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Betson & Crompton present 


























Clown Around 

combines the appeal 

of a Crompton game 

with an exciting rapid 

fire coin “shooter: The player 
aims the chute, pulls back the 
plunger, and fires the quarter 
or token towards a target. If they miss 

the big points, they can still push coins over 
the edge - for an additional chance to 

win. Operator adjustable awards - 

tickets or tokens with the 

ticket every play option 

also available. Clown 

Around is fully ry 
metered, has a ae 

tilt alarm and <- & . 

offers true ‘ 

player s 





Redemption games BETSON ENTERPRISES 


have lasting appeal— DIV. OF H. BETTI IND.. INC 
303 PATERSON PLANK RD., CARLSTADT. N.J. 07072-2307 


so buy products IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
that are built to last FAX (201) 438-4837 


1 > L.A. RIOTS HIT COIN-OP INDUSTRY... The riots that en- 


sued in Los Angeles after the Rodney King verdict did not spare 
coin-op businesses located near looting activity. lra Bettelman and 
Peter Betti, presidents of the C.A. Robinson and Betson Pacific dis- 
tributorships, respectively, say many of their operators either had 
their offices or location accounts hit by looters, with damage being 
done to the property and/or equipment. One such victim was Fam- 
ily Amusement Corp. 


‘We're located on Vermont Avenue, which was at the center of the 
rioting,’ said the company’s David Peck. “Luckily our plant and large 
amusement center weren't hit, but locations like 7-Eleven to the north 

and south of us were burned, and games were stolen. We lost about 
$150,000 worth of equipment, not to mention the lost cash flow for 
that week. Collections were totally dead for everybody in the area, 
not just us. It was a devastating time; | just hope it’s over.” 


Peck, to his horror, witnessed video camera footage of games be- 
ing hauled out of 7-Elevens before the stores were set ablaze. Among 
the equipment stolen were pinballs and five or six brand-new Street 
Fighter II, Champion Editions. 


‘‘We’re very aggressive operators; we operate a lot of late-model 
equipment,’ he said. ‘‘Unfortunately, we were the first ones to have 
Street Fighter Champs out everywhere, so we got hit the hardest 
onthem. Most of the games we lost were late-model games.’ Peck 
adds that his company does have some insurance coverage. ‘There 
is a deductible per location, and we're in the midst of negotiating 
that right now,’ he said. 


As for C.A. Robinson, Bettelman says the facilities were threatened 
by looters but managed to escape without any damage. ‘‘l was out 
of the country, so (brother) Sandy was in charge of the fort, so to 
speak,’ he said. ‘We were fortunate not to incur any damage, be- 
cause they definitely tried to break into our place. If it wasn’t for 
the vigilance of our residential neighbors, who reported that they 
fired some shots and scared away the looters, you would’ve had 
a hard time getting us on the phone today.’ 


Betson Pacific, located along with C.A. Robinson on West Pico 
Boulevard, was also spared destruction. ‘From a lost business stand- 
point, the rioting did affect us, but in terms of physical damage to 
the property, we didn’t experience any,’ said president Peter Betti. 
‘We're lucky, because our building is rather fortress-like; we have 
a fairly high roof and not much in the way of exposed windows.’ 


Betti says most locations have insurance for theft or fire, so those 
operators affected should be able to receive some type of recovery 
from their locations. “The only ones who might have a problem are 
operators with 7-Elevens, which are self-insured” he said. ‘“They 
say they’re not covering game damage because it was civil unrest, 
as opposed to normal theft or fire.’ 


be 


TROUBLE BREWING IN SOUTH DAKOTA... Over 12,000 
signatures were recently gathered to put a referendum (Initiated 
Measure 4) on the ballot this fall, asking voters to revoke video lot- 
tery. The overwhelming positive economic impact from VLTs in the 
flagship state makes it difficult to believe such a measure could 
meet with voter approval. 


LOUISIANA VIDEO POKER UPDATE... At press time, three 
Louisiana race tracks were to have the first legal video poker games 
in operation on June 1. According to the La. State Police, The Fair- 
grounds in New Orleans, Jefferson Downs in Kenner, and Delta Downs 
in Vinton (near Lake Charles) are approved locations for the first 
units. The program goes statewide in liquor-licensed establishments 
and truck stops on July 1. 


Eleven manufacturers have passed suitability requirements along 
with game testing procedures at Gaming Laboratories International, 
and were at the remote testing site to check communication with 


_ the central system. These companies have been allowed to ship: 


one of each device model to their distributorship for demonstra- 
tion purposes; as many as four devices may be set up for 10 work- 
ing days of service training, a requirement in the rules and regulations. 


A total of 20 distributors have met suitability requirements. Approx- 
imately 600 locations have applied for licenses, as well as seven 
service entities and 135 device owners. Of special note: the estab- 
lishment packet (considered a stumbling block to applications) has 
been shortened. Now excluded, in the establishment packet only, 
are the personal history record and personal financial questionnaire; 
all other attachments and disclosures still apply. 


ILLINOIS CONTINUES TO PURSUE VIDEO LOTTERY... 
Although House Bill 3387 stalled in committee, Senate Bill 1758 
is viable; hearings were to be held in late May. The Illinois Legisla- 
ture will be in session until June 30 pondering these major issues: 
a third airport for Chicago, a push for casinos in Chicago, video 
lottery, and property tax caps for Cook County. Two significant docu- 
ments, scheduled for a June 1 release, could influence the outcome: 
an economic impact study of video lottery conducted by the University 
of Chicago, and a report by the Illinois Economic and Fiscal Com- 
mission on the impact of new forms of gaming, including video lottery. 


The state association, ICMOA, has a positive outlook. Said execu- 
tive director Adonna Jerman, “We want to be sure that all the legis- 
lators understand that this (video lottery) means not only revenue 
to the state but jobs for operating companies, locations, manufac- 
turers, and supply companies in our state. We forecast 2,500 new 
jobs in the manufacturing end alone.” Three VLT manufacturers 
are headquartered in Illinois and there are at least 100 supplier com- 
panies that provide game components, from monitors to cabinets 
to computer chips. ICMOA has fostered an intensive letter writing 
campaign to inform legislators of video lottery benefits for the en- 
tire state. 


KANSAS VLT BID UNSUCCESSFUL... It was thumbs-down 
on Senate Bill 695 in Kansas when the Legislature adjourned May 
9, concluding the wrap-up session. The Kansas Automatic Merchan- 
dising Association’s television blitz in April resulted in an outpour- 
ing of public support for video lottery. Yet in the final hours opposi- 
tion from G-Tech, the state’s lottery supplier, sank the bill. 


‘‘We were four votes short the first time and that was as close as 
it got in three tries,” said Randy Chilton of Chilton Vending in Wichita. 
He feels this was the best chance for passage of video lottery so 
far. What about the future? “We have to stay there,’ declared Chil- 
ton. “Operators don’t have an option. We have to protect our in- 
terests. We gave it a hell of arun and will probably do so next year.’ 


MISSOURi FIRST-YEAR VLT BILL STOPS IN SENATE... 
The Missouri legislative session ended in mid-May without addressing 
a number of significant measures, from mass transit to video lot- 
tery. Election-year legislators apparently hesitated to deal with anything 
of a weighty nature. According to Jerry Nissenbaum of MAMO, “‘We 
were on the move ever since January because our bill earmarked 
proceeds for education. It passed the House but never reached 
the Senate floor’’ Undaunted, the association and those who worked 
diligently for the bill will meet at the end of June. Said Nissenbaum, 
‘“‘We’re heartened by what we’ve accomplished this first year.’ 


GAMES CONFISCATED IN INDIANA... Police raids in early 
May resulted in a large number of amusement machines being re- 
moved from the street in the southern part of Indiana; no arrests 
have been made. The state’s coin-op association, IAMO, has dis- 
couraged gray area game operations by adopting a resolution (ef- 
fective since April 1) that bars any members arrested and convict- 
ed of any gambling offense from the group. Non-members found 
guilty of such charges would not be considered for membership. 
Said Darrell Felling, executive director of the association: ‘We went 
on record long before this raid, stating that we did not condone gray 
area operations. Members have been urged to disassociate them- 
selves from this type of operation.” 


AMOA EXHIBIT SPACE SOLD OUT. .. All 742 booths for AMOA 
Expo ’92 have been sold as of mid-May, nearly five months before 
the show in Nashville (Oct. 1-3). Companies that want to be on an 
exhibitor waiting list must have their exhibit application and deposit 
on file at AMOA headquarters. Some 175 companies have already 
reserved booth space. 
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Vertical Pushbuttons — 


Select from our standard and custom 
pushbutton controls... with horizontal 
mounting microswitches and vertical mounting 
microswitches; fit any wood or metal control 
panels. These made in the U.S.A. microswitches 
provide over 10,000,000 actuations. HAPP 
pushbuttons are made of very durable nylon. 


HAPP also manufacturers quality illuminated 
pushbutton controls, joystick controls, coin/ 
currency controls, power, driving, trackball and 
other electronic controls. You receive finest 
quality, fast delivery, competitive pricing. Call 
or write for FREE HAPP CONTROLS CATALOG. 


Happ CONTROLS, inc. 


Manufacturers of Electronic Controls 


106 Garlisch * Elk Grove, IL 60007 * Phone (708) 593-6130 
FAX: (708) 593-6137 * TELEX: 297249 CONTROLS UR 
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uick change. 


SEGA revolutionizes redemption. 








te It’s unbelievably fast, easy and economical. 
Plus, these games are totally program- 


mable. You have complete control over 


“Awesome Rat”! “Awesome Loop”! 
“Hi Tension”! 


‘The first three of SEGA’s interchange- 






just about everything, from the number 
of coins required to ticket schedules. ‘Uhe 
system even tells you what your profits are. 


able, totally programmable redemption games. 
‘They're revolutionary. And very profitable. 

Here’s why. 

You buy a single cabinet, with one of And you won’t need a degree in 
computer engineering. 

So if you want to maximize your ROI 
with the latest innovation 1n redemption, 
contact SEGA today. 

And let the revolution begin. 


these three exciting games. Each packed 
with skill-oriented, non-violent, family fun. 
Want to change the game? All you 
need is an affordable conversion kit, a 
screw driver—and about 30 minutes. 


SEGA Enterprises, Inc. (U.S.A.) ¢ 2149 Paragon Drive ¢ San Jose, CA 95131 ¢ ‘Telephone: (408) 435-0201 ¢ FAX: (408) 435-0294 


SEGA is a trademark of SEGA Enterprises, Ltd. Awesome Rat, Awesome Loop and Hi Tension are licensed exclusively to SEGA by Quick Silver Development Co., San Leandro, California. 


“Quality is Our Family Tradition’ 















800-227-5313 


IN CA 800-227-5814 








Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


¢ Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


@ You can buy the best 
tokens for less. Check 
Our prices anc see. 


HOFFMAN & HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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pictured clockwise from left: Mark Makabe, Jerry Sheaks, Tony Maniscalco, 
and David Drouillard by the Laser Juke CD Jukebox. 


oe, 











































Pa 
¢* 

: i . , NZ) 
fale hstok panied I cia eee eso a ng ese Ng 
A otoh LY YOY Pt DIA — a aoa Slt CRE RES PEER >. Ki 
RRA RRR ON OR a 

MKT Y VY YA S ORL TR ROR OL 
OO ial PCO IER KO RO ONAN 

6 as 2 ACR OR YM , IRSRORS ke yd ae 
OAV ae a NHR A KO KNEE Ni 
AA KY aN Peed XY oe * 3 oa ory CoM OND sO + 





a 









RY Ure 
PRO 






Cees &%,,) 
chil mek ne 7 mr TRY 
KS SANA SN ties 
ae 
me RS 
bs *, BVA ANNA oh’ 
an ry AVR 0 
“2 XA 
wk <a eh cer 


YY \ AS 


















® 





. Y 

: eT eitaa etal en Cems 

ae ee J | 
' FEN ORAS 9 * Si. A el 25 oe tamed 
: | | Bees fil, = ‘fs WORE YA ur a NCL Mae OL 17 | ae 
Proudly Supporting America's ps Tv My. ehh aes : Heme ston = ys a Nadbe AS s 
pm a Re ine are a yy ae NR RR SMS RR tL OVENS code Re ol oA as gilt) 
te es RSA me cari gat at ORNS GRO AeA LA PEAR SS Boe te NBR Cz ibe 








QUIPMENT POLL 


Buying the right game can be a ‘‘make-or-break’”’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- | 
chases. The longevity points indicate a game’s staying power. 


VIDEO & PINBALL COMBINED 


POINT 
VALUE 


MONTHS 
ON 
CHART 


MONTHS 
IN 


MFG. TOP 10 


Street Fighter Il Champ Ed.(Capcom) 


The Addams Family 
Terminator 2 
Street Fighter II 
Terminator 2 
X-Men 

Steel Talons 

The Getaway 
Race Drivin’ 

Final Lap II 

Four Trax 

Star Trek 

Hook 

Mad Dog McCree 
Hard Drivin’ 

Fun House 

WWE Wrestle Fest 
Race Drivin’ Panorama 
Sunset Riders 
Super High Impact 
Road Riot 

Fatal Fury 
Hurricane 
Gilligan’s Island 
TMNT Il 


(Bally) 
(Midway) 
(Capcom) 
(Williams) 
(Konami) 
(Atari) 
(Williams) 
(Atari) 
(Namco) 
(Atari) 


(Data East) 
(Data East) 


(Betson) 
(Atari) 
(Williams) 


(Am. Technos) 


(Atari) 
(Konami) 
(Midway) 
(Atari) 
(SNK) 
(Williams) 
(Bally) 
(Konami) 


9.54 
9.45 
9.23 
9.07 
9.03 
8.88 
8.86 
8.76 
8.44 
8.31 
8.30 
8.24 
8.11 
8.09 
8.08 
8.07 
8.00 
7.83 
7.81 
7.78 


REDEMPTION 


POINT 
VALUE 


ALLEY BOWLERS SINGLE CRANES (cont.) NOVELTY (cont.) 


is 
2. 


Skee-Ball (SkeeBal/) 
Bowlingo (Capcom) 


SPORTS GAMES 


. Pop-A-Shot (Pop-A-Shot) 
. Slugfest (Williams) 

. Shoot To Win (Smart) 

. Putting Challenge (/CE) 
. UB-QB Football 


(Nat’/ Sports) 


. Hoop Shot (Doyle) 
. Championship Basketball 


(Grayhound) 


. Quik Shot (Design Plus) 
. Pro Pitch (Doyle) 


SINGLE COIN PUSHERS 


1 


Klondike (Betson) 


3. 
4. 
5. 


6 
Ts 
8 


JR. 
Ts 


2 
3. 
4 


Clean Sweep (Smart) 
Big Choice (Betson) 
Hollywood Crane 
(Maxwell) 


. Jumbo Crane (Grayhound) 


Skill Crane (Grayhound) 


. Action Claw (Betson) 


BASKETBALL 


Bozo Basketball 
(Design Plus) 


. Jr. All American (CC/) 


Shoot to Win Jr. (Smart) 


. Lil’ Hoop Shot (Doyle) 


ROLL DOWNS 


1, 
2. 


Poker Roll (Coasta/) 
Quackers (Seidel) 


8.13 
7.32 
7.00 


7.00 
6.83 
6.75 


. Pop-A-Ball (Coasta/) 
. Bank It (Capcom) 
. Big Mouth (Meltec) 
. Toss ’Em (CC/) 
. Hawk Avenger (Bromley) 
. TMNT Pizza (Exit) 
. Hungry Hippos (/CE) 
. Whac-A-Mole 
(Bob’s Space) 
. Cosmo Gang (Data East) 


. Skee Toss B.C. 
(Betson/Skee-Ball) 


. Ghost Town (Bromley) 


. Pop-A-Tac-Toe (Coastal) © 


. Boom Ball (Meltec) 
. Can Alley (Bob’s Space) 


2. Starburst (CC/) 
3. Clown Around (Betson) 
4. Rock N’ Roll (Betson) 


3. Clown Roll Down (Bay Tek) _ Bowler Roller 


(Bob’s Space) 


NOVELTY . Rebound (CC/) 


SINGLE CRANES 
1. Top Choice (Betson) 


2. 


PLAY METER 


Challenger 
(Wedges/Ledges) 


Ti 


2 
3. 
4 
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Hop-A-Tic-Tac-Toe 
(Data East) 


. Rock-N-Bowl (Bromley) 


Wacky Gator (Data East) 


. Bozo Grand Prize (Exit) 


. Knock Down (Meltec) 


. Barnyard Babies 
(Skee-Ball) 





QUIPMENT POLL 


VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
VALUE POINTS GAME VALUE POINTS 


. Street Fighter Il (Capcom) 9.07 837 . Final Fight (Capcom) 6.82 1,065 
. WWF Wrestle Fest 8.00 506 . Silent Dragon (Taito) 6.70 9 
(Am. Technos) . Clutch Hitter (Sega) 6.64 370 
. Sunset Riders (Konami) 7.81 309 . Super Baseball 2020 (SNK) 6.60 206 
. Super High Impact (Midway) 7.78 401 . Golden Tee Golf Il (Strata) 6.50 5 
. Road Riot (Atari) 7.74 504 . Capcom Bowling (Capcom) 6.38 9 
. Fatal Fury (SNK) 7.66 183 . Sengoku (SNK) 6.38 187 
. TMNT Il (Konami) 7.62 128 . Aero Fighters (McO’River) 6.33 
. Captain America(DataEast) 7.51 386 . Burning Fight (SNK) 6.32 202 
. Rai Den (Fabtek) 7.20 608 . High Impact Football 6.21 569 
. MVP (Sega) 7.17 26 (Midway) - 
. Track-Pak (Le/and) 7.15 562 . Strike Force (Midway) 6.21 
. Turbo Out Run (Sega) 7.13 1,104 . Robo Army (SNK) 6.20 
. Knights Of The Round 7.06 35 . King Of Dragons (Romstar) 6.13 
(Capcom) . Tetris (Atari) 6.12 
. Rim Rockin’ Basketball 7.03 . King Of The Monsters 6.10 
(Strata) (SNK) 
. Relief Pitcher (Atari) 7.00 . Pit-Fighter (Atar/) 6.09 
. Turtles In Time (Konami) 7.00 . Carrier Airwing (Capcom) 6.00 
(Sega) 6.83 . Rampart (Atari) 6.00 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Street Fighter !l|Champ.Ed. 9.54 119 . Hard Drivin’ (Atari) 8.08 1,831 
(Capcom) . Race Drivin’ Panorama 7.83 518 
. Terminator 2 (Midway) 9.23 461 (Atar/) 
. X-Men (Konami) 8.88 147 . Final Lap (Atari) 7.61 1,444 
. Steel Talons (Atari) 8.86 486 . Exhaust Note (Sega) 7.50 32 
Race Drivin’ (Atari) 8.44 1,044 . B.O.T.S.S. (Jaleco) 7.23 112 
Final Lap Il (Namco) 8.31 761 . Double Axle (Taito) 7.05 247 
. Four Trax (Atari) 8.30 869 . Steel Gunner (Namco) 7.00 420 
. Mad Dog McCree (Betson) 8.09 486 


— 


ONDOA WP 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. The Addams Family 9.45 231 . Gilligan’s Island (Bally) 7.63 514 

(Bally) . Batman (Data East) 7.58 269 
. Terminator 2 (Williams) 9.03 631 . The Machine (Williams) 7.39 601 
. The Getaway (Williams) 8.76 102 . Elvira (Midway) 7.38 1,152 
. Star Trek (Data East) 8.24 272 . Surf ’N Safari (Premier) 7.31 78 
. Hook (Data East) 8.11 101 . Party Zone (Bally) 7.16 290 
. Fun House (Williams) 8.07 871 . Cyclone (Williams) 7.08 1,068 
. Hurricane (Williams) 7.65 274 . Whirlwind (Williams) 6.98 1,020 
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athie became my very best friend 

when I was in the sixth grade. 
I had just moved from Ft. Wayne, Ind., 
to Atlanta and felt lucky to find sucha 
good friend. I spent virtually every 
afternoon at her house after school 
and on weekends you might as well 
say I lived there. 

Her mother forced me to eat my 
vegetables just like she did Kathie and 
fussed at me when I did something 
wrong. No doubt about it, she treated 
me like another daughter. We stayed 
inseparable until I moved to New 
Orleans right before my senior year in 
high school. 

Kathie and I relive some of our 
fondest memories over the phone 
every few months, as we have done 
since we graduated from high school. 
When I was in Atlanta a couple of 
years ago, I visited her parents (who 
have not changed a bit). I found out 
after all these years that Kathie’s mom 
remembered a lot more than I thought 
she even knew in the first place! 

Ironically—and it’s hard for me to 
believe—Kathie and I have not seen 
each other for 25 years. She married 
Ken (who had a best friend that I 
dated) and moved to Texas. I never left 
New Orleans, although my parents 
moved to Virginia while I was in col- 
lege. 

Katie and I have shared our lives 
through many cards and just as many 
phone calls. I cried when she lost her 
son and still think of her loss. She 
grieved with me. I love the photos of 
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How will we 


her two girls and can’t wait to hear the 
latest about them. But what I look for- 
ward to is reliving a little of the past 
through our conversations. 

It never ceases to amaze me that 
although we lived through so many ex- 
periences together, our memories of 
them are oftentimes different. She 
mentioned a boyfriend I once had and 
reminded me that I thought I'd die ifhe 
didn’t love me back. I don’t remember 
it like that at all. In fact, I don’t think I 
ever talked to him; I only drew his 
name all over my notebook. She can 
recall with precise detail how we took 
her mom’s car out for joyrides way 
before we even had our driver’s 
licenses. I remember setting her 
mom’s clocks up an hour so dinner 
would be “done” earlier and we could 
leave the house sooner. (Her mom 
recalled with uncanny clarity that par- 
ticular event!) 

But no matter which of the many 
events we laugh about, we often do not 
recall them the same way. She is sure 
that we did occasionally make it to the 
library, while I think we only told our 
parents that. But we’re both so sure! 

Bonnie mentions in her “Video Gam- 
ing Outlook” column in this issue that 
those who cannot remember the past 
are condemned to repeat it. And while 
it’s so true, the problem is that not 
everyone remembers the events of the 
past the same way. Right now we're in- 
volved in political battles that will 
have profound effects on the future of 
this business. Are we remembering 


& remember these times 


political upheavals we’ve gone 
through before? Are we using what we 
learned? Or is it more likely the facts 
have become distorted with time? 

I’m asking but I couldn’t provide a 
definitive answer. On one hand, I’d 
say, yes, we learned a lesson and are 
using it to full advantage. On the other 
hand, I'd have to say that we haven’t 
remembered very well. One of the 
most important lessons that we should 
have learned by now is the importance 
of unity. How can anyone hope to con- 
vince legislators of anything, whether 
it be allowing operators to be involved 
in video lottery or lowering taxes, 
when there is war among the operator 
ranks even before a law is passed? 

The Washington Conference is just 
a week away. AMOA and AAMA will 
be joining forces to present a united in- 
dustry front to those who are scrutiniz- 
ing us. Sure there’s differences bet- 
ween the two groups; that’s expected. 
But I’m convinced that they need to be 
a strong unit in dealing with 
legislators. 

There’s one saying I remember from 
somewhere in the distant past that 
seems to ring true, especially today: 
“United we stand, divided we fall.” No 
one could have said it better—if that’s 
really what was said! 


Valerie Cognevich 
Editor 
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Losing sight 

Iam upset. No, I’m much more 
than upset, I’m downright angry. 
When I got my exhibitor pack- 
age from AMOA, I got out my 
checkbook to send off my deposit 
for my regular booth. 

But when I saw how much it 
had gone up, I almost fell out of 
the chair. I am just a small com- 
pany and attend only one show 
each year—either AMOA or 
ACME. Now I realize that 
AMOA may not be one of my 
choices anymore. Why? Simply 
because I can’t afford it. But I’m 
mad because it looks like AMOA 
is being greedy. It seems like 
AMOA is doing less and less for 
its members, yet expects to ex- 
tort money from us for its show. 
And, as if having to spend so 
much more for a booth wasn’t 
enough, the rooms at the hotel 
are outrageous. 

I’m now wondering if AMOA 
has completely lost sight of the 
purpose of the show. Sure, 
operators can see the latest 
equipment from the major 
manufacturers. But they can 
also visit their distributors after 
the show and see it. What about 
the support and supply com- 
panies that have products that 
can’t be seen at every distri- 
butor? The show is important for 
them—too important for them to 
be squeezed out. 

Ralph Lally had the right idea 
when he started Amusement 
Operators Expo (notice the 
operators in the title). He truly 
wanted to give operators what 
they wanted and needed. I’m sad 
to see AMOA becoming so 
greedy that they will be losing 
the very people that should be at 
the show. There has been con- 
troversy before about the high 
cost just to get into the show; now 
it’s nearly financially impossible 
to exhibit. 
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AMOA has made a huge 
mistake. I’m not the only small 
company reeling from this sur- 
prise attack on our pocketbooks. 
I heard that AMOA is using the 
excuse that when it signed the 
contract several years ago, 
AMOA didn’t realize that more 
space would be needed. So? 
That’s not our’ problem. 
Whatever space there is should 
be sold on a first-come, first- 
served basis and for a 
reasonable price. After all, if 
AMOA made a bad decision 
about where to hold the show, I 
shouldn't have to pay the price of 
the mistake. 

I’m furious and won't be at the 
show. I wouldn't be surprised to 
see this outrage blow up in 
AMOA’s face when exhibitors 
pull out and realize that they 
haven't missed a thing. Too bad 
for us and too bad for the 
operators. 

Anonymous 


Too, too much 

I am writing to express my con- 
cern over the tremendous rate in- 
crease for the booths at AMOA 
92, to be held in Nashville, Oct. 
1-3. The rates have increased 
over 36 percent, making the 
AMOA show by far the most ex- 
pensive show we will exhibit at 
this year. Here is a cost com- 
parison of our three biggest 
shows for an 800-square-foot 
display: AMOA will cost $12,000; 
IAAPA, $8,000; and ACME, 
$8,000. 

In the long run I believe the 
AMOA members will be the ones 
to suffer if manufacturers do not 
come to this show displaying a 
full line of equipment, or if they 
cut back on the number of new 
products they bring to display. 
The lines are already very long 
on the best equipment and this 
can only increase the problem. 


We have cut back on our booth 
plans by 20 percent because of 
the cost increase. I am sure we 
are not alone. I hope this rate in- 
crease is just a one-year situa- 
tion. Ifit’s not, our company and 
others I’ve talked with are con- 
sidering shifting more of our 
show emphasis to the IAAPA 
show in November. 

Matt Kelly 
Lazer-Tron 
Pleasanton, CA 


We, too, are a small company 
that is finding it very hard to 
understand the astronomical 
rise in booth space. While the big 
guys can cut back several booths 
or take fewer people to the show 
to meet show budgets, it’s im- 
possible if you only have one or 
two booths to begin with and are 
already taking a skeleton crew. 
We believe this will be devasta- 
ting to operators, who won't be 
able to make contacts with those 
exhibitors that can’t justify the 
expense. We invited AMOA to 
explain its position. It’s plain to 
see that AMOA is not worried by 
the complaints. After all, accor- 
ding to this response, AMOA is 
selling the booth space; that 
seems to be all that’s important. 


A reply 


AMOA has commitments for 
Over 67 percent as of May 1 in 
Opryland’s Ryman Hall. That 
measurement is a full three 
weeks ahead of what it was in 
1991. The AMOA staff is working 
with each exhibitor to insure that 
all reasonable requests can be 
met. 

AMOA 
Chicago, IL 
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Rep. Jack Brooks (D- 
Texas), chairman of the 
House Judiciary Commit- 
tee, introduced a bill on 
May 9 that would slow ef- 
forts by the seven “baby 
Bell” telephone com- 
panies to provide infor- 
mation services—and pot- 
entially compete with the 
coin-op amusement in- 
dustry in the video game 
arena. 

Brooks said his bill is 
needed to prevent the 
monopolistic practices 
that led to the breakup of 
AT&T. Complete details 
of the bill weren’t avail- 
able at press time, but it 
does prohibit the regional 
Bells from pursuing infor- 
mation services for three 
years after its enactment. 
Thereafter, they would 
have to get approval from 
the U.S. Department of 
Justice to guard against 


monopoly abuses. 

“The Brooks bill is far 
better than the existing 
situation, where we have 
no protection at all,” said 
Bob Wilbur, AMOA’s 
government relations 
liaison. “The Justice 
Department would deter- 
mine whether there’s a 
‘substantial possibility 
that the Bell operating 
company could use its 
monopoly power to im- 
pede competition in the 
market it seeks to enter,’ 
according to a summary 
of the bill. But how much 
discretion the Justice 
Department will have, 
especially in an Ad- 
ministration like this one, 
which wants to remove 
all restrictions on what 
anybody does in com- 
munications, is hard to 
say at this point. But I’m 
sure AMOA will support 


the bill as being a good 
step forward.” 

This is the second bill in- 
troduced recently that im- 
poses restrictions on the 
baby Bells. Rep. Jim 
Cooper (D-Tenn.) intro- 
duced one in 1991 that’s 
still alive, though Wilbur 
thinks Brooks’ has a bet- 
ter chance of winding its 
way through Congress. 

‘“‘Cooper’s bill is in the 
Energy and Commerce 
Committee, and _ it’s 
shown no signs of mov- 
ing,’ Wilbur said. “The 
Brooks bill, titled the ‘An- 
titrust Reform Act of 
1992,’ was drafted by his 
staff with the intention 
that it be referred only to 
the Judiciary Committee, 
of which Brooks is chair- 
man. His being chairman 
will probably give the bill 
the strength to move 
through the committee. 


Also, Brooks is a senior 
congressman, while 
Cooper is a relatively 
junior member of the 
House.” 

Of the two bills, Wilbur 
believes Cooper’s is 
stronger in terms of pro- 
tection against Bell entry. 
But given the political 
realities at play, he says 
he would recommend 
that the industry throw its 
support behind the 
Brooks bill. Wilbur added 
that Brooks will likely 
press for action on the bill 
very quickly. 

We'll have more on the 
Brooks bill and other 
legislative matters aris- 
ing out of Washington in 
our coverage of the 
AMOA/AAMA Washing: 
ton Conference, which 
takes place June 7-9. 





After testing several 
Street Fighter II, Cham- 
pion Editions at a 50-cent 
start, 50-cent continua- 
tion price structure, Cap- 
com has decided to utilize 
this arrangement for all 
units, according to na- 
tional sales manager Jeff 
Walker. During the 
seven-week test period, 
participating locations 
reported an average sales 
increase of 30 percent. 

“Based on tremendous 
player enthusiasm, we 


believe Capcom’s new 
earnings structure for 
Street Fighter II, Cham- 
pion Edition will be easily 
supported and prove 
greatly beneficial to the 
overall operator base,”’ 
Walker said. 

Many believe the game 
will eventually become 
one of the most successful 
in coin-op amusement 
history. Based on its early 
results, they may very 
well be correct. According 
to Coin Slot magazine, it’s 


broken all test records in 
London, “so much so that 
the police were called in 
to disperse the crowds 
outside an arcade.” U.K. 
distributor Electrocoin 
began selling Champion 
Edition last month, but 
only to those who had 
placed advanced orders. 
‘“We have completely 
sold out,” said managing 
director John Stergides. 
In other Capcom news, 
it has closed its London of- 
fice and formed Capcom 
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Europe GmbH in Dussel- 
dorf, Germany. This arm, 
which is responsible for 
the entire European 
market, is under the 
direction of Nobuo 
Kashiwagi, Minoru Sas- 
atini, and Takashi Ohtani 
(the latter two are based 
in Japan). Yosuke Yon- 
eda, Capcom’s former 
London representative, is 
now the assistant man- 
ager in Germany. 
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After much grumbling 
about the dates chosen 
for ACME ’93 in Las 
Vegas, the show commit- 
tee has secured new ones: 
March 11-13, Thursday 
through Saturday, at the 
Sands Expo and Conven- 
tion Center. The original 
dates were March 9-11 at 
the Las Vegas Conven- 
tion Center. 

“When the show com- 
mittee formulated its 
10-year plan for trade 
show sites, the Tuesday- 
Thursday dates that were 
available to us were 
always of great concern,” 
said committee chairman 
Bill Cravens, president of 
Leprechaun Inc. “We 
made our concerns 
known to the Las Vegas 
Convention & Visitors 
Authority and the Las 
Vegas Hilton Hotel, 
stressing that it was in the 
best interest of the in- 
dustry to secure dates on 
a Thursday-Saturday or 
Friday-Sunday pattern. 

“Since Las Vegas is a 
highly successful show 
site for our industry’s 
trade shows, we didn’t 
want to risk losing dates 
there entirely. And in 
keeping with our philo- 
sophy of having a West 
Coast show site on alter- 
nate years, we booked the 
original dates in hopes of 
another group cancelling 
or moving. Our persis- 
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tence paid off; the Con- 
vention Bureau, together 
with the Hilton Hotel and 
Sands Expo Center, were 
able to work out a facili- 
ty /hotel package that ac- 
commodates our needs.” 

Cravens added that the 
show committee is de- 
lighted to be returning to 
the Sands. “You may re- 
call that ACME ’91 was 
moved there because the 
show had outgrown the 
exhibit facilities at Bally’s 
Hotel, and that was one of 
our most successful 
shows,’ he said. “Being in 
one hall with virtually 
column-free exhibit space 
is an ideal situation for ex- 
hibitors. This long-await- 
ed change is certainly 
welcomed and further 
reinforces our commit- 
ment to maintaining 
ACME as a major trade 
event for the _ coin- 
cperated amusement in- 
dustry.” 

An exhibitor brochure 
will be mailed in Septem- 
ber, followed by a regis- 
tration brochure in early 
November. 

ACME is sponsored by 
Play Meter and AAMA. 
For additional informa- 
tion on ACME ’93 or 
future shows, contact 
William T. Glasgow Inc., 
Show Management, 
16066 S. Park Ave., South 
Holland, IL 60473; (708) 
333-9292: Fax (708)333-4086. 
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EPA administrator William Reilly (I) and AAMA executive vice president Bob Fay at the 





unveiling of video games with the ‘Recycle It, Don’t Trash It!” message. 


The coin-op amusement 
industry has teamed up 
with the Environmental 
Protection Agency (EPA) 
to put a recycling mes- 
sage before video game 
players. At an April 13 
press conference at EPA 
headquarters in Wash- 
ington, D.C., AAMA 
member manufacturers 
officially unveiled games 
bearing the message 
“Recycle It, Don’t Trash 
It!” along with the EPA 
logo and EPA administr- 
ator William Reilly’s 
name. 

The message, pro- 
grammed into the attract 
mode, appears when the 
game is powered up and 
repeats when the game is 
not in use. At the press 
conference, Reilly thank- 
ed AAMA for joining the 
EPA in spreading the 
recycling message. 

“We are pleased to be 
working with the EPA on 
this important national 
issue,’’ said AAMA ex- 
ecutive vice president 





Bob Fay. “AAMA mem- 
bers are committed to get- 


ting this recycling 
message on video games 
and in front of the public. 
Within two years we an- 
ticipate the message will 
be on more than 100,000 
games in the country.” 

The AAMA members 
exhibiting their games at 
the press conference were 
Atari Games, Relief Pit- 
cher; Fabtek, Legion- 
naire; and Kaneko USA, 
B. Rap Boys. Others par- 
ticipating in the program 
include Capcom USA, 
Data East USA, Taito 
America, Strata Group, 
Irem America, Sega 
Enterprises USA, and 
Tecmo Inc. 

In 1988, AAMA joined 
the FBI to incorporate the 
“Winners Don’t Use 
Drugs’’ message into 
video games. It will not be 
replaced with the recycl- 
ing message; rather, 
manufacturers will alter- 
nate between the two. 
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@ ULTRAREAL “FEEL’—exclusive “rumble seat” shakes and rattles 
players with unrivaled realism! 

@ ULTRA-REAL COMPETITION —link together two units for up to 
4 player competition! 

@ ULTRAREAL ACTION—three dazzling race courses—Japan, Germany, 
Monaco—make this the most challenging race game ever! 


€) JALECO. (708) 480-1811. Sasser. 
310 Era Drive, Northbrook, Ili. 60062 
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The Florida Legislature 
was scheduled to begin 
the last special session of 
the year on June 1, the 
final chance for street and 
arcade operators to ob- 
tain relief from crippling 
tax measures. 

Manley Lawson, legis- 
lative chairman for the 
Florida Amusement and 
Vending Association 
(FAVA), says the associa- 
tion still has not gotten 
together with the Family 
Arcade Alliance (FAA) to 
present a unified industry 
message to legislators. 
The sticking point re- 
mains what the two sides 
can and cannot live with: 
FAVA prefers a gross 
receipts tax to a flat 
machine fee, or, at worst, 
a small flat fee that’s no 
greater than $150 per 
machine. FAA wants the 
flat fee, though it’s 
unclear how low they’re 
willing to go. (The present 
law calls for a 7.81 gross 
receipts tax.) 

‘“We(FAVA) feel like we 
must get some type of 
relief, and we have a 
range of proposals before 
the Legislature,’ Lawson 
said. ‘“‘Unfortunately, 
FAVA and FAA have not 
been able to consummate 
a coalition. But we do 
have a number of larger 
operators working with 
us, and are hopeful that 
we can reach a solution. 

“FAVA realizes that a 
flat fee may be the best 
solution for them, and we 
could possibly support 
one up to $150, but that’s 
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not our first preference. 
We do not feel the lessors, 
or what you might call the 
street vendors, could live 
with a flat fee that the 
state would accept. So 
we re proposing a netting 
of our lease tax against 
this new gross receipts 
tax, which would elimi- 
nate double taxation. I 
think what FAA is saying 
is that they could get a 
lower fee from the Legis- 
lature if we would agree 
to a flat fee. But we don’t 
believe a flat fee is fair for 
the street locations. 
Whatever FAA considers 
fair is unfair for most 
street locations because 
the majority have amuch 
lower dollar volume per 
machine than most of the 
arcades. We've proposed 
a two-tiered system: a 
percentage basis for the 
street vendors and a flat 
fee for the operator- 
owned machines.” 

Lawson says whatever 
solution is reached, it 
shouldn’t come as a 
disadvantage to other 
segments of the industry. 
“FAVA feels like we 
represent the industry as 
a whole, not just a small 
segment of it,” he said. “If 
we can't help the entire in- 
dustry, but can get some 
relief for a section of it, we 
want to do it—but not if 
it’s at the expense of 
another section of the in- 
dustry.” 

Larry Naddeo of Happy 
Days Family Amusement 
Center, an active member 
of FAA, issued the follow- 
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ing statement on FAA’s 
purpose and goals for the 
upcoming special session: 

‘The Family Arcade 
Alliance was formed in 
July 1991 solely for the 
purpose of fighting the 
7.81 ‘sales’ tax. FAA has 
about 30 members who 
have donated a con- 
siderable amount of time, 
money, and effort in 
fighting this unfair tax. 
Because the tax cannot 
be passed on to the con- 
sumer, it must be paid out 
of profits. All Florida 
operators are aware that 
the industry will be 
devastated if this tax con- 
tinues to stand. 

‘(Earlier this year), the 
FAA lobbyist pushed a 
bill through the Senate 
that imposed a $40-per- 
machine fee. It would’ve 
saved the industry mil- 
lions of dollars and kept 
many operators from los- 


Namco tees it up 


ing their businesses. Un- 
fortunately, the bill was 
killed due to a lack of com- 
plete industry support. 

“The third special ses- 
sion will involve many tax 
issues and is an excellent 
opportunity to introduce 
new tax legislation. The 
industry must monitor 
legislative action to make 
certain that additional 
tax burdens are not im- 
posed. The ‘sales’ tax was 
passed last year because 
the industry was unrepre- 
sented. We cannot allow 
this to happen again. 

“The FAA, through 
grass-roots efforts, has 
put up a tremendous 
fight. However, a few 
members alone cannot 
continue to finance this 
battle. We desperately 
need your immediate 
help in order to continue 
fighting through the 
special session.”’ 





Prior to ACME ’92, Namco-America staged a distributor event at The Dominion Country 
Club in San Antonio. It was the site for The Vantage golf tournament, an annual PGA 
Seniors Tour stop (won this year by Lee Trevino). Namco served as a Vantage sponsor 
and invited its distributors to come and watch the action. Pictured, (I-r): Namco- 
America’s Kiyohiko Suzuki, Masahiro Tachibana, and Kevin Hayes. 












2-SEATER RIDE WITH CANOPY 
EXCELLENT SOUND AND 
LIGHT EFFECT 

REALISTIC ELEPHANT SOUND 
A WINNER AT ANY LOCATION 
MECHANICAL 2-COIN OPTION 






68”’ x 26” x 68” > 195 Ibs 


COLORFUL TURTLE CHARACTER 
ATTRACTIVE COLOR SCHEME 
SOUND AND LIGHT PACKAGE 





36” x 26” x 52”+ 125 Ibs 


NEW NOVELTY 2-SEATER A REAL EYE-CATCHER 


Bice isa ceite pi lala 4 DIFFERENT PUSH-BUTTON 
ELECTRONIC TUNE ; : =e RERE RROUE AND REAR 
LIGHT PACKAGE @ All Rides Gear Driven ROTATING LIGHTS 

' @ Electrical Requirements: 110 volts 60 hz. 5 amps 
MECHANICAL 2-COIN OPTION q P MECHANICAL 2-COIN OPTION 


@ Interchangeable Modular Control Box 
EASY ENTRY 


60” x 32” x 44” +175 Ibs a 
————————— 61” x 27” x 39” 165 Ibs 


COASTAL 
AMUSEMENT 
DISTRIBUTORS, inc. 


601 PROSPECT STREET 
LAKEWOOD, NJ 08701 @ (908)905-6662 @ FAX: (908)905-6815 
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Following an 11-week 
trial, a U.S. district court 
jury on May 4 returned a 
verdict in favor of Ninten- 
do in the Atari Corp. v. 
Nintendo of America an- 
titrust case. The jury 
unanimously found that 
Nintendo’s video game 
licensing program had 
not caused Atari any 
damages. Atari, which 
brought suit in 1989 and 
sought $160 million in 
damages, had alleged 
that Nintendo licensing 
agreements with game 
publishers constituted 
unreasonable restraint of 
trade. 

Howard Lincoln, Nin- 
tendo of America’s senior 
vice president, says even 
though the jury was un- 
able to reach a unani- 
mous verdict on all 
counts, it did unanimous- 
ly conclude on each count 
that Nintendo did not 
harm Atari Corp. 

‘‘As indicated by the 
enormous success of the 
Nintendo Entertainment 
System, the consumer, 
the retailer, game deve- 
lopers, and publishers 
have already given over- 
whelming approval to 
Nintendo's marketing 
practices,” he said. “Our 
competitors have been 
quick to charge unfair 
business practices, when 
in fact Nintendo has 
simply listened to con- 
sumers, treated retailers 
and developers fairly, 
adhered to high-quality 
standards in the produc- 
tion of video games, and 
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developed and imple- 
mented smart marketing 
plans.” 

John Kirby, Nintendo's 
lead counsel in the trial, 
added that the verdict 
‘““should serve to dis- 
courage frivolous law- 
suits against Nintendo.” 

Atari officials say 
they’re considering ask- 
ing for a new trial on two 
outstanding counts— 
whether Nintendo's licen- 
sing agreement was an 
unreasonable restraint of 
trade, or whether this pro- 
gram was the means by 
which Nintendo acquired 
monopoly power. In res- 
ponse to the verdict, Atari 
Corp. president Sam Tra- 
miel told the Wall Street 
Journal, “This is 
outrageous, in my mind. 
They (Nintendo) aren’t 
clean. They are a mono- 
polist.”’ 

In other news concern- 
ing Nintendo, its new 
Original Equipment 
Manufacturer (OEM) pro- 
gram is giving coin-op 
video game manufac- 
turers and creators use of 
Nintendo’s technology to 
make games for the 
Super System. Because of 
the OEM program, an un- 
precedented 60 game 
developers can work 
simultaneously on new 
game titles specifically 
for the system. Among 
the developers are those 
who, until now, have 
never had a vehicle to 
bring their ideas to the 
coin-op market. 

The new Picture Pro- 
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cessing Unit (PPU), cus- 
tom designed by Ninten- 
do engineers, allows 
developers to use 32,000 
colors, zoom in and out, 
and employ four layers of 
scrolling screens for 3-D 
effects. For operators, the 
Super System offers inter- 
changeable software, 
superior bookkeeping 
functions, and new audit- 
ing options for ease of 
operation. Game titles to 


date include Super Mario 
World, F-Zero, Super Ten- 
nis, Super Soccer, and 
Act Raiser. 

“It’s a win/win situation 
for everybody involved,” 
said Al Stone, Nintendo’s 
vice president of sales 
and marketing. ‘“‘We 
wanted to do it right com- 
ing out of the gate and, 
judging from the initial 
response, we're definitely 
on the right track.” 


O NEED TO RAISE THE PLAYFIELD STRAIGHT UP! 
THIS GAME USES A SLIDE ASSEMBLY TO RAISE AND LOWER THE PLAYFIELD. 


To raise playfield 
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The new Williams playfield. 


Williams Electronics, 
after extensive research 
and testing, has unveiled 
a design breakthrough 
that’s sure to make ser- 
vicemen smile: a pinball 
playfield slide assembly 
that greatly eases main- 
tenance problems. 





To lower playfield 
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Introduced on The 
Getaway: High Speed II, 
the pivoting playfield— 
which will be standard on 
all future pins—incorpor- 
ates a slide assembly to 
raise and lower the play- 
field in a much easier way 
than before. 
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Canada’s Laniel 
Automatic has been 
representing NSM juke- 
boxes for less than two 
years, but already it has 
received one of the most 
prestigious awards a 
manufacturer can offer: 
that for the greatest sales 
increase in a year. Laniel 
was so honored at ACME 
"92. 

“IT watched them double 
their sales from month to 
month—literally double 
their sales each month— 
and then later it became a 
tripling from month to 
month,” said NSM-Amer- 
ica president Rus Stra- 
han, who presented the 
award to Laniel’s Jean 
Coutu. “There was never 
any question which of our 
distributors would be 
receiving this award for 
1991 sales.” 

Said Coutu, “We set out 
to make NSM the number 


Play ball with Atari 
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Laniel receives NSM distributor award 
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From left: Laniel Automatic’s Jean Coutu, Michel Bergeron, and Marc Raymond. 


one jukebox in Canada, 
and we simply put every- 
thing we had into achiev- 
ing this goal. Iam happy 
to announce that NSM is 
now the top-selling juke- 
box in Canada, and we're 


Play Ball! Cards and Novelties Inc. wants operators to know that its universal card 
dispenser for sports and non-sports cards is compatible with the dedicated and kit ver- 
sions of Atari's Relief Pitcher video baseball game (it doesn’t come with a card 
dispenser). Pictured at ACME ’92, (I-r): Mike Welter (Asahi Seiko), Allan Charney (Play 
Ball!), Jerry Momoda (Atari), and Mike Hally (Atari). 


happy to have been part 
of that achievement.”’ 
He also praised NSM 
for being one of the few 
companies to provide pro- 
motional and instruc- 
tional materials in 





English and French, 
always a plus in bilingual 
Quebec. “It makes my job 
so much easier,’ Coutu 
said. 


More cigarette 


headaches in NY 


The American Cancer 
Society has been causing 
a stir in Suffolk County, 
New York, claiming that 
minors are securing 
cigarettes from vending 
machines despite their 
having lock-out devices, 
according to Ralph Ceral- 
di, president of the New 
York State Coin Machine 
Association (NYSCMA). 

‘They've gone around 
to some locations and had 
kids get cigarettes from 
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machines with lock-out 
devices,” Ceraldi said. 
“Our argument is that the 
lock-out system works. If 
the storekeepers hadn't 
given the kids the remote 
control, they could’ve 
never operated the ciga- 
rette machines. One also 
sold them cigarettes over 
the counter. We’re push- 
ing for stricter enforce- 
ment of the law, to pena- 
lize the store owners that 
don’t comply.” 
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Hop-A-Tic-Tac-Toe™ Wacky Gator” 


Tic-Tac-Toe just got better. Fun for the whole Wacky Gator” is a smash hit! A proven money- 
family, Hop-A-Tic-Tac-Toe’, is a new way to maker, Wacky Gator” is a certain crowd- 

play the classic game of X’s and O’s. Combining pleaser. Players will be pounding and pulverizing 
skill and a little bit of luck, a winning recipe for these gators for hours on end. Wacky Gator™ 
success, will keep customers playing for hours. offers the perfect mixture of ease and excitement 
Hop-A-Tic-Tac-Toe”, from Data East. for your customers. Wacky Gator’, licensed 


from Namco by Data East. 


as (Bringing \uThe Beat! 





Data East USA, Inc. 
1850 Little Orchard Street, San Jose, CA 95125 
Tel: (408) 286-7080 Fax: (408) 286-0842 





Wizard Fire™ 


Wizard Fire” will cast a spell on your customers. 
The newest fantasy game in our collection has 

a perfectly blended formula which is sure to make 
ita chart-buster. Wizard Fire” has five uniquely 
different characters to choose from: Knight, Bard, 
Dwarf, Elf, or Wizard: each with its own form 

of attack. Treasure chests filled with “magic 

items’ like Boots of Speed, add to the excitement 


and challenge of Wizard Fire” Wizard Fire’ 


new from Data East. 


© 1992 Data East USA, Inc. 


Hop-A-Tic-Tac-Toe is a trademark of Data East and designed by Lazer-Tron. © 1991 Data East USA, Inc. 
Wacky Gator is a trademark of Namco Ltd., designed and developed by Namco, and distributed by Data East 
USA, Inc. exclusive distributor for North and South America. © 1990 Data East USA, Inc. 


Hook Pinball” 


Fly high with the 1991 blockbuster Hook”, and 
haul in a record catch. Hook” pinball has a 
perfect mixture, a chart-topping movie license 
and action-packed excitement, which make 
Hook" an instant arcade success. Swashbuckling 
action and adventure awaits them in Pirate Town, 
loaded with 10 million bonus points, extra balls 
and special reward features. Hook” pinball, for 
your customers that refuse to grow up. Hook” 
pinball, new from Data East. 


Wizard Fire is a trademark of Data East USA, Inc., © 1992 Data East USA, Inc. Hook: © 1991 Tri-Star Pictures, Inc. 
All rights reserved. Hook™ and associated character names are trademarks of Tri-Star Pictures, Inc. Hook Pinball 


© 1991 Data East USA, Inc. All are a trademark licensed to Data East USA, Inc. 
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Robert Busche 


Robert Busche has been 
promoted to music and 
games sales represen- 
tative by Pittsburgh- 
based Atlas Distributors, 
joining the sales staff of 
Lou Larson, Gene Ford, 
Emery Kubrin, and Bob 
Druga (vending). 

Busche began his ten- 
ure with Atlas in 1987, 


starting out as a delivery 
truck driver. He had 
worked his way up to 
assistant parts depart- 
ment manager before this 
latest promotion. 

“It was five years ago 
that we started Bob ona 
‘hands-on, in-house’ train- 
ing program to eventual- 
ly result in a full-time 
sales position for him,” 
said Atlas vice presi- 
dent/general manager 
Jim Wittler. “We know 
Bob’s easy-going style will 
be well received as he 
calls on our current and 
future customers.” 

Atlas Distributors rep- 
resents Rowe music and 
vending, Williams-Bally/ 
Midway, Arachnid, Dyna- 
mo, and 24 other manu- 
facturers. These lines are 
represented in western 
Pennsylvania and parts 
of West Virginia and 
Maryland. 





The California coin-op 
industry has dodged a 
proposed equipment tax 
— at least for this session 
of the Legislature, accord- 
ing to John Wendt, co- 
manager of the California 
Coin Machine Associa- 
tion. 

On May 6 the Senate 
Revenue and Taxation 
Committee killed Senate 
Bill 1912, which would 
have levied a seven per- 
cent sales and use tax on 
video games and other 
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coin-op equipment. The 
bill’s author, Sen. Lucy 
Killea, estimated that the 
tax would bring in $60 
million for the state’s 
general fund. But five of 
the seven SRTC members 
voted against the bill, 
which kept it from reach- 
ing the Senate floor. 
‘““We’re probably safe 
for the rest of this year, 
but I expect we'll see 
something similar next 
year,’ Wendt said. 


JUNE 1992 





Rowe International 
music vice president Joel 
Friedman reports that the 
company is finishing final 
production and shipment 
of the LaserStar Patriot 
C'D-100B. The new model, 
the 1993 LaserStar Amer- 
ica CD-100C, will begin 
shipping in early June. 
Friedman says “perhaps 


The focus of the 12th 
National Night Club & 
Bar Hotel*Restaurant* 
Beverage Show, to be 
held July 26-28 in New 
Orleans, will be on the 
dramatic rise in sports 
bars and country/west- 
ern clubs. Of special note 
is a video gaming semi- 
nar scheduled for July 27. 
Play Meter’s Bonnie 
Theard will moderate the 
panel of video gaming ex- 
perts, which so far in- 
cludes former AMOA 
president Jim Trucano. 

“Sports is an all- 
consuming aspect of our 
society, and sports bars 
have become the perfect 
vehicle to satisfy this 
need,” said Mickey 
Charles, president of The 
Sports Channel. Charles 
is also organizing com- 
mittee chairman of the 
National Alliance of Bars, 
anew association formed 
to represent the interests 
of bar owners. 

“There exists, and has 
for some time, an enor- 
mous need for an effec- 
tive voice within the in- 
dustry to represent the 
concerns of those involv- 
ed in this burgeoning 


no jukebox ever built is 
more moving and excit- 
ing” than the CD-100C, 
referring to its reliable 
LaserStar interior and 
bold new exterior design. 

Look for more on the 
jukebox in our upcoming 
story on Rowe's distri- 
butor meeting in Col- 
orado Springs. 





business—from bars to 
breweries, vendors to pro- 
prietors, consultants to 
coin-op manufacturers,” 
Charles said. ‘“‘The Na- 
tional Alliance of Bars is a 
reality that will meet this 
need.” 

The most recent Night 
Club & Bar Show in Las 
Vegas gave more ex- 
posure to coin-op equip- 
ment and its impact on 
night club and bar loca- 
tions. For more informa- 
tion on the upcoming 
show, contact Night Club 
& Bar Magazine, 305 W. 
Jackson Ave., Oxford, MS 
38655; (800) 247-3881. 





Mickey Charles 


loesnt always mean hetter 


Sometimes it’s just the opposite ... 
something smaller can be faster and 
easier to use. 


Which, we think you'll find, is exactly 
the case with our “Picture Display™” 
title strip mechanism in our new CD 
jukeboxes. 


No, our mechanism doesn’t show as 
many CD jackets & title strips at the 
same time as competitive jukeboxes 
do. Ours show 4 at a time, our com- 
petitors’ machines show up to 
12 at atime. 


Here’s why. We designed our Picture 
Display mechanism based on research 
studies of what the human eye can 
absorb in what length of time. Then we 
positioned our mechanism in the most 
“eye comfortable” place possible. If 
you continually depress the mecha- 
nism’s search button, it takes less than 
70 seconds to view all 100 CD’s worth 
of title information. The eye has to 
move very little, since the title informa- 
tion is presented in a confined area — 


the mechanism does all the work. If we showed more titles 
at the same time, we would have to slow the mechanism 


down to allow the eye more time. 


CD manufacturers 
design their jackets for 
viewing at a distance 
similar to our display ... 
and in a way similar to 
how we display them. 
Think of how music is 
presented and sold in 
music stores and it’ll 
make a lot more 
sense. 


The bottom line is, 
it’s not just how many 
titles you show at 






















Bigger 





once, it’s how they’re positioned, how fast 
they’re changed, and how concentrated an 
area they’re presented in. 


We won't say our studies are correct 
nor conclusive, though. Only the public 
can tell us that. And only over a period of 
extended use. All we can say for 
sure now is that revenue 
studies show our juke- 
boxes to be 
at the top of the 
earnings ladder. 


There’s really much 
more to why our 
Picture Display mecha- 
nism is what it is and 
where it is, but a lot is 
- based on what we feel a 
jukebox should be capable 
of as time goes on. When 
a piece of equipment must 
last 10 to 20 years, you 
shouldn’t design something 
with only the needs of the moment in mind. 


Which is, in essence, the number one reason 
more operators throughout the world choose NSM 
Jukeboxes than any other. We’ve proven to them time and 
time again that we do watch out for them ... that we do 
stand solidly behind 
them. After all, our suc- 
cess depends on our 
operators’ SuCCess. 


And, when it comes to 
success, bigger does 
mean better. 
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NSM’s Picture Display ° title strip mechanism 





© 1992, NSM - Bingen, Germany & Chicago, Illinois 


For more information and the name of the NSM Distributor nearest you, contact: 
NSM-America ¢ 5207 North Rose Street ¢ Chicago, IL 60656 © 312-992-2280 (FAX 2289) 


T The Performance Machine, The "High" Performance Machine & Picture Display are trademarks of NSM 


- Bingen, Germany & Chicago, Illinois 
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Lucky Coin Machine 
Co. of Metairie, La., has 
appointed Bob Boasberg 
to the position of general 
manager and Eddie Boas- 
berg to the post of market- 
ing coordinator. Both 
Boasberg brothers are 
well known in the in- 
dustry due to their years 
with New Orleans Novel- 
ty Co. 

In making the an- 
nouncement, Bob Nims, 
president of Lucky Coin, 
commented, “I’m very 
pleased to have them 
with the company as we 
get ready to expand into 
video poker. They are go- 
ing to make a big con- 
tribution to Lucky Coin 
with their experience and 
knowledge.” 

Nims is president of 
both Lucky Coin and 
A.M.A. Distributors Inc. 
Both companies will par- 
ticipate in the legal video 
gaming market, which is 
scheduled to begin in 
Louisiana on July 1. 
A.M.A. has been taking 
orders from its customers 
in anticipation of the star- 
ting date. 

On the operating end, 
Bob Boasberg had a few 
comments on the much 
discussed notion that 
locations may want to 
purchase their own 
machines. According to 
him, it’s not a problem; 
locations are not looking 
to make the investment in 
equipment. 
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“First of all, we em- 
phasize service to our 
customers,’ Boasberg 
said. “That’s what we pro- 
vide, top equipment and 
good service so the loca- 
tion makes more money. 
What happens a year 
from now when manufac- 
turers come out with new 
models? There are al- 
ways changes in this in- 
dustry. Are locations will- 
ing to make a new invest- 
ment in a year or two? We 
have the capability to 
move machines to other 
locations. It doesn’t make 
sense for locations to buy 
their own machines.” 

Are locations anxious 
for the equipment? Said 
Boasberg, “Some of our 
locations wish they had 
the machines yesterday. 
Others are skeptical; they 
want to wait and see. 
Some actually tell me 
they don’t believe the 
machines will really be 
operating. Once they see 
the revenue coming in (it’s 
been successful so far in 
other states) they will 
change their minds and 
see that it helps their 
business.”’ 

Boasberg was formerly 
a managing partner of 
New Orleans Novelty Co. 
Most recently he was 
chief financial officer of 
New Orleans Tours, Air- 
port Shuttle, and New 
Orleans Paddlewheels 
Inc., all managed by the 
same corporation. 
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general manager Billy Luther (I), here with Bob Nims, president of A.M.A. and Lucky Coin 


Machine Co. 


Michael Green has 
resigned as sales director 
of Britain’s Brent Walker 
Leisure to head the opera- 
tions division of Sega 
Europe. According to 
Coin Slot magazine, one 





of Green’s first tasks will 
be to oversee the recent 
placement of 217 mach- 
ines in Euro Disney, 
which opened near Paris 
in early April. 
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THE HIT VIDEO GAME 
COMES TO PINBALL!!! 





























INTRODUCING 

Gottlieb’s BOLD GRAPHIC, 
NEW DOT LIGHT & SOUND 
MATRIX SPECTACULAR! 
DISPLAY! | (Meme Steck ok (ee 

FUN FOR * ECS DE Pes a ae SUPER HIGH 
ALL wa oe wt = EARNINGS & 
clo gk ”_[_ RELIABILITY! 





ésottlieb 


® 
kas ir or hee) 


Height: 78" (198cm) @ Height 
with Lightbox Folded: 55" 2 

(140cm) © Width: 27" (69cm) AE hee eo rea ae a 
© Depth: 52" (132cm) Sil mnctetnys > ee 
© Weight: 282 Ibs. (128 kg) ee ee eit 


TM AND © 1992 NINTENDO. 
ALL RIGHTS RESERVED. 

© 1992 PREMIER TECHNOLOGY. 
ALL RIGHTS RESERVED. 


~ 


~~ Official 






COLLEC 
SHELL 





\. Licensed Product 


S 


’ > g 
aS e\ 


COMES TO PINBALL!!! 









- ‘a 








Organizers of Fun Expo 
(or, officially, the Interna- 
tional Family Fun Center 
and Miniature Golf Show) 
are gearing up for the 
follow-up show in New 
Orleans on Sept. 17-19. 
Though more than 95 per- 
cent of the exhibitors 
from last year’s inaugural 
show in Atlanta plan to 
return, nearly 20 percent 
of the 1992 exhibitor base 
will be made up of new- 
comers. One new exhibi- 
tor is Skee-Ball Inc. 

“T visited the show last 
year and was really im- 
pressed with the quality 
of the attendees, the 
seminar program, and 
the exhibition in general,” 
said Skee-Ball president 
Joe Sladek. “It’s impor- 
tant for us to be included 
as an exhibitor this year.” 

Other first-time ex- 
hibitors already commit- 
ted include Roger Wil- 
liams Mint, Lock Amer- 
ica, Glynn Barclay and 
Associates, New Braun- 
fels General Store, and 
Air Bongo. Organizers ex- 
pect some 200 exhibiting 
companies and 3,500 at- 
tendees to the New Or- 
leans Convention Center. 

Show manager Bailey 
Beeken says the expand- 
ed scope of the show will 
appeal not only to amuse- 
ment game veterans but 
also to professionals from 
themed and fast-food rest- 
aurants, shopping cen- 
ters, sports bars, parks 
and recreation centers, 
and billiard centers. ‘“The 
accessibility of this show 
to these and other busi- 
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nesses in which amuse- 
ments have gained pro- 
minence remains an im- 
portant cornerstone of 
Fun Expo,” she said. 
Debuting at this year’s 
show will be two interac- 
tive, themed pavilions 
displaying the latest con- 
cepts in miniature golf 
and redemption centers. 
The Miniature Golf Pavi- 
lion will feature the latest 
techniques and trends for 


For a good cause 


the design, development, 
and construction of mini- 
golf courses. The Re- 
demption Center Pavi- 
lion, designed by Bob 
Minick of J.R. Minick and 
Associates, will highlight 
the latest in room design, 
games, merchandise, and 
merchandising ideas. 
Among the associations 
and publications sponsor- 
ing this year’s extensive 
seminar program are 


AAMA, Amusement Busi- 
ness, Shopping Center 
World, National Real 
Estate Investor, and Pro- 
fitable Games. 

For more information 
on Fun Expo, contact 
Bailey Beeken, Show 
Manager, Bellwether Ex- 
positions Co.,50 Main St., 
Suite 1000, White Plains, 
NY 10606; (914) 682-2027; 
FAX (914) 682-2152. 





St. Louis-based Warehouse of Games recently staged a fundraiser for the Good Shepherd School for Children, an educational institu- 
tion for students with developmental disabilities and communication disorders. Over 200 took part in team competition on video, pin- 
ball, shuffleboard, and darts, raising about $10,000 for the school. Pictured, (I-r): Duane Miller (Warehouse), Nancy Grimes (Good 

Shepherd), Brad Scott (Warehouse), and Susan Greditzer (Good Shepherd). 


In our Spring Buyer’s 
Guide Index we listed the 
manufacturing company 
address and phone num- 
ber for Theisen Vending’s 
kiddie rides. Theisen is ac- 
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tually the exclusive 
distributor for the rides; 
its address and phone 
are: 3800 Nicollet Ave. S., 
Minneapolis, MN 55409; 
(800) 633-3436 or (612) 





827-5588; FAX (612) 
827-7543. We are sorry for 
any confusion this may 
have caused Theisen’s 
customers. L] 








WHY OPERATORS 
INVEST IN “THE BEST” 








tising or bull. They are looking for the 
best return on their investment and top 
performance on the job. 

That’s why more American operators 
invest in ‘“The Best’’. They invest ina 
solid future. They invest in a Rowe/AMI 
LaserStar® CD Jukebox. 


SROWE/\\ 


Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 
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Music-Vend 





From left: Tracy Tate of SNK, Clay Dubofsky of Specialty Entertainment, and Elaine 
Shirley of Atari. Mickey and Art McGammon of Gametown hold up Capcom’s Brian Duke. 
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LARAMIE IN TERE TS 
1-800-237-5874 1-800-521-8697 


3635 WILLOWBEND BLVD., SUITE 318 ¢ HOUSTON, TEXAS 77054 
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Colorado Game Exchange 
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Rory Cook (I) and Rich Babich of the Colorado Game & Vending Exchange. Bev Bavich (c) with a host of manufacturers’ representatives. 





General Coin 








Bill Taylor of Video Distributors gets instruction from Christi Robison of Oregonians General Coin’s Mike McWilliams (I) discusses business with Lee Pratt of Pride 
for Private Industry, a group pushing for private sector involvement in video lottery. Vending. 


Mondial (Pittsburgh) 





ii ’ 


Sega’s John Hill lines up a shot as, from left, Tom Siemienic (Namco), Jim Newlander 
(Atari), Mike Kubin (Konami), and Tony Yula (Mondial) look on. Konami’s Mike Kubin (r) chats with this Pittsburgh operator. 
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INFORMATION ON COUNTERFEIT AND PARALLEL 
VIDEO GAME BOARDS 


COUNTERFEITS You might be tempted to get into counterfeits because they're cheap. In 
reality, they're only cheap on quality. When you add it all up, they are 


The success of Street Fighter IT Champion Edition has sent counterfeiters orohibitively expensive. 


scurrying to make an easy profit using Capcom's proprietary copyrighted 
and trademarked material by manufacturing, selling or operating 
counterfeit versions of our game. Counterfeit in this case means any Street PARALLELS 


Fighter [IT Champion Edition PC boards, parts of PC boards, chips, Legitimate Capcom PC boards originally distributed outside North 
graphics or other items containing our proprietary material that did not American markets that are subsequently imported into North America 
originate from Capcom. are often called "parallels." 

Facts: Facts: 

* Counterfeits are illegal. legal to make, illegal to sell, illegal to operate. No manufacturer is presently contesting the legality of selling or 


development necessary to produce top quality products. + You cannot buy legitimate graphics and put them on a parallel game. 


¢Counterfeits are of inferior quality and come with no warranty. You cannot copy Capcom graphics. Both are illegal. 

A legitimate software conversion for the CPS system for Street + Neither Capcom nor its authorized distributors offer service or parts 
Fighter I] Champion Edition is not available. for parallels. 

+ If someone offers you a deal “too good to be true” on a Street Fighter We hope this information helps you make the right choice. For further 
IT Champion Edition, it probably is. information contact your authorized Capcom distributor or the AAMA. 


- Involvement in counterfeiting can subject you to criminal prosecution  Counterfeits and parallels — you decide. Is it worth it? 


and civil damages — Capcom 1s serious about this and so are people like — capcow, STREET FIGHTER, STREET FIGHTER Il and STREET FIGHTER II CHAMPION EDITION 
the FBI and U.S. Customs. are trademarks of Capcom Co., Ltd. The video game STREET FIGHTER II] CHAMPION EDITION is 
copyrighted by Capcom Co., Ltd. 
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don’t know what Wisconsin news- 

papers would write about these 
days if it weren’t for the gambling con- 
troversy. Gambling, the subject that’s 
sure to inflame the masses, has been 
used to full effect by Wisconsin’s print 
media as it flexes its “investigative 
reporting’ muscles. Even cranes 
became a target in the ongoing search 
to ferret out evil doing. 

Is this the result of overzealous 
young reporters running amok? Is it 
the position of the editorial board to 
print only negative data about certain 
pet subjects? Is it the result of 
“planted” information? 

Maybe since Watergate the media, 
both print and TV, now has a personal 
crusade to right wrongs and be the 
fellas with the white hats. But wait a 
minute guys; skeletons aren't lurking 
in every closet. Don’t look so hard for 
the bad angles that you have time for 
nothing else. I am left to surmise that 
only bad news and hints of improprie- 
ty sell newspapers. 

When I was a journalism major I 
never recall it suggested that I dig for 
all the dirt I could find. We were into 
the five basic W’s: who, what, when, 
where, and why. We were never to 
“assume” information, never to print 
details without two confirmed sources, 
and never to let our personal opinions 
creep into the story. Journalists were 
supposed to be objective—the Joe Fri- 
day school of writing—’’ Just the facts, 
mam.” The facts, and quotes from 
those involved, told the story without 
further embellishment. 

That was for news stories. Feature 
stories left more room for creativity, 
such as not having to cram those five 
W's in the first paragraph in case 
readers didn’t make it all the way to 
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the end of the article. We were not en- 
couraged to develop a pit bull 
mentality. 

The sheer volume of press clippings, 
where the hot topic of gambling was 
covered to the extreme, leads me to 
question the motives of those driven to 
pursue one subject to the death. I 
thought that was for gladiator school 
in the days of the Roman Empire. 

Here in Louisiana, even after the 
Legislature approved video poker 
games in liquor-licensed establish- 
ments, the press has been choosy 
about what it prints. The most recent 
item stated: “Gretna’s police chief, a 
New Orleans traffic court judge, a 
brother of one-time Mafia boss Carlos 
Marcello, and relatives of elected of- 
ficials are among more than 150 ap- 
plicants for licenses to distribute or 
own video poker machines, State 
Police records show. Anyone can app- 
ly for a license and applicants have 
few requirements to meet.” A sidebar 
highlighted a “‘selected”’ list of 30 ap- 
plicants, including any past transgres- 
sions dating back to 1973. 

I have an alternate lead, the one 
you ll never see: “John and Mary Doe, 
owners of Anyman’s Tavern on the 
corner of Main and 12th Streets, won’t 
have to close their 25-year-old 
establishment now that a tightly 
regulated video poker program over- 
seen by the La. State Police will allow 
them to offer a new form of adult enter- 
tainment to their patrons. Once the 
games begin on July 1, the state will 
receive 22.5 percent of the net pro- 
ceeds, as well as annual license fees 
and sales taxes, all needed to help 
balance the state budget without im- 
posing any new taxes. The Doe’s had 
to comply with stringent background 


1» “Gambling adds spice 
~ to slow news days 


checks, extensive financial disclo- 
sures, and fingerprinting procedures 
before being considered for the 
license.”’ 

It may be that time constraints don’t 
allow for thorough research before a 
well-rounded story can be printed or 
aired. That was certainly true last Ju- 
ly when the new law passed and one 
New Orleans TV station called Play 
Meter: can we come out right away 
with the mini-cam to get quotes anda 
visual for the 5 p.m. newscast? There 
was only one problem: the reporter 
had one brief paragraph to go on; he 
had not read the bill and knew none of 
the provisions! If wine isn’t sold before 
it’s time, why are news stories releas- 
ed without a complete understanding 
of the subject matter? 

Any organized pursuit of legalized 
video gaming will have to face the type 
of relentless press that all too often 
comes with this territory. Be prepared 
for it. Find a way to get the positive 
aspects of legal gaming activity men- 
tioned in your local papers: jobs, sales 
taxes, and expanded business oppor- 
tunities. A public relations firm work- 
ing with your video gaming committee 
may be helpful. 

A word of advice: keep your skirts 
clean, people. Don’t give the local 
press anything to write about—one 
whiff of improper behavior and you 
are agone pecan. | 


Bonnie Theard 
Managing Editor 





The Last Time A Jukebox 
Caused This Much Excitement, 
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Back when your dads Fireflite was the 
biggest (and heaviest) thing to hit town, 
the kids were rocking to a jukebox filled 
with the latest and greatest 45s. 

They still are. Only now that juke is a 
Pioneer CJ-V99 CD LaserJuke® and the 
latest and greatest are on CDs. 

For power, the CJ-V99 packs the 
equivalent of a four-barrel Hemi: two 
amps that pump 390 watts into internal 

mae Fi and external speakers. More than enough 
aS es, 7! to blast your customers onto their feet. 
And to keep everyone dancing, It 
comes with two of the fastest CD 


oe GECHVes, changers around. Add a 
\\ third 18-disc changer and 


ao | they'll be rocking all night. 
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é x But the most excit- 
RO GY ~ Ing news about the Pioneer 
CJ-V99 is that you can get it with 10% 
down, 10% APR two-year financing. For 
more information, call (800) 421-1404 and 


ask for LaserJuke. 
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“Staying at 

the forefront 

of an increasingly 
competitive 
selling market 

is one 


of PLE’s goals.”’ 
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The power 
of 


Pioneer 





a hen Pioneer Laser Enter- 

tainment introduced its first 
CD Laser Juke system to the 
United States, it had a powerful 
name behind it. PLE is a wholly 
owned subsidiary of Pioneer Elec- 
tronic Corp., the four billion dollar 
consumer electronics giant head- 
quartered in Japan. Pioneer Elec- 
tronics is a worldwide leader in the 
audio/video industry with high 
fidelity stereo equipment, visual 
components for home and com- 
mercial use, and a complete line of 
automotive audio and cellular 
telephone products. 

Pioneer Electronic initially open- 
ed Pioneer Laser Entertainment in 
the United States in 1988 to market 
its Laser Karaoke system, im- 
mensely popular in Japan. Two 
years later, PLE expanded into the 
coin-op music industry with the in- 
troduction of its Laser Juke line 
and additon of its own regional 
sales staff and distribution 
network. 

PLE’s Laser Juke division is bas- 
ed in Long Beach, Calif., and is 
managed by company president 
Ted Karasawa and senior vice 
president of sales and marketing 
Mark Makabe. The division’s na- 





tional accounts sales manager is 
Jerry Sheaks, who formerly handl- 
ed western territory sales. 

The regional sales team includes 
Lou Meier (Long Beach), Dave 
Drouillard (Chicago), and Tony 
Maniscalco (Ft. Lee, NJ). Bob 
Sullivan is the product support 
manager, providing technical 
assistance to all three territories. 

President Karasawa explained 
the company’s strong market- 
ing philosophy. “Our greatest 
strengths lie with our quality sales 
team and a CD Laser Juke line that 
continually meets the highest per- 
formance standards in the in- 
dustry. Since we began manufac- 
turing commercial coin-op music 
systems, we have provided leader- 
ship and technological innova- 
tion.”’ 

While not trying to be too tech- 
nical, suffice it to say that Pioneer’s 
development of Laserdisc laser op- 
tic technology for home and in- 
dustrial use has been revolu- 
tionary. PLE’s Laser Juke product 
line incorporates the same high 
quality audio technology. The 
crystal-clear sound comes from a 
laser optic beam to read CD soft- 
ware play after play while retain- 
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Bob Sullivan 


Ted Karasawa 


Mark Makabe 





ing its superb quality. 

PLE’s current models, CJ-V99 
and CJ-V77, have two separate 
amplifiers and a variety of conve- 
_ nience features, including paging, 
background music, an optimizer 
feature that minimizes the time 
between song selections, an in- 
frared remote, and a PC com- 
patibility that lets operators audit 
songs. 

All Pioneer Laser Entertain- 
ments jukeboxes are equipped 
with an exclusive CD auto changer 
system that contains three six-disc 
magazines for an initial capacity of 
18 discs. The CJ-V99 offers two 
autochangers for a wider song 
selection. Both the CJ-V99 and the 
CJ-V77 can accommodate three 
autochangers, making room for 
800 song titles. 

But any product is only as good 
as the service it provides the 
customers. What do PLE cust- 
omers have to say? “The Pioneer 
CD jukebox is dependable and of- 
fers state-of-the-art technology,” 
said Phillip Roth of Roth Novelty. 

Tim Markham of Diamond Ent- 
erprises was amazed that Pio- 
neer’s Laser Juke system emerged 
from a devastating fire at a Lynne, 
Ore., location technically un- 
damaged. After a new paint job 
and new front door, “it worked just 


as well as ever,’ Markham marvel- 
ed. 

Pioneer’s innovations go far 
beyond product design. Innova- 
tions also include a compilation 
hits software program that conve- 
niently packages the most popular 
music title selections at a lower 
cost and a lower capacity jukebox 
unit designed to reduce the initial 
CD software investment for 
smaller locations. Both the com- 
pilation software and lower capaci- 
ty hardware were adopted 
throughout the coin machine 
industry. 

Sheaks says that Pioneer is pro- 
ud ofits innovator role, explaining, 
“We will continue to use our posi- 
tion to introduce programs that 
will stimulate new market 
growth.” 

As an example, PLE introduced a 
special buying program designed 
to increase bottom line profits for 
both distributors and operators. 
Through arrangements with Fire- 
stone Financial Corp., PLE offered 
interest-free financing for a six- 
week period during March and 
April to any qualified operator who 
purchased a Laser Juke system. 
This was created to promote sales 
among first-time buyers. PLE also 
included extra incentives like an 
operator service kit and speakers. 


Was the program successful? 
Within the first three weeks, the in- 
crease exceeded first-term market- 
ing expectations by over 60 per- 
cent. 

Staying at the forefront of an in- 
creasingly competitive selling 
market is one of PLE’s goals. Plans 
are to continue providing distri- 
butors with financially advan- 
tageous promotions. For instance, 
a free nine-CD bonus package that 
includes compilation programs 
from Pioneer and Rhino Records is 
currently being offered with each 
Laser Juke purchase. 

PLE’s executives are quick to 
point out that the company’s 
marketing strategy is long term. 
Since the success of any manufac- 
turer depends on its ability to effec- 
tively expand its industry, Pio- 
neer’s sales executives intend to do 
just that. They will be opening 
more markets, new locations, and 
conducting corporate-to-corporate 
promotions with major snack food 
an beverage companies. 

“We are very excited about our 
new value-added 1992 product 
line,” said Sheaks. “We're pleased 
to offer our distributors and 
operators a total entertainment 
package.” L]) 


PLAY METER 37 JUNE 1992 





y=“ FEATURE 


Oregon ops hang tough in 





7 

veryone’s suffering with 

revenue down,” said Rick 
Geraghty, president of the Oregon 
Amusement and Music Operators 
Association and owner of Ger- 
aghty Coin Machine Service in 
Brookings, Ore. “A lot of us are 
hanging onright now. We've been 
giving additional games to loca- 
tions without VLTs to offset their 
losses from not participating in the 
program. We wonder how long 
these accounts will be with us. 
When will they turn to VLTs?”’ 

Geraghty and his fellow oper- 
ators refuse to give in on the issue 
of state-run VLTs and hold out 
hope of yet involving private in- 
dustry in Oregon’s video lottery 
program. 

Here are the most recent happen- 
ings: in late March the Oregon Lot- 
tery commenced its state-run video 
lottery program without coin 
machine operator participation. 
The lottery leased over 5,000 
machines to meet expected de- 
mand from an estimated eligible 
2,300 liquor-licensed establish- 
ments throughout the state. 

As of the week of April 18, 2,873 
machines were placed. In local 
newspaper accounts the Oregon 
Lottery reported that approx- 
imately 750 locations have licenses 
and machines; the maximum num- 
ber of machines per location is five. 


Four manufacturers’ games are 
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approved by the lottery: Video Lot- 
tery Consultants, International 
Game Technology, WMS Gaming, 
and G-Tech. Locations in Oregon 
can express preference of machine 
manufacturer. 


face of state-run VLTs 


it’s an even bet. The game doesn’t 
give any odds; there’s not enough 
of a playback factor built in. People 
want to sit there and play for a 
while. The machines are too fast 
and players don’t know where 


‘‘When there’s a problem, very rarely will it be 
taken care of the same day. The 800 lines are 


usually jammed. ”’ 


Local newspaper accounts in- 
dicated a troublesome start for the 
program, with telephone line com- 
munications cited as the culprit 
during the early weeks. What’s 
really happening there? How is the 
coin machine community reac- 
ting? To find answers, Play Meter 
contacted several players in this 
new market. 

Location viewpoints 

At the Milltown Tavern in Silver- 
ton, Ore., the players are interested 
but the equipment is not always 
functioning, nor does it have the 
playback factor. Milltown’s owner, 
Ken Uppendahl, said his five 
games are constantly down, ex- 
plaining, “In three weeks I have yet 
to have one complete shift (14 
hours) run smoothly. 

“T think the machines are fine, 
but the state controls the odds and 
the payback. For example: when 
you get three of a kind or two pair, 


their money goes. They're playing 
for entertainment. When the 
money disappears in 60 to 120 
seconds, they’re unhappy.”’ 

The machines only accept $1 and 
$5 bills; many players would prefer 
quarter or nickel play. “I think 
they’re losing 10-15 percent of 
game revenue by not putting coin 
mechs in,” said Uppendahl. “The 
state should consider testing 
nickel play and maxing the mach- 
ines out at 32 plays—at least a 
chance to double your money ona 
pair.” 

What happens when a machine 
goes down? The answer: “When 
there’s a problem, very rarely will 
it be taken care of the same day. 
The 800 lines are usually jammed.” 

In Oregon, locations are ex- 
pected to handle paper jams and 
other aspects of game mainte- 
nance. Before obtaining machines, 
locations attend a three-hour ses- 
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Air Rescue" 
‘The army’s job is to free the hostages. ‘he enemy’s job is to keep them. 


Exhaust Note” 
Just a quiet Sunday drive—at 200 mph. 
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sion to go through the rules and 
regulations and learn what is ex- 
pected of them. Locations receive 
35 percent of the net proceeds. 

Milltown Tavern still has its 
other coin-op amusement games, 
including a Nostalgia jukebox 
(45s), two pool tables, a shuf- 
fleboard, one pinball (Elvira) and 
two upright videos (Midnight 
Resistance, Capcom Bowling). The 
jukebox and shuffleboard are 
steady, but revenue is down 40 per- 
cent on the other equipment, 
especially the videos. 

What are the owner’s overall 
feelings? “The projected figures 
(per machine) are there but the 
state has only half the locations ex- 
pected. If the state would have 
listened to the coin machine 
operators, things would have gone 
well. Coin machine operators were 
already supplying games to loca- 
tions.” 


Uppendahl added one more 
thing, albeit on a sore subject. He 
found himselfin the same position 
as the coin machine operators 
when it came time to dispose of 
amusement-only poker games on 
Dec. 1, 1991. Anew law that passed 
in the fall determined them illegal 
on that date, with video lottery set 
to follow in March. 

“IT had an opportunity to pur- 
Chase my own games ($10,000 
worth) and regarded them as ‘real 
property that was taken away 
from me.” Any locations with their 
own games had no option but to 
get rid of the games. Amusement- 
only poker machines were not 
frowned upon in this area, 15 miles 
from Salem, Ore. 

You won't find video lottery ter- 
minals at Doyle’s Pub in Monitor 
or the Horseshoe Pub & Grub in 
Molalla. Owner Rex Doyle is tak- 
ing a stand on principal. “I’m not 
going along with the state’s pro- 
gram,’ he said one Friday as the 
lunch hour crowd came in. 

‘The state completely crippled 
an established, 100-year-old in- 
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Rick Geraghty, president of the Oregon Amusement and 
Music Operators Association. 


dustry here in Oregon and made 
me unhappy. They ruined the 
amusement and vending industry 
in the state.” 

Have his customers been asking 
for the games? “A few have asked, 
but the majority have the attitude: 
‘I don’t blame you.’ Our basic 
customers are not satisfied with 
the pay schedule they’ve seen. And 
they don’t like the fact that it’s hurt 
the amusement industry, taverns, 
lounges, and restaurants. Foot 
traffic decreased considerably 


“They can run it 
alright—about as well 
as they can perform 
open heart surgery. ”’ 


when we lost our other poker 
machines. It wasn’t just the loss of 
that income; we didn’t anticipate a 
25-30 percent drop in the food 
orders. We used our games strictly 
for amusement. 

“The OAMOA and the restau- 
rant association spent money lob- 
bying to obtain video lottery, then 
the lottery commission said, ‘We 
don't need you.’ They can run it 
alright—about as well as they can 
perform open heart surgery.” 


There was emotion in Doyle’s 
voice when he said, “The majority 
of operators here are second and 
third generation—they know what 
games work in certain areas. They 
just know the business. The state 
does not know how to merchandise 
and place machines. Independent 
operators know what they’re do- 
ing.” 

In the city of Portland, business is 
very good at The Lighthouse Inn, 
where general manager Debra 
Hayes reports satisfaction with her 
video lottery terminals. 

‘We never had any amusement 
pokers,” said Hayes. “They were il- 
legal in Multnomah County. 
Players are just learning the new 
machines.” 

The Lighthouse Inn has had the 
VLTs for four weeks. The location 
is acocktail lounge and restaurant 
that also has dart machines and 
pool tables. 


Central site 

Location within the state plays a 
large role in reactions to the 
games, and can have some impact 
on the communications system. 
What are the roots of the early dif- 
ficulties in Oregon? 

For an answer we turned to Inter- 
national Game Technology, the 
company chosen to supply the on- 
line communications network. 
Jerry Young, vice president of IGT, 
explained that Oregon’s system “is 
the first dedicated, on-line system 
in the world.” 

There are bound to be some 
snags at the start of any new 
system, that’s a given. In this case 
it appears to be a combination of 
difficulties in urban vs. rural tele- 
phone line connections and a basic 
element of the system. 

As Young describes it, IGT’s 
Clerk Validation Terminal in use in 
Oregon is designed to shut the 
machines down if there is any pro- 
blem in the communications link. 
“This was a design request,” said 
Young. Any glitches in the tele- 
phone connections could trigger 
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this system feature, no doubt in- 
tended for extra security. 

The next state to start video gam- 
ing, this time with coin machine 
operators, is Louisiana (on July 1). 
IGT will supply that communica- 
tions network as well, with one ma- 
jor difference—it will be a dial-up 
system. 

Young noted the differences bet- 
ween on-line and dial-up: “In a dial- 
up system there is no communica- 
tion between the location and the 
central system throughout the day. 
The only time the central system 
calls up the site through the CVT is 
when it’s polling for information at 
the end of the day. In the case of an 
on-line system, communication is 
maintained throughout the day in 
real-time. 

“The type of communications 
utilized in both projects (Oregon 
and Louisiana) are entirely dif- 
ferent,” he added. “The Louisiana 
dial-up system is the same type of 
system as that used in South 
Dakota, Atlantic Canada, 
Manitoba, and the WCOC in 
Canada.” 

Operator action 

Operators are encouraged by the 
lower-than-expected interest from 
locations seeking licenses. Accor- 
ding to OAMOA’s Geraghty, some 
have a wait-and-see attitude, 
knowing that the Ecumenical 
Ministries of Oregon and the 
OAMOA are circulating initiative 
petition drives to change the ex- 
isting law. 

Said Geraghty: “Some (locations) 
don’t like what the lottery did to 
our industry and therefore do not 
trust them or want them in their 
businesses. Some do not want to 
pay the up-front costs, such as 
fingerprinting fees, $300 in phone 
line installation plus $80 per month 
line charges, and $100 per machine 
privilege tax. 

‘Whatever the reasons for not 
applying, we are fearful that ifthe 
lottery can get the system running 
dependably more locations will 


apply just to be able to compete Geraghty feels confident that 
with locations that already have enoughsignatures will be obtained 
the games, and for the extra in- to get the issue on the ballot. “We 
come.” need to educate voters to the irony 


‘“‘The machines are too fast and players don't 
know where their money goes. There’s not 
enough of a playback factor built in.’’ 


Geraghty mentioned that during 
the first week the lottery reported 
in the press that machines averag- 
ed about $600 per terminal per 
week. “As more machines were 
turned on they said it dropped to 
about $500 per week,” he added. 
“It’s hard to say where the play will 
level off; the maximum number is 
five machines at each location. At 
this time the lottery has more 
machines than willing locations to 
take them. I’m sure many locations 
will warrant five, but not all, and 
we think that will hurt the overall 
per machine performance.” 


OAMOA met on April 10 in 
Portland and organized the Orego- 
nians for Private Industry, the 
name on the operator initiative. 
The meeting's purpose: to launch 
the initiative petition drive and 
gather 66,770 valid signatures by 
July 3. The goal is actually 81,000 
signatures, allowing for duplicate 
signatures or unregistered voter 
names. 









and injustice of the Lottery Com- 
mission’s decision,” he said. “I’m 
sure we will have the majority of 
the legislators endorse our posi- 
tion.”’ 

Getting the word out will be cost- 
ly and Oregon’s operator popula- 
tion is strapped at present. Costs 
include statewide advertising and, 
if necessary, the hiring of signature 
gatherers. In Oregon it is legal to 
hire individuals to. collect 
signatures, at a cost of about $1 per 
signature. 

Industry members who wish to 
contribute to Oregon’s efforts to 
change the existing situation can 
reach Geraghty at (503) 469-3489; 
FAX (503) 469-7662. A state-run pro- 
gram sets a dangerous precedent 
and could affect future video gam- 
ing proposals across the country. 
Assistance today will help protect 
the future of the coin machine 
industry. LJ 


| The Gift of Life 


Since St. Jude Hospital opened in 
1962, it has forged new treatments for 
childhood cancer and has helped save 
the lives of thousands of children 
around the world. But the battle has 
just begun. You can join the fight. To 
find out how, call 1-800-877-5833. 
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Danny Thomas. founder 


PLAY METER 4] JUNE 1992 


OINMAN INTERVIEW 





It was 10 years ago this 
month that we inter- 
viewed a 23-year-old 
operator named Joe 

Kaminkow. At the time 
he was vice president/ 
director of operations 
for That’s Entertain- 
ment, an arcade in 
Baltimore. In the inter- 
view he expressed a 
desire to dabble in 
game design, not realiz- 
ing that he would, 10 
years later, be the direc- 
tor of design for Data 
East Pinball. 
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T his time around, Kaminkow 
offers his opinion on such 
topics as the current state of pin- 
ball, the proliferation of licensed 
games, and Data East’s challenge 
to its competitors for pinball 
supremacy. 

Was game design something you 
always had as a career goal, or 
was it a hobby that just 
mushroomed? 

I grew up in this business and 
was fortunately exposed to all the 
different aspects of it. Unlike a lot 
of people, I’ve stood on all three 
sides of the triangle: operating, 
distributing, and manufacturing. 
In terms of education, my back- 
ground is in liberal arts. 

At the point that I decided to get 
into design, as an operator I was 
frustrated with the product out 
there. It wasn’t earning as well and 
it didn’t look as well as I thought it 
should. I had a different vision and 
endeavored to see if my instincts 
were right, so I formed a company 
with Kevin Curren called Logical 
High. 

I vividly remember having din- 
ner with my father, Arnold Kamin- 
kow, on New Year’s Eve, 1981. He 
said to me, “If you want to do well 
in this business, I suggest you go in- 
to design.” It was kind of a chide, 
and it turned a light on in my head. 
He was right, because I do havea 
knack for designing games. It must 
run in the family—my sister is a 
clothing designer. 


Joe Kaminkow 





Christopher Caire 





How did your first games fare? 

The first video game, Play Ball, 
was mediocre—actually, the game 
was pretty good, but it got 
murdered by Dragon's Lair. It 
came out right when Dragon's Lair 
was earning over $1,200 on loca- 
tion. 

The marketplace has always dic- 
tated how a game will earn—and 
therefore, in most people’s eyes, 
how good it is. Timing is every- 
thing. When I was an operator and 
a game brought in, say, $178 a 
week, it was considered a good 
earner. The top earners of today— 
Street Fighter II, Captain America, 
Terminator 2—bring in $1,000 a 
week. Operators really have fabu- 
lous games with tremendous earn- 
ing power from which to choose. 

The pinballs being made today 
are wonderful investments for the 
operator. The earning curve for a 
pinball machine is very long and 
very gradual. What’s more, it has a 
resale value in the end, which 
videos don't have. 


How do you account for the pinball 
renaissance of late? 

There are three things, really, 
that have brought modern pinball 
where it is today. First, | was lucky 
to have been part of the team that 
created Space Shuttle in 1984; it in- 
cluded Larry DeMar, Barry 
Ousler, and Mark Springer. This 
game changed how the displays 
looked and how we heard pinball. 





THE FIRST GREAT AMERICAN JUKEBOX SEARCH 
Help Us Find The First Great American Jukebox From AMI 


To celebrate 65 years of making AMI 
jukeboxes, we are looking for an original 
1927 AMI jukebox. Using the highest tech- 
nology of the day, the AMI jukebox of 1927 excited 
America with the bold new sound of amplified 78s 
and ushered in a new era of coin-operated music. 





A new 1993 Rowe/AMI LaserStar America®’ CD-100 C 


is waiting for the operator who owns the 1927 AMI 
jukebox we select* We'll trade your 1927 AMI for 
the spectacular, new LaserStar America” CD-100 C 
jukebox. 

This classic 1927 AMI will be put on display in the 
Rowe/AMI Jukebox Museum at our factory in Grand 
Rapids, Michigan, as the first in a long tradition of 
AMI firsts. Who knows, maybe 65 years from now, 
we Il want to trade for your 1993 LaserStar®. 


Get in on The First Great American Jukebox Search. Send 
in a photograph of your jukebox along with your name, 
address, telephone number and location of jukebox to: 


The First Great American Jukebox Search 


Rowe International, Inc. 
75 Troy Hills Road 
Whippany, NJ 07981 
Attention: Joel Friedman 


SROWE|\\ 


Oller open only to music operators sponsored by their local Rowe/AMI distributor 
All photographs and information become the property of Rowe/AMI 





*Selection based on the condition of each 1927 jukebox submitted, based on 


Rowe's sole judgement 


Search ends September 4, 1992. 
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It also introduced the ability to 
hold a feature in memory. Then 
things flattened out for a while. We 
got into double levels, but it turned 
out to be much more trouble than it 
was worth. Next, the video boom 
hit and we got a whole new group 
of players. The talent of the in- 
dustry walked away from pinball, 
and though they eventually came 
back, pinball had about a four-year 
dry spell. 

The second big data point was, in 
my opinion, 1986, the year Data 
East started into the business. 
Why was that important? Because 
when you think about pinball, it 
hadn’t changed a whole lot in 40 
years, and especially in the 10 
years prior to Data East getting in- 
volved. We came along with fresh 
ideas and a Slightly different vi- 
sion. That vision included solid- 
state flippers, no-wear flipper rub- 
bers, a dot-matrix display, and 
digital stereo. Our competitors had 
to react to these changes and make 
their product better, and in turn 
we ve made our product better. In 
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the past six years, we’ve done three 
or four new things with every 
game. It’s mind-boggling how far 
Data East has come in such a short 
time. 

The third cornerstone was the ar- 
rival of our Checkpoint pinball. 
Again, why? Because this game in- 
corporated all of the innovations 
Data East is now known for: no- 
wear flipper rubbers, the solid- 
state flippers, selectable music in 
digital stereo, a wider dynamic 
range of scoring, the dot-matrix 
display, video mode, video gra- 
phics. It also expanded on Jackpot 
and Extra Ball with Blue Light 
Specials, TurboBoost Specials— 
just all sorts of fun features. Part of 
the reason for the gigantic pinball 
boom right now is the dot-matrix 
display, which Data East invented. 
Now everyone else has adopted it. 
It’s taken us to an earnings plateau 
that pinball has never reached 
before. You’ve got games making 
$400 to $600 a week! 

Still, as far as you’ve come, I’ve 
talked to operators who say they 


won’t buy Data East pins because 
they break down too often. Was 
that a valid criticism before, and is 
it now? 

There’s no doubt we shot 
ourselves in the foot early on. Our 
schedule to get into business was a 
little too aggressive, and our 
engineering staff was a bit too 
small, though we now have over 20 
people. The zealousness of the time 
and the pressure to get it out—l 
wish we had had more time and a 
little more patience. Unfortunate- 
ly, we suffered from that. But Pete 
Gustafson, Arnie Aarstad, and Jim 
Gorman did whatever they could 
to correct the problems, and that 
attitude continues today in the ser- 
vice department. 

So you’re saying don’t judge us to- 
day based on our early years. 

Right. Back then we were what I 
call a “one-mile game” company; 
today we’re a ‘50-mile game” com- 
pany. By that Imean anybody can 
buy a Data East pinball and put it 
50 miles from the office without 
worrying about a service call. Our 
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At P.M.I., we pledge to continue offering you the highest quality To place an order or for more information call one of our cus- 
products at the most competitive prices. We feel it is our patriotic tomer service representatives toll free at 1-800-562-5266. 
duty to consistently develop the most innovative toys in the a 

market. We will offer the largest selection for trade-ups, | P.M.I. Toys 

build-ups and redemptions. We promise to process and ship & Novelties, Inc. 


a é, 5 at @ 4310 Tejasco, San Antonio, TX 78218 
orders promptly and offer credit to qualified customers. INTERNATIONAL FAX (512) 824-6565 


ATENCION CLIENTES MEJICANOS: Ahora puede usted ahorrar comprando directo en San Antonio 
Sus monitos de peluche. Hablamos Espanol y aceptamos tarjetas de crédito. Llamar a 512-829-4820 
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next game, Lethal Weapon 3, 
comes out this month and is of the 
highest quality imaginable. It’s 
made of the finest materials, the 
finest metal—put it this way, it’s the 
best product you can buy at any 
price. Operators can put it 50 miles 
from their shop and not have to 
worry about ball traps or parts 
breaking. With Lethal Weapon 3, 
just put it out there and collect the 
money. Building a game free of ser- 
vice headaches is paramount to us; 
we want to be the Maytag repair- 
man of pinball. 

What are some of the specific 
features on Lethal Weapon 3? 

It has a custom gun grip on the 

front; a fast, long-flowing loop shot; 
an LAPD combat simulator; all- 
metal ramps, not plastic ones that 
break; one of the finest art 
packages you'll ever see on a 
game; speech from Mel Gibson and 
Danny Glover; music from ZZ Top 
and C&C Music Co. There are just 
so many great features, and the 
rules are easy to understand. It’s 
simply an amazing game. 
How do you view Data East Pin- 
ball in terms of challenging 
Williams-Bally/Midway for king 
of the hill? 

First of all, they’re a much larger 
company than we are, so they can 
outperform us in terms of sheer 
volume. We're not ever going to be 
the biggest, but we are going to be 
the best in terms of quality, service, 
and, hopefully, earnings. I’m very 
content to be the guy that says, 
‘“We’re the underdog, but we're go- 
ing to try harder. We'll be Rolls- 
Royce; somebody else can be 
Chevrolet.” 

Some may say that’s nothing but 
talk—where’s the proof that you’re 
the best? 

Wecan go toe to toe with anyone. 
Remember, we're the guys that in- 
novated black flipper rubbers. 
They keep the dirt down and work 
better than the red ones. We in- 
vented the dot-matrix display; now 
everyone uses it. We created the 
solid-state flipper, and others use it 
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‘“‘We’re a ‘50-mile game’ 
company: anybody can 
buy a Data East pinball 
and put it 50 miles from 
the office without wor- 
rying about a service 
call.’ 


as well. Data East is also develop- 
ing a self-cleaning pinball to really 
keep the dirt out of the games. I 
can’t elaborate further now. We’re 
just trying to innovate and lead. 
As director of design, do you have 
much hands-on input in a game, or 
are you mainly overseeing the 
work of others? 

On Hook, for example, Tim 
Seckel and Neil Falconer did a 
fabulous job. My job was to keep 
them on course. They were allowed 
to use their own ideas and judg- 
ments, but I had to see that they 
didn’t go astray. They created a 
game that’s set the Data East 
record for sales volume. But the 
buck stops here. It’s my respon- 
sibility to make sure we're on 
budget and on schedule. 

On Lethal Weapon 3, I did the 
original layout and (director of 
engineering) Ed Cebula did the 
clean-up. He and I are a great 
team. On a lot of the games you'll 
see “KC-designed” (Kaminkow- 
Cebula) hidden somewhere. 

My goals are to try to give us the 

best licenses through the relation- 
ships we've developed in Holly- 
wood, to get the timing right, and 
to, most of all, make sure the 
games are fun. I spend a lot of time 
here, especially around crunch 
time. The first 95 percent of the 
game happens during the first five 
percent of the time. That last five 
percent takes up 95 percent of your 
energy; it’s the time for tweaking 
and polishing. 
In the 1982 interview, you seemed 
to be criticizing manufacturers for 
having too much involvement in 
licensing. Now Data East has one 
licensed pin after another. Have 
you changed your opinion on the 
merits of licensing? 

Licensing is certainly very impor- 
tant today. The ’80s was a very in- 
teresting decade. It was the begin- 
ning of the cable TV revolution, 
bringing MTV and HBO into our 
homes. We all became much more 
aware of the impact of a successful 
movie on selling product. “‘Bat- 
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man” sold alot of T-shirts when the 
movie came out a few years ago. 
That translates to our business. 
What licensing does is change the 
demographics; it brings in more 
children, more women, more 
adults — whatever the case may 
be. Males between 18 and 35 want 
to play 72 or Lethal Weapon 3 be- 
cause Arnold or Mel are their 
heroes; they want to be part of the 
experience. That leads to better 
game earnings, and it also helps 
with resale. 

As a game designer, licensing 

gives us wonderful, pliable clay to 
use for our display boards and art 
and as our scheme. In past years, 
we had games like Hollywood 
Heat; it was just ‘““Miami Vice”’ 
without having to pay for the 
license. F-14 tried to parlay the suc- 
cess of “Top Gun.” We feel that in- 
stead of going around the back and 
trying to make a game sort of like 
something, just do it! Let’s do Mel 
Gibson and “Lethal Weapon 3.” 
Let’s bring “Monday Night Foot- 
ball” to the playfield. Let’s make 
Bart Simpson come alive. Let’s 
take advantage of the success of 
the “Back to the Future” trilogy, 
the hit “Batman” movie, and 25 
years of “Star Trek.” 
Some complain, however, that 
often by the time they receive their 
licensed games, the movie has 
already had its run in the major 
theatres, leaving them with a 
game that’s not going to earn as 
well as it could have. 

I don’t think that’s valid. We try 
to be very selective with our titles. 
There have been 25 years of “Star 
Trek” and a decade of “Back to the 
Future.” Then you look for a pro- 
perty with constant residuals. “The 
Simpsons” is on TV every week, 
and in a year from now it'll be on 10 
times a day when it hits syndica- 
tion. Look at “Monday Night Foot- 
ball.” When football season rolls 
around, you're going to watch it. 
The key is to choose properties 
wisely. 

There’s an old expression: “If 
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youre going to make your money 
fast or slow, make it fast!” IfI’m an 
operator, I want to make my 
money fast, I want to get my return 
on investment quicker. I look at my 
competitors and see that their top 
two selling games of the past 
decade were licensed games. So 
operators have really reaped the 
benefits of what pinball manufac- 
turers have done with licensing. 
There’s no doubt that it attracts the 
players. 

Has your background as an 
operator helped you design the 
games that operators need and 
want? 

Yes, but not just the operators; 

it’s the players, too. We spend a lot 
of time figuring out what the player 
wants, what it is that gets him 
excited. 
In the previous interview, you 
cited the following keys to That’s 
Entertainment being a successful 
arcade: no smoking, eating, or 
drinking; having a uniformed 
supervisor at all times; and, most 
importantly, keeping the games 
clean. You also said that 
‘“‘operators need to clean up their 
act.’”’ Have they? 

I think things are much better to- 
day. You have to remember the 
climate in this industry back when 
I said what I said. A really weird 
thing happened to our business in 
the early ’80s. Look at Play Meter’s 
Directory issues back then and 
compare them to today: Morris 
Piha is still around, along with peo- 
ple like Ed Pellegrini, Jerry Mar- 
cus, Steve Koenigsberg, Frank 
Ballouz, Al Stone, Ken Fedesna, 
and Gary Stern. Who isn’t? People 
like this woman I remember who 
came to this business as product 
manager for Lux Soap! We had all 
sorts of people who came in for the 
boom, rode the wave, made some 
money—then vanished. 

Now we have a stable business 
again. Unfortunately, the video 
game Side is very hit-oriented, and 
very few products sell. But 
everybody—manufacturers, distri- 


butors, and operators—are making 
money from pinball. Our executive 
vice president and general mana- 
ger, Gary Stern, is an amazing per- 
son in terms of understanding the 
business and understanding how 
to produce a product that benefits 
everyone involved. I look back at 
the great names in our business— 
Ray Moloney, Sam Stern, Harry 
Williams, David Gottlieb—and in- 
clude Gary as a pioneer. His fami- 
ly was involved with the start of 
Williams and Chicago Coin. He’s 
done so much to build this com- 
pany; when he walks the trade 
show floors, Gary Stern walks with 
the greatest level of respect of 
anybody out there. 


certainly will because of Mel Gib- 
son. But generally, it’s very hard to 
sit down and design a game that 
you know women will like. And 
remember that our primary 
market is males between 18 and 35 
years old, so they have to be the 
focus of our attention. 
So what, in a nutshell, is in store 
for Data East Pinball? 
Improvement, improvement, and 
more improvement. We're going to 
continue to push the standards 
higher and make the games better 
and better. We're already working 
on product for 1994. It gives us time 
to do some really special stuff. 
We're also addressing larger 
facilities, greater production, addi- 


‘The first 95 percent of the game happens during 
the first five percent of the time. That last five per- 
cent takes up 95 percent of your energy — 


tweaking and polishing. ”’ 


Back then, you hoped manufac- 
turers would continue to build 
games that appeal to women, e.g., 
Pac-Man, Ms. Pac-Man, Cen- 
tipede, and Make Trax. What 
happened? 

If you looked at the arcades in 
1982, women were in there playing 
those games and enjoying them. 
Recent games that have crossed 
over include The Simpsons and 
Star Trek, and Lethal Weapon 3 


tional lines—it’s going to be an ex- 
citing decade! 

Ten years ago, when we asked 
what was in store for you personal- 
ly, you said you might like to take 
up game design. What’s your 
answer now? 

See you in the movies! For now 
we ve got some games to make, but 
in the long term, there are a few 
silver screen concepts around that 
I may pursue one day. |) 
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A multitude of features, a sound 
and light show showcased in 
a beautiful cabinet, and appealing 
backglass and playfield designs 
have made these times a new 
golden age of pinball. Maybe the 
best is yet to come. But it has not 
always been a golden age for flip- 
per games. 

In the early ‘80s, during the 
height of the video game boom, 
flipper pinballs were a dying 
breed. They had lost the battle to 
Asteroids, Pac-Man, Galaga, 
Defender, and Space Invaders. 
They may have lost the battle, but 
not the war. 

During the late ’80s and early 
90s, flipper pinballs made one of 
the greatest comebacks in history, 
resulting in more new players 
than any other type of amusement 
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game. Joe Urschel, a well-known 
columnist, reaffirmed this fact in 
a column that ran April 7 in “USA 
Today.” i 

Since the demise of Pac-Man, 
Ms. Pac-Man, and Centipede, the 
feminine video game players have 
been few and far between. But the 
girls never deserted flippers and 
today flippers can lay claim to an 
absolute majority of female 
players. Because of this feminine 
play, we have urged manufac- 
turers not to release a pinball with 
a plunger spring so hard that it 
hurts “milady’s” dainty fingers. 

I’ve had a soft spot for pinball 
since our first game, Big Broad- 
cast by Gottlieb in the early ’30s. 
I’ve always loved flippers (though 
maybe not with the fervor and 
passion seen in Joe Kaminkow, 
Roger Sharpe, Steve Kordek, and 
Steve Epstein. I’m sure they must 
believe that there is no God but 
pinball and Dave Gottlieb, Harry 
Williams, and Sam Stern were the 
prophets!) 

Kidding aside, we all love pin- 
ball games because they are show 
business. There is something 
about a flipper game that reminds 
us of a great stage play, a musical 
comedy, or a good movie. The flip- 
per game has come a long way 
since the introduction of drop 
targets, thumper bumpers, and 
other memorable features. I’ve 
often called modern pinballs erec- 
tor sets because of their secret 
tunnels, ball tracks, automatic 
plungers, ejectors, sounds, lights, 
and beautiful cabinets that have 
all captured the public’s fancy. 

To my way of thinking, Mark 
and Steve Ritchie, Joe Kaminkow, 
Pat Lawlor, Jim Patla, and a few 
other designers rate in their field 
like Steven Speilberg, George 
Lucas, and a few other great ex- 
ponents of special effects rate in 
the movie world. Special effects on 
the new flipper games are a sight 


Louis Boasberg 
New Orleans Novelty Co. 


to behold. 

I can’t end this article without 
mentioning and praising the great 
dedicated artists who have done 
so many wonderful backglasses. 
I've always said that perhaps 
someday the works of Paul Faris, 
Greg Freses, Dave Christensen, 
and some of their fellow artists 
will hang in the Louvre or the Na- 
tional Gallery. 

For years the advertising slogan 
on Gottlieb games was “As 
American as Hot Dogs and 
Baseball.” Since hot dogs are sold 
all over the world and baseball 
has been adopted by other coun- 
tries, I will go Dave one better and 
say “Flipper Games are as 
American as the Stars and Stripes 
and Yankee Doodle.” God bless 
American pinball games. [1] 
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Distributing, and Steve Shaffer of Shaffer Distributing. 





A table of Mountain Coiners, Mr. and Mrs. Eldon Kingston and Mr. and Mrs. Don 
Waters. 


t takes a special place to mark 20 

years in the coin-op business 
and Atari found that place on the 
French Riviera the beginning of 
May. 

It’s hard to believe that 20 years 
ago, Atari was only a dream in the 
mind of Nolan Bushnell, who was 
building Pong games in his garage. 
The video game giant has come a 
long way from its humble beginn- 
ing and wanted to do something 
special for its distributors, who 
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Three top distributors, (I-r): Dave Capilouto of Greater Southern, Jon Brady of Brady 


Brady’s Jon Brady. 





From left: Birmingham Vending’s Al Toranto, Atari president Mr. Nakajima, and 


celebrate a 20th anniversary 


man eT CO as 





Here’s a group enjoying some of the rich French food. 


have made Atari's 
possible. 

Over 50 Atari distributors and 
their wives spent five days in Can- 
nes, in the south of France on the 
beautiful waters of the Mediterra- 
nean. Although there were plenty 
of fun things to do, no one forgot 
the business. After outings the first 
day to Nice and Monaco everyone 
enjoyed elegant French food at 
Ferme St. Michele. 

The next morning everyone was 


Success 


up bright and early for the 
business meeting. Atari introduc- 
ed the latest of its 150 games in- 
troduced over the past 20 years. 
Moto Frenzy is a high-speed, off- 
road moto racing game with plen- 
ty of shooting action. It has a timed 
lap race format with extended play 
bonus for completion, six-player 
selectable tracks, realistic 
handlebar controls with twist-grip 
throttle feature, and extra points 
for jumps and cross-ups. 


ANIMADOR TYE By Ae f 
LONE 

: Dir ( 4 
Zs Mi 
7 oy 
*" 


~ 


~ 
< 


rT 


VE: 


DSS i 
et 
a 


a3 


Ls 
Bo) 
i 1D «€ 
th uy xe 


{eed 


on 


a 
Be 
< 


TRO 


Sh 


S 


Wy Vena 
vu SG 


/ 
iS Coe 
ey 


4) is 


Cat 
Cs 


— 
= 
~F 
TENS 


et. 
ee 
ett ecta 
3 ee 


Ze re  hileaaled | leah ws omer) = a oe 
Li pen ey y 
ME BNEA SEATS TING) 
penn {| hfe Je Xy: J SE 

hee) rede Cpatpea' Mile (- ¢ 
Sates SU eed Ayan 

















9” Color Monitor Front Coin Drop 
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1-800-HIE-CAME U.S. Games, Inc. 


5825-B Peachtree Corners East 


1-404-441-2910 Norcross, Georgia 30092 
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C.A. Robinson’s Ira Bettelman delivering some hot 
French bread to the table. 


Gwen Brady is learning how to do the ‘napkin’ dance. 


Atari talked about some of the 
milestones in its game career. 
Among them were: the first color 
monitor in 1973; the first micropro- 
cessor in 1976 on Tank 8; the first 
controller in the late ’70s on Atari 
Football and Missile Command; a 
color vector monitor used on 
Tempest in 1981; and Gauntlet, the 
first four-player interaction game, 
in 1985. 

Distributors also had the oppor- 
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Out for some sightseeing are, (I-r): Faye and Mike McWilliams of General Coin with Bev 
and Rich Babich of Colorado Game Exchange. 


Everyone looked so elegant, how could we not snap a photo! 


tunity to see Guardians of the 
‘Hood, first introduced at ACME in 
March. This is a dual action game 
with head-to-head and side scroll- 
ing fighting. It’s the player against 
crime and covert gang leaders with 
a new five-button control layout. 
Atari’s guests had many other 
activities in the days following. 
Just afew were visits to St. Paul de 
Vence for sightseeing and shopp- 
ing, a tour of Antibes and Biot, a 





trip to Mougins (the gourmet 
capital of southern France), and 
shopping at the old port of Cannes. 
Even the golf fanatics were well 
taken care of at the Opio Golf Club. 

It was an event to remember ona 
special anniversary. The only 
question will be, how can Atari top 
this when it celebrates its 30th 
anniversary? (1!) 





ae MEETING 





Steve and Eileen Koeningsberg of State Sales with Marc and Caron Haim of R.H. Ray and Jeannette Galante (front) of Music-Vend enjoying the sights with Steve and 
Belam. Shiela Lieberman of Lieberman Music. 
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)* YEARS AGO 





| en years ago, the issue of 
copyrighting a video game’s 
sights and sounds was being 
discussed all over the country. At 
the fifth annual Copyright Con- 
ference three prominent attorneys 
led a discussion on video copyright 
rulings. ‘““The video question is cor- 
roding copyright law,” noted one 
attorney. “Ifthe decisions made in 
respect to video games must apply 
to other matters of the same cate- 
gorical type, such as books and 
plays, it could be disastrous.” This 
was in response to video games be- 
ing classified as literary works; 
laws that applied to literary works 
didn’t apply to video games. The 
controversy would continue for 
many months to come. 

A Japanese manufacturer said in 
one of its newsletters that copiers 
in Japan “are facing very difficult 
times.” The company contended 
that the only market left for copiers 
was the Japanese domestic mar- 
ket and that the demise of those 
companies was due to a poor Euro- 
pean market and enforcement of 
copyright laws in the United 
States. 

The copyright issue was fresh on 
Cinematronics’ mind. It was shock- 
ed to learn that a copy of its 
Naughty Boy managed to find its 
way into the hands of operators 
even before the original was 
introduced. 

Also at Cinematronics, the com- 
pany had reached an agreement 
with Dynamo. Following the suc- 
cess of its first video game, Lil’ 
Hustler, Dynamo would produce 
and market Boxing Bugs. 


Speed up kits 





Speed-up kits, enhancement kits, 
retrofit kits—whatever they were 
called—were being talked about a 
lot 10 years ago. While most oper- 
ators would agree that buying a 
blatant copied game was not fair to 
the manufacturer, they didn’t 
agree that speed-up kits should be 
declared illegal. A speed-up kit was 
simply a way to enhance an older 
game. In fact, operators viewed 
these kits as vital to help them 
recoup their investments on games 
that died a not-so-slow death on 
location. Manufacturers count- 
ered that adding one of these kits 
was Changing the game and was 
not allowed. It was a no-win 
situation. 

In other news 10 years ago, a 
New Jersey community ordinance 
requiring players of videos to be at 
least 18 was declared unconstitu- 
tional by a superior court judge; 
the Maryland Amusement Opera- 
tors Association was formed to 
focus on the metro Washington 
D.C. area; Taito sponsored a Qix 
tournament to benefit the Easter 
Seal Society; Steve Kaufman 
resigned from Stern Electronics 
and Larry Siegel, president of 
Stern Electronics’ Seeburg divi- 
sion, took over Kaufman’s duties; 
Bob Lentz was named sales 
manager for Stern Electronics; 
Paul Jacobs, formerly president of 
Universal USA, joined Thomas 
Automatics as vice president of 
marketing; and Arnold Kaminkow, 
former president of Bally Nor- 
theast Distributing, was named 
president of Centuri. 
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Brace yourselves for 
coming changes 


ife, both at home and at work, 
is gaining in complexity and 
speed. This is only going to in- 
crease as time and technology ad- 
vance. One of the changes in the 
near future will be the beginning of 
cellular everything. Besides the ex- 
isting cellular phone, there will 
shortly be cellular computers, TVs, 
etc., to link us all into one big hap- 
py family—or so certain groups 
hope. 
The area we will focus on for now 
is TV. The interactive, non-wire TV 
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will, in the next four or five years, 
change our daily lives a great deal. 

One of the first companies to get 
involved in the interactive area 
was I'V Answer. This company has 
developed a wireless cable system 
that utilizes both cellular and 
satellite technologies to create in- 
teractive television. Along with 
manufacturing cohort Hewlett- 
Packard, TV Answer plans to 
begin with 120 channels and ex- 
pand from there. 

They plan to carry such diverse 


programming services as banking, 
video games, and pay-for-view. 
You will be able to pick special 
events or movies and pay to watch 
them just seconds before they 
start. By merely moving a joystick 
and pulling a remote control trig- 
ger, you can be in on the fun. The 
potential impact of this technology 
could be very large. 

To coin-op, interactive TV may 
offer much opportunity and a 
strong incentive to be more 
creative in the arcade. At this point 
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Buy-in & Continuation super Weapon 


Yo Joe! COBRA is up to its slimy tricks once again. They are planning world domination 
through mass terrorism. The team forces must unite to advance and stop the menace of 
COBRA in G.I. Joe, the new video game adventure from Konami. 


Team G.I. Joe members Duke, Road Block, Snake-Eyes, and Scarlett have their work cut 
out for them. They have been individually trained in specialized military areas. Snake-Eyes 
is amystical martial arts master, most dangerous when he is unarmed and cornered. Road 
Block is aheavy machine gunner who is also adept at hand-to-hand combat. Scarlett, whose 
strength is military intelligence, is no wimp when it comes to kicking butt. Duke, trained 
in close range fighting, is looked upon as the guidance counselor, big brother, and offen- 
sive coach to the G.I. Joe unit. Together they get tough on the ruthless Cobra Commander 
and his sleazy Cobra Vipers and Toxo-Vipers. 


After attacking big cities, COBRA begins to spread mass destruction and chaos. G.I. Joe 
must destroy the chemical plant to rid the world of COBRA‘s toxic terror tactics. They 
advance through to the Air Base where Cobra Commander's dive-bonbing planes, 
helicopters, tanks, and legions of soldiers are ready for battle. Then it’s showtime at COBRA‘s 
weapons plant, where the high-tech, destructive arms are being manufactured. W/hen the 
weapons plant is destroyed, Cobra Commander threatens to launch powerful missiles, 
targeted at cities all over the world, unless G.I. Joe lays down its arms. G.I. Joe, never 
surrendering, searches through the depths of the jungle for COBRA’s secret military base. 


Once they find the base, where COBRA is storing the deadly missiles, G.I. Joe fights through 
it to the ultimate showdown with Cobra Commander. It’s time for G.I. Joe to get down 
and dirty, and show COBRA how tough they really are. Join the ranks of a fearless team— 
G.I. Joe, a real American hero! 
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I have received some details on the 
possibilities and limitations of TV 
Answer’s particular system. They 
are not the only ones going 
cellular. (Not surprisingly, they are 
a bit tight with their information at 
this point. I have gained some 
assistance and will report the 
pieces as they are doled out to me.) 

Well, like it or not, such systems 
are coming. The FCC has already 
approved the needed frequencies 
for the first versions of these 
systems when they are in place. 
The FCC chairman seems deter- 
mined to bring about implementa- 
tion of these new technologies as 
quickly as possible. Considering all 
the forces who have a vested in- 
terest in this field, that will be quite 
a task. 

Either way, the FCC plans to 
begin licensing users by the end of 
1992. You could see these systems 
in use by mid-1993. I believe that by 
the end of 1995, these systems will 
be subtly—but rapidly—reshaping 
daily life. It will be a new age in 
home entertainment and informa- 
tion. Video games will be a part of 
this. We will have to play along. 
What to expect 

The early system from TV 
Answer will be sold in retail loca- 
tions. It will be roughly the size of 
your VCR and plug into the wall 
while connecting to your TV and 
VCR. The 120 channels they plan 
to offer will come to you from a 
local cell site, which is linked via 
satellite to the main facility. This is 
where everyone gets tied together. 

One consideration is the speed 
with which they can link you to 
another player. This will limit the 
type of games they will be able to 
bring you for national play. 
However, they have the ability— 
according to the information given 
to me—to run events in either a 
single cell site or a group of sites 
without use of the satellite link. 
This would mean much faster play, 
but only in localized areas where 
they have the computing equip- 
ment to produce the game and 


handle the interactions. Other 
drawbacks include the remote con- 
trol that the system utilizes and the 
unit itself. 

To use this system for shooting 
games like Mad Dog McCree, you 
must be able to aim at the screen. A 
joystick version would mean some 
programming changes. It might 
make a game too slow and cost it 
some appeal. These things will be 
worked out; the only questions are 
when and by whom. Some game 
companies are already studying 
the maps, making initial contacts, 
and planning to be a part of it all. 

This technology may also impact 
the video lottery and gaming 
groups. Some are already discuss- 
ing cellular systems for lotto 
tickets, etc. The control of the 
system and access to the public 
would be greatly increased if these 
interactive cellular cable TV 
systems could sell you lotto tickets 
right in your living room. 


for their chance to move into the 
cellular interactive arena in a big 
way. This will go beyond the simple 
cellular phone. 

We must either find our place in 
all this change or create one. We 
must keep up or risk getting left 
behind. I do not mean that coin-op 
will perish, only that the coming 
changes will cause us to grow and 
adapt to survive. If we adapt well 
we thrive. Some, unfortunately, 
will ignore or resist these changes. 
In today’s world, ignorance is not 
bliss—it’s fatal. 

On other fronts 

The electronics giant Matsushita 
has teamed up with Electronic Arts 
for the development of a new 
multimedia game/education sys- 
tem. The joint company is called 
the San Mateo Software Group. 
With their power in the market 
and worldwide reach, they will 
surely be a major factor in the 
home game arena. Furthermore, 


“Besides the existing cellular phone, there will 
shortly be cellular computers and TVs to link us all 


into one happy family. ”’ 


These new types of real-time in- 
formation systems have the poten- 
tial to greatly impact our social 
and economic systems by the end 
of the decade. The governments, 
companies, and amounts of money 
involved are overwhelming. The 
earnings and information-based 
power these new communication 
systems will wield is sure to be 
enormous. 

Many of the principals in these 
efforts are global. Further, they 
seek to retain as much control of 
and access to this information as 
possible. They seek to dominate 
these new technologies as they 
emerge. The list of companies play- 
ing major roles include ones from 
America, Europe, and Japan. The 
telephone companies, along with 
the cable TV and computer in- 
dustries, are waiting in the wings 


their system will be of high- 
definition TV quality and include 
the use of CD-ROM. Matsushita 
hopes to begin production and 
sales in 1993. 

The computer industry is moving 
to “multimedia” systems. These 
are computers designed with video 
in mind. They utilize CD-ROM and 
large hard drives. This trend will 
escalate until these systems 
outperform anything on the ar- 
cade floor today. The computer in- 
dustry is forming core groups, each 
hoping to be the one to bring 
together the different strengths it 
will take to dominate the markets 
of the future. 

IBM has also just released infor- 
mation on new storage systems 
that will be able to place 1.2 
gigabytes on a3.5-inch disk drive. 
They also disclosed a new optical 


PLAY METER 6] JUNE 1992 


HE OUTER LIMITS 





drive that stores 127 megabytes on 
arewriteable, 3.5-inch optical disc, 
with a data transfer rate of 625 
kilobytes per second. These items 
are available for OEM evaluation 
directly from IBM. They have a 
mean failure rate of 5,000 hours use 
per. 


standard PC applications. 

This trick is pulled off at a 250 
MHz clock rate, with masters and 
slaves connected via a 32-pin inter- 
face. Some other benefits are the 
loss of noisy TTL signals and a 
system that operates in a controll- 
ed impedance environment. They 


‘“‘Coming changes will force coin-op to grow and 
adapt to survive. Those who adapt well will thrive. 
Being ignorant isn’t blissful; it’s fatal. ”’ 


Rambus, arecently formed com- 
pany, will offer a welcome stride 
forward in the area of DRAM. They 
have developed the first standard 
interface to be functional on 
CMOS DRAMS. This advance has 
applications in memory con- 
trollers and graphics/video pro- 
cessors, to mention a few. Their 
system is said to be capable of up to 
500 million bytes per second in 


say their system is quieter at 250 
MHz than TTL is at 40 MHz. 
(CMOS is also less power-hungry.) 
This new system holds, if utilized 
well, a greater potential for improv- 
ed graphics resolution and speed. 
Several companies, such as Fujit- 
su, NEC, and Toshiba, are already 
signed up to put the Rambus solu- 
tion into their chips. 

High-speed storage systems in 
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hard drives, optical-based, and 
silicon-based storage are forging 
ahead rapidly. SiliconDisk Plus 
now offers a hard-drive system 
that can retrieve stored informa- 
tion in an astounding 0.02 milli- 
seconds! This is a 1,500 percent in- 
crease in the normal rate for high- 
speed systems. These systems run 
at a data transfer rate of 10 
megabits per second and utilize an 
onboard 68020 32-bit processor 
running at 40 Mhz. The units may 
find some use in the virtual reality 
field, what with its need for high 
speed and flexibility. 

Conclusion 

The world of tomorrow will de- 
mand that you keep up. You must 
gear your production efforts 
toward high-efficiency batching of 
products, which will allow you to 
change rapidly with little confu- 
sion and lost time. You must 
establish a production system that 
is extremely flexible and in- 
tegrated. You will also need a 
strong, open flow of information in 
your organization, as well as the in- 
tegration of your information base 
and cross-training of your employ- 
ees. The world now runs more on 
information than on oil. We are 
entering anew age, and with it will 
come much change and some 
non-survivors. 

You must keep in touch with the 
directions taken by your com- 
petitors, the desires of your 
customers, and the possibilities 
hiding in new technologies and the 
minds of your employees. It will 
also become more important to 
bring in outside help on an as- 
needed basis from project to pro- 
ject. You will need access to infor- 
mation bases that you didn’t even 
know existed. You must integrate 
with other companies and seek to 
participate in markets around the 
world. 

We are all headed into new, un- 
chartered areas of the business 
world. It will be exciting—and 
dangerous. I wish you good luck, 
good games, and big profits. U 
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" olitical posturing can be 
hazardous to the health of 
video gaming efforts. Case in point: 
Wisconsin, where Republicans 
and Democrats have waged a ver- 
bal war at the state capital and in 
the press over gambling. No 
political party wants the incum- 
bent governor of the opposite par- 
ty to look good; better to fight his 
every move and place your party in 
the best light for the next election 
and a chance to regain power in 
the state. 

Sure, schedule a public hearing 
for a few hours, giving politicos 
most of the allotted time to speak. 
The average citizen comes last. 
Said one coin machine operator, 
‘“(Gov.) Thompson wanted to bring 
gambling above board, make it 
clean, and solve the revenue pro- 
blem. The Democrats and Republi- 
cans are playing back and forth 
while everyone in the state loses. 
There are too many people who 


PLAY METER 64 JUNE 1992 


can benefit from video gaming—it’s 
a shame to see it disappear. It all 
has to do with party politics, not 
the merits of any law.” 

The results of public hearings in 
Oregon last year fared no better. 
The purpose was to determine feel- 
ings on the Oregon Lottery’s pro- 
posed state-run video lottery pro- 
gram. Overwhelming support for 
inclusion of the coin machine in- 
dustry apparently had no effect. A 
damning report that questioned 
the integrity of our industry, issued 
by the attorney general and super- 
intendent of police, carried more 
weight than any public opinion. 
The five-person Lottery Commis- 
sion had the final say; the vote was 
unanimous for a_ state-run 
program. 

Were the seven hearings in 
Oregon conducted to placate op- 
ponents of a state-run program 
with the full intent to dismiss all fin- 
dings? A total of 276 people and 15 


legislators testified against a state- 
run program; only five people and 
one legislator backed a state-run 
scenario. An observer is left to 
ponder a system that outwardly 
asks for input and then proceeds 
with an apparently pre-determined 
plan of action. 

Can we learn from history, or are 
we doomed? As George Santayana 
said: “Those who cannot remem- 
ber the past are condemned to 
repeat it.” 

Our industry’s video gaming ef- 
forts must learn from every 
mistake and rebuke. Chief among 
our challenges are internal har- 
mony within the ranks of our 
organizations, and aconcerted ef- 
fort to educate legislators about 
our industry. 

Abraham Lincoln, another most 
quotable gentleman, wrote in a let- 
ter to Major General Joseph 
Hooker in January 1863: “Beware 
of rashness, but with energy and 





Bonnie Theard 





-Op 
nt in 
tical 
sfire 





sleepless vigilance go forward and 
give us victories.” This could well 
be the credo of our industry in 
regard to video gaming. 

Although significant victories 
have eluded us thus far in 1992, 
several states are continuing to 
gain momentum. Those who met 
with strong opposition, enough to 
derail this year’s attempts, vow a 
renewed drive next year. Keep in 
mind that this is an election year 
and legislators are likely to avoid 
controversial issues. Prediction: 
look to 1993 for more serious pro- 
gress in video gaming matters, 
unless we are all pleasantly 
surprised. 

Also beware of unpleasant sur- 
prises, such as state-run or sole- 
source proposals surfacing as 
more and more states look to 
bolster their sagging economies. 
Lotteries, which have suffered in 
the recession with the rest of us, 
are on the defensive when their 


bottom lines are scrutinized. 

Idaho lottery director Wally 
Hedrick, who vehemently opposed 
a video lottery bill, also mentioned 
that the state could make more 
money on the system by cutting 
out the middlemen and having the 
Lottery Commission distribute 
machines directly. The mere 
thought makes the coin machine 
community shudder. 

Following are the current stan- 
dings in anumber of states. Check 
the ‘““News’” for any late-breaking 
developments and updates in 
some other states. 


NEW JERSEY 


Sen. Thomas Foy (D), sponsor of 
Senate Bill 3268, lost his Senate 
seat in the 1991 elections. The video 
lottery bill is alive and well this 
year in spite of this loss. It was 
recently re-introduced to the 
Legislature with backing by new 


sponsors Sen. John Matheuson (R) 
and Assemblyman Garabed Hay- 
taian (R), who is also Assembly 
Speaker. 

Dennis Reilly, attorney and lob- 
byist for the Amusement and 
Music Operators Association of 
New Jersey, is optimistic: “Basical- 
ly we're in fairly good shape, due to 
the positive comments from both 
the governor’s office and the lot- 
tery commission. The odds are 
very good for passage by the end of 
the summer.” New Jersey's Legis- 
lature meets all 12 months. 

The major tenets of the video lot- 
tery bill remain the same. Provi- 
sions call for substantial manufac- 
turer, distributor, and operator 
license fees; a graduated split of 
the net proceeds among the state, 
coin machine operators, and loca- 
tions; a limit of six machines per 
location; and game placement 
restricted to age-controlled liquor- 
licensed establishments. 
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MISSOURI 


A coalition of the Missouri 
Amusement Machine Operators, 
the beer wholesaler’s association, 
the restaurant association, and the 
education community are backing 
a legislative bill that would put 
video lottery on the ballot come 
November. 

All of the monies derived from 
video lottery would go to higher 
education. The measure passed 
both the House and Senate by slim 
margins and awaits discussion on 
the Senate floor; opposition has 
been minimal. 

According to Jerry Nissenbaum 
of Wonder Novelty Co. in St. Louis, 
and president of MAMO, “We've 
come along way for a first year ef- 
fort.’ He attributes the success 
thus far to a formidable lobbying 
team and operator support. 

‘Credit has to go to operators 
throughout the state,” he said. 
‘“They’ve been extremely cooper- 
ative. Our grass-roots campaign is 
ongoing. There’s been an excellent 
response from operators state- 
wide. One of our long suits is the 
cooperative nature of the oper- 
ators. They have been financially 
helpful and very giving of their 
time. Manufacturers have con- 
tributed to our effort and the 
taverns have assisted in the grass- 
roots campaign.”’ 

Missouri's bill is totally operator- 
oriented. These are the basics: 

1. The state to receive 25 percent 
of the net proceeds the first five 
years, escalating to 35 percent 
after five years. 

2. No entity can have more than 
one license (manufacturer, 
distributor, operator, location). 

3. A single operator cannot 
operate over 10 percent of the total 
number of machines in the state. 

4. Operators must be Missouri 
residents, unless there’s proof of 
doing business in the state as an 
operator for two years prior to the 
effective date. 
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5. Terminals located only in age- 
controlled establishments with a 
license to sell liquor for on-site 
consumption. 

6. Maximum bet $2; maximum 
prize $500. 

7. Limit of five terminals per 
location. 

8. Location contracts must be in 
effect. 

Gov. Ashcroft, who is in his last 
term, does not favor any new forms 
of gambling. Jim Scroggins, the 
new lottery director, is also oppos- 
ed. 





MASSACHUSETTS 


Representatives of the Massa- 
chusetts Gaming Association ap- 
peared at a Government Relations 
Committee hearing on April 8 
regarding proposed legislation 
(House Bill 2992) to legalize video 
poker machines. The bill was in- 
troduced by Rep. Michael Walsh 
(D) and Sen. Thomas Norton (D). 

Said Jack Kerner of Melo-Tone 
Vending, and president of MGA: 
“MGA is in favor of the concept of 
the bill, which is generic in nature. 
We went primarily to tell the state 
we are in favor of legalizing video 
poker. Everyone who spoke at the 
hearing strongly recommended 
that the state should work with the 
private sector.” 


“Everyone who spoke 
at the hearing strongly 
recommended that the 
state should work with 
the private sector.’’ 


Speakers included Scott Hen- 
neman of Infinational, formerly 
director of operations for the South 
Dakota Lottery; James Maida of 
Gaming Laboratories Interna- 
tional; and Bob Babcock of Video 
Lottery Consultants. 

Henneman discussed the capital 
investment required for equip- 


ment, the in-place service person- 
nel and vehicles that the private 
sector has in place to service the 
legal gaming market, and the 
employment opportunities gene- 
rated by legalized video gaming. 
Maida demonstrated a game (sup- 
plied by International Game Tech- 
nology) and explained all the 
security features. Babcock covered 
telephone line connections, equip- 
ment cost, technical support ser- 
vices, operator involvement, and 
revenue to the state. Arrange- 
ments were made to have the game 
in a demonstration mode to show 
legislators how typical machines 
work and look. 

The hearing was also the occa- 
sion to present findings of a study 
conducted by the Beacon Hill In- 
stitute, a division of Suffolk Univer- 
sity. Larry Overlan submitted the 
report, which detailed the impact 
of legalized video gaming in 
Massachusetts. Among the re- 
sults: an estimated 5,000 jobs 
minimum, and nearly $300 million 
flowing to the state with no out-of- 
pocket expense after a program is 
up-and-running for a year. 


Tee 


The legislative session was 
scheduled to adjourn April 21 but 
budget problems dictated a longer 
stay. House Bill 568, the proposed 
video lottery legislation, has not 
gained approval. Another billis on 
the table, one limiting the power of 
the lowa Lottery. Memory jogger: a 
grass-roots effort here quelled a 
proposed ‘‘video lottery test’ 
without coin machine operators, 
which was engineered by the Iowa 
Lottery in 1991. 

Attempts to work with the Iowa 
Lottery were not successful; video 
lottery proponents feel they have 
no choice but to back the new bill. 
“The bill will remove from the lowa 
Code the authority of the Lottery 
Commission to do anything with 
VLTs,’’ said Dick Thornton, at- 
torney for the Iowa Operators of 
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Mini Jumbo Cocktail 
28 Wide - 42" Tall 





Jumbo 38° Wide (Pictured with 
Optional Flash/Attract Package) 
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Extra large plush capacity | 
3 sides of 1/4" tempered saftey glass for | 
greater display | 
Electronic and mechanical claw adjustment for | 
varying size plush and pay out ratios 
One piece easy open door for access to storage | 
and service | 
Seperate locking coin vault with $800.00 
capacity | 
» Dual pin locking system for extra high security 
» 1 Year limited warranty 
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Flash / Attract Package: (Includes chasing rope | 
| | | lights, Revolving Police Light, and Super High 
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super Jumbo 42" Wide (Pictured Maxi Jumbo 52" Wide - @ Widevariety of bill acceptors 
with Optional Flash/Attract Package) | @ Trading Card or Ticket dispensers 
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a GAMING OUTLOOK 


Music and Amusement. 

“Halfway through the session we 
saw that the lottery director 
wouldn't work with us. The new bill 
is the only alternative we have. 
We've allcome together on it (coin 
machine operators, dog and horse 
tracks, riverboat interests, and 
bowling proprietors). 

“VLTs are the wave of the future. 
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MENTION THIS MAGAZINE FOR 
THE FREE FREIGHT OFFER. 


The money from such games needs 
to be replowed into local com- 
munities. The state should not be in 
the business when private enter- 
prise can do the job. We don’t want 
to see Iowa businessmen hurt.” 


A mid-March hearing on House 
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MENTION THIS MAGAZINE FOR 
THE FREE FREIGHT OFFER. 


©1992 Russ Berrie and Co., Inc. 


‘A COMMITMENT TO EXCELLENCE” 


Call Wendy, Sue, Chuck or Pat (the King himself!): 


1-800-473-3402 


You owe it to your locations to callus... 
Once you do, you'll see why our locations are still averaging over $100 per day! 
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Bill 776 brought out a number of 
opponents to video lottery there. 
Included in that number were the 
group calling itself Citizens 
Against Slots, the horse racing 
commission, and the lottery com- 
mission. The House State Affairs 
Committee took a voice vote and 
effectively stopped the measure. 

Kevin Mahler of Western Music, 
and president of the Amusement 
and Music Operators of Idaho, is 
not down-and-out. “We felt confi- 
dent we could make it this year. 
Although it didn’t happen, we still 
feel we’ve made progress. It’s an 
election year and that always 
plays a big part. A lot of legislators 
were nervous about publicly sup- 
porting video lottery.”’ 

Lottery director Wally Hedrick is 
opposed to the idea. He was quoted 
in the local press: “I don’t buy it 
and nobody else should buy it. This 
is not a lottery. This is not what the 
people voted on (in 1988) and it’s 
not what we were hired to run. It’s 
just a bad idea.” 

Gov. Cecil Andrus has not 
declared himself on the issue and 
the bar and restaurant association 
has not taken a stand. Despite all 
this, Mahler says AMOI is “‘com- 
mitted to this wholeheartedly. We 
haven’t given up. Members recent- 
ly attended a reorganization 
meeting; we plan to pursue it in 
93.” 

The state’s budget will be short 
this year; lottery sales are down 22 
percent. Half of the lottery pro- 
ceeds go to education and half go 
to the permanent building fund. 

Stated Mahler: “This is the only 
bill that didn’t create a govern- 
ment entity or raise taxes. From a 
business standpoint I have a hard 
time understanding the lottery 
director. If my sales were down I’d 
be looking to increase profits or off- 
set losses.” 

AMOI continues to promote a 
greater understanding of the coin 
machine industry; chief among its 
activities is an annual legislative 
reception in January. 
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‘“‘The Mario character is 
one of the top five 
recognizable characters 
in the world. It’s up 
there with Mickey 
Mouse and Donald 
Duck.”’ 





hile other manufacturers 

have been pursuing licensed 
properties with a vengeance, 
Premier Technology has been con- 
tent to sit back and wait for just the 
right one. They think they’ve found 
it with their latest pin, Super Mario 
Bros., which began delivery in 
mid-May. 

But why wait so long and let 
Williams, Bally/Midway, and 
Data East scoop up all the hot 
titles? And why Nintendo’s Mario 
instead of a blockbuster movie or 
TV show? 

“We've been talking about licen- 
sing for a while, but the company 
has been kind of split on the idea,” 
said Premier general manager 
Mike Vrettos. “I personally have 
nothing against a license as long 
as it’s a good one. But a lot of 
operators have said that when you 
license a movie, the game ends up 
being a six-month wonder. A pin- 
ball machine is not viewed the 
same way as a video game. Oper- 
ators expect it to earn for the next 
three to five years. 

‘““So we decided to look for 
licenses that didn’t have a time ele- 
ment, something that wouldn't 
suddenly lose its popularity. It also 
had to be recognizable and havea 
good track record. The Mario 
character fits these requirements. 
Some people said to us, ‘We’re 
afraid you've got another Turtles.’ 
But when you look at the demo- 
graphics, you see that Mario spans 
all age groups. It’s one of the top 
five recognizable characters in the 
world, up there with Mickey 
Mouse and Donald Duck. So all 


things considered, this makes a lot 
of sense for Premier.” 

To depend solely on the license to 
sell a game, Vrettos says, is a big 
mistake. 

‘Bottom line, you’ve got to make 
a good pinball machine, whether 
there’s a license involved or not,” 
he said. “The license is simply there 
to help it along. If you're lucky and 
hit something that’s really hot, 
you'll have a barnburner on your 
hands. But I don’t like to gamble 
that way.” 

So is Super Mario Bros. a good 
machine, the licensed theme not- 
withstanding? It certainly is, says 
designer Jon Norris, who explain- 
ed some of the features. 

“We took one of the features 
from the video game and made it 
into a pinball feature, which is 
becoming Super Mario,” he said. 
‘Being Super Mario gives you 
things that you can’t get as normal 
Mario. When you complete the 
feature that changes you into 
Super Mario, it changes the rules 
in the game to make the opportuni- 
ty for scoring points greater. 

‘For example, normal Mario gets 
two-ball multiball; Super Mario 
gets three-ball multiball. And if you 
go into one of the six feature modes 
during normal Mario, you get nor- 
mal scoring; during Super Mario 
the awards are greater. The Mega- 
Bumpers, say, are a million points 
when lit if you’re normal Mario 
and two million if you’re Super 
Mario.” 

Super Mario Bros. also marks 
Premier’s initial use of the dot- 
matrix display. “The game’s video 
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mode should attract some of the 
video game players,’ Norris said. 
“Ifthey’ve played the Super Mario 
Bros. video, they should already 
know what to do. Basically, you 
have to run through an obstacle 
course from one end of a scrolling 
screen to the other. If you get to the 
end you get a point award.” 

The game’s key mechanical gim- 
mick is a playfield castle. “One of 
the main objectives is to destroy 
castles; when you get to castle 
seven you rescue the princess,’ 
Norris said. ““The castle shot is 
responsible for five of the game’s 
main features: destroying the cas- 
tle, jackpot, extra ball, a special, 
and video mode.” 

The pin also features ramps and 
assorted “secrets” for the player to 
discover. “In the video game the 
player must explore and uncover 
certain secrets, and we've incor- 
porated several of them into the 
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pinball,” Norris said. “A dedicated 
player who stays on the game will 
start discovering them. You don’t 
have to know the secrets to do well; 
they just make the game more in- 
teresting.”’ 


Was it easier to design a game 
that already had a licensed theme? 
Yes and no, Norris says. 

“On one hand, a lot of the stuff 
was already provided by Nintendo, 
like the characters and the sound 
used on the video game,’ he said. 
“That cut down on development 
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time, for instance. But we spent 
more time on the game in other 
areas, so it pretty much evened 
out.” 

Vrettos says Premier will likely 
continue its licensing activity—but 
not exclusively. He fears too much 
reliance on licensing dulls a 
designer's creative edge. 

(President) Gil (Pollock) has 
some other ideas for licensing and 
has approached various com- 
panies with them,” Vrettos con- 
cluded. “But I'd like to see us doa 
couple of normal games a year, 
because I think you need to keep 
the creative juices flowing. I’m 
afraid of letting designers fall back 
on the attitude of, “We'll go license 
something; that’ll tell us what we 
need to do.’ You’ve got to stay 
creative in this industry. That’s 
what it’s all about. We’re here to 
entertain people, and in order to do 
that you have to be creative.” (1 
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Portrait of a player 


Nolte Links shows how he lined up his last shot. 


e’d like for you meet Nolte 
Links. He’s acollege student 
and holds down a part-time job. 
Nolte is one of the thousands of 
pool players who have found satis- 
faction in joining a league pro- 
gram. Operators know that getting 
involved can produce tangible 
rewards for them as well as their 
locations. Distributors and manu- 
facturers also benefit from a suc- 
cessful program. But there’s 
another group who make it all 
possible—the players. 

What are they like? Why do they 
find time amid their hectic 
schedules to play in a league? 
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Nolte (r) with his friend and teammate Chris Poche. 





Chris Poche lining up a shot. 


Nolte could very well be your 
typical pool player. He doesn’t in- 
tend to make a living at it and 
doesn't view it as a means to an 
end. He has goals and is busy 
enough keeping his grades up, 
devoting time to his job, and giving 
lots of tender loving care to his 
classic Corvette. 

But on Wednesday nights he 
gets away from it all to join a host 
of friends and family to do 
something he really enjoys. 
Although he joined the league two 
years ago, he’s delighted in the 
game since before he could reach 
the top of the pool table. He 
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* Play up to 20 coins per horse + Play one or more horses per race 
- Long races complete with photo finishes 

- Also available with new Leisure HSV-300 $1-5-10-20 Bill Acceptor 


(As shown) 
ALSO AVAILABLE IN KITS 


Call Toll Free 800-645-2162 
osmtvrive’ Leisure Entertainment, Ltd. 


FOR AMUSEMENT ONLY. Not intended for sales or use in states or municipalities where such games are prohibited by law. 
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remembers his dad putting a stick 
in his hand and guiding it to the 
ball. “I guess it was inevitable that 
I would want to play pool on a 
regular basis,” Nolte laughs. He 
added that in his two years in the 
league, he has rarely missed a 
night. 

For Nolte the pool league is real- 
ly afamily affair. It was his mother 
Dawn who convinced him to join 
up. She was playing in the league 
with her boyfriend when one of the 
team members left. Nolte seemed 
the ideal choice to replace him. 
Subsequently, Nolte won his best 
friend Chris Poche over to the 
game. Chris is now a member of 
the Maximillian’s Pool Sharks with 
Nolte, Nolte’s mom, her boyfriend, 
and two others. 

Nolte could be typical of other 
pool players because he isn't a 
drinker and would normally not be 
found spending much time in a bar. 


In fact, most of the time he went to 
a bar was to play pool. Being able 
to gointo a bar for a purpose other 


eee 


thousands of pool 
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found satisfaction 
in joining a league 


program. ”’ 





than sitting on a stool drinking was 
right up his alley. “I never figured 
I'd be spending at least one night a 


week in a bar,” he said. “Before I 
joined the league, there was no 
reason for me to go into the bar ex- 
cept for a game of pool. But I 
always liked the friendships and 
atmosphere. Joining this league 
was one of the best things I’ve ever 
done.” 

Operators all over the country 
are finding that there are more and 
more people like Nolte just waiting 
for the opportunity to have fun do- 
ing something they enjoy. Take it 
from this bright young man, 
“Every bar in America should offer 
their customers a league to play in. 
Some will even strive to make it to 
the national tournament at the end 
of the league.” 

What are you waiting for? If you 
aren't sure how to get started with 
leagues, whether it be pool or 
darts, contact you distributor for 
details. There are players just 
waiting for the opportunity. LL) 
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ERE'S HOW THE ALL NEW 


NINTENDO SUPER SYSTEM 


IS SHAPING THE FUTURE: 


ASCE 


High-tech control modules, specifically engineered for coin-operated use, have tremendous appeal to 
today's players and offer the most advanced game play in the industry. 


Me 


Thunderous stereo speakers and a huge, bigger-than-ever 25" monitor provides greater true-to-life action 
and loads of excitement. 


TTL 


In addition to interchangeable software, Nintendo offers superior bookkeeping functions and new 
auditing options for ease of operations. 


WaT hae 


The Nintendo Super System is the first system in history to have more than 60 game developers working 
simultaneously on a continuing flow of new game titles. 


Te 


An aggressive new Original Equipment Manufacturer (OEM) program gives other video game manufactur- 
ers and creators actual use of our new technology, bringing even more excitement in the industry. 


Ch 


Through shared technology, new game developers will include those who until now have never had a 
vehicle with which to bring their ideas to the coin-op market. 


TEAS EAI IU Tae 


Our new custom Picture Processing Unit (PPU) is advanced so far beyond existing technology that the 
boundaries for the creation of future games are unlimited. 


IHCLUDES THREE SUPER ERCITING HEW GAMES. 


NTT 


The irrepressible Mario is in his fourth adventure, battling bigger and badder enemies in the Dinosaur 
Islands. With eight worlds and 96 sensational levels to explore and conquer, it's the greatest Mario 
adventure ever. 
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It's the ultimate race of the 26th century. Choose one of four high-speed hovercrafts and race at blinding 
speeds against maniacs out to win at all costs. Racing never looked or sounded more real, or felt more 
dangerous. 
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Singles or doubles. Hard, clay or grass courts. Overhead slams, groundstrokes, backspins or lobs. You're 
in control in this World-Class competition, and mastering your skills will take practice. Work hard and 
score aces against the best pros. 
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™ and ® are trademarks of Nintendo of America Inc. ©1992 Nintendo of America Inc., *©1991 Tokyo Shoseki.©1991 Nintendo. 
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Give your players the 
‘professional’ treatment 


ne of the most steady profit- 
makers in the _ coin-op 
business is the humble pool table. 
Many operators have enhanced 
table usage with established 
organized play through leagues 
and tournaments. The Valley Na- 
tional Eight-Ball Association and 
the Busch League are organized 
league systems employed by 
operators. They offer national and 
international championships 
designed to take the league 
players from their local bars to ex- 
otic environments like Las Vegas. 

Operators are finding ways to 
enhance their league programs by 
offering promotional activities for 
their players. One such successful 
promotion is to invite a touring 
billiard professional to perform 





Amateur player Bob vie: Mike Parvin smiles 
Anderson was one of local exhibitions, often on tables even though he was 
many who challeng- in locations holding leagues and defeated by 11th 
ed pro player Nikki tournaments. Bruce Bauldridge, ranked WPBA player 
Benish. owner of Aspen Amusement Ser- Nikki Benish, 


vices in the Roaring Fork Valley 
that runs from Aspen to Glen- 
wood Springs, Colo., has been 
working with international pool 
cue manufacturer Huebler In- 
dustries to implement the 
strategy. Huebler is a seasoned 
promoter of local events featuring 
touring pros to stimulate interest 
in pocket billiards and equipment 
sales. The pro-exhibition idea is 
simple enough—get a pro to visit 
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your locations and allow the local 
players to challenge that pro. 

We talked with Bauldridge and 
Huebler’s Dave Depker to deter- 
mine the pros and cons of having 
a pro exhibition. We also asked 
them to recommend strategies to 
successfully utilize such promo- 
tional events. Bauldridge admits 
he was hesitant at first as he 
pondered the costs and feasibility 
since, as he puts it, his route and 
league program are rather small. 
But with Depker’s help in securing 
Nikki Benish, a 19-year-old, 11th- 
ranked lady on the WPBA Pro 
Tour, Bauldridge can’t sing the 
praises of this type of promotion 
enough. 

The professional billiard tour 
often operates in obscurity, since 
local newspapers seldom cover 
regular tour events. Professional 
players are often classed in “‘the 


pool hustler image” and few of the 
professionals are household 
names, even among avid amateur 
players. So why would operators 
want to use these players for local 
promotions? 


players an incentive to improve 
their own skills through regular 
practice. Practice on a coin-op 
table is far more profitable than 
organized play since it requires 
minimum operator effort,” ex- 


‘Professional players are often classed in ‘the 
pool hustler image’ and few of the professionals 


are household names. ”’ 


Bauldridge said that one of his 
goals was to show local players, 
both seasoned and beginners, that 
playing pool is more than simply 
a way to pass the time while hav- 
ing a drink. “Local players love 
the challenge of playing to the 
limits of their skills. Having a pro 
player demonstrate professional 
skill levels on the same tables the 
players use weekly gives the 


plained Bauldridge. 

Depker added, “Over 37 million 
Americans play pool, most with 
equipment available in local 
establishments. There is enor- 
mous potential here for equip- 
ment manufacturers. Once the 
casual player is exposed to the 
professional level of play, there’s 
a natural desire to improve, which 
typically means the immediate or 
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Join Us In Congratulating 
These 1992 Hesch Scholarship Recipients! 


Recipient/Sponsor 

Cynthia Akin, TN 

(Double D Amusement, Memphis) 
Beverly Barnes, NC 

(Thorpe Music Co., Rocky Mount) 
Corey Benson, CO 

(High Country Games, Fort Collins) 
Jennifer Blankley, IL 

(Friar Tuck's Game Room, Calumet City) 
William Carnohan, VA 

(State Sales & Service, Baltimore) 
Chanda Conner, VA 

(Quick Music Co., Strasburg) 

Brian Davis, TX 

(Pro Am Services, Cypress) 

Diana & Nicholas Duncan, VA 
(Future Targets, Charlottesville 
Michelle Eckert, SD 

(D & E Music & Vending, Mitchell) 
Sharon Fortson, SC 
(Greenwood Music Co., Greenwood) 
Quinn Fullenkamp, SD 
(Musivend, Sioux Falls) 

Michelle Groner, MI 

(Groner’s Galaxy World, Dowagiac) 
Stacie Hawes, NJ 

(Alpba-Omega Amusements, Edison) 
Kimberly Hill, MI 

(Ed’s Distributing, Lansing) 
Jonathan Hoff, WI 


(Amusement Devices, Menasha) 


Craig Jacobs, MA 

(Melo-Tone Vending, Somerville) 
Kristina Kast, MI 

Jim Stansfield Vending, LaCrosse, WI) 
Sharon Kraemer, WI 

Jim Stansfield Vending, LaCrosse) 
James Krolczyk, TX 

(TAVS, Inc., Bryan) 

Danielle Locascio, CA 

(Atari Games, Milpitas) 
Jeffrey Lubin, NJ 

(Highwood Development, Edison) 
Gina Lundgren, KS 

(Chilton Vending, Wichita) 
Einat Manor-Cohen, NJ 
(COD Amusement, Parsippany) 





Angelique Martin, LA 
(Ross Investments, Leesville) 
Ben Messerly, IA 
(Amuse-O-Matic, Fort Dodge) 
Chris Meyer, IN 
(R & ] Amusement Equipment, Ft. Wayne) 
Suzanne Norton, CA 
(Land of Oz, Soquel) 
Laurie & Michael Palter, MA 
(Woburn Vending, Woburn) 
Kelly Pierce, IL 
(Great Lakes Music, Lansing, MD 
Scott Pozner, CO 
(Amusement Vending, Englewood) 
Lia Rispoli, NY 
(Misty Automatic, N. Amityville) 
Roger Stafford, TN 
(Double D Amusement, Memphis) 
Mollie Wheeler, OH 
(Gem Music & Vending, Dayton) 
Lisa Wilczynski, MA 
(Becker Amusement, Ludlow) 
Dawn Williams, NE 
(VWVS, Inc., Cozad) 
Tracy Wolfe, WV 
(Derrick Music Co., Charleston) 
Jennifer Zielenski, MI 
(Valley Recreation, Bay City) 


Wayne E. Hesch Scholarship Foundation 
Over $100,000 In Scholarship Money Awarded Since 1985! 


This year 39 individuals have been awarded scholarships in the amounts of $1,000 each for the 1992-93 
school year ¢ The Hesch Scholarship program was established in memory of Wayne E. Hesch, AMOA’s 
1978-79 president ¢ Applications are available from AMOA’s Chicago headquarters ¢ Applicants must be 
sponsored by an AMOA member in good standing, be in need of financial assistance and have a demon- 
strated interest in the business community. 


For more information contact: 





Amusement & Music Operators Association 


401 N. Michigan Avenue 
Chicago, IL 60611 
312/245-1021 
FAX: 312/321-6869 
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short-term desire to buy their own 
equipment.” 

Bauldridge says that players 
want quality equipment and if 
they don’t have it, it is the 
operator’s fault. “People who bowl 
can buy equipment right where 
they bowl. We should offer the 
same opportunity to our pool 
players,” he said. 

An added advantage in having 
a pro exhibition is attracting new 
players that perhaps would not be 
found otherwise. But, of course, 
operators need to know the 
economics of bringing a profes- 
sional player in for a local exhibi- 
tion. Weighing the cost against 
the benefits and advantages is en- 
couraging. The touring pros are 
available for a set fee, plus ex- 
penses (meals, lodging, travel). 
While this fee can be as high as 
$1,000 per day, younger, lesser- 
known players concerned with 
getting more exposure will per- 
form for a fraction of that fee. 


Likewise, a tie-in with Pro Tour 
sponsors may also make a touring 
pro available for a reduced fee. 
“Scheduling your local event in 
close proximity to a tour event or 
working with operators in adja- 
cent areas can reduce expenses 
dramatically,’ Depker said. 

Bauldridge added that the local 
operator should expect to spend 
up to 50 percent of the total ex- 
pense in promotional activities. 
‘Even if you have signed the best- 
known player in the world, you 
still need to tell your players, 
other players, and the communi- 
ty that he will be in town, where 
and when the event will take 
place, the event format, and the 
admission fee,” he said. 

An operator may be able to 
work some trade-outs with local 
merchants. For example, if you 
have opted to hold the event ina 
local hotel, the management may 
throw in the lodging for the pro. 
Local restaurants and even pool 
table locations may participate in 
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Bruce Bauldridge (I) and Dave Depker introduce Nikki 
Benish. Amanda Bauldridge and Rachel Foss look on. 


the promotion by providing free 
meals or sharing in the travel fee. 
Bauldridge added that if the pro 
will be visiting more than one 
location, each one should be en- 
couraged to donate prizes to the 
local players who fare well 
against the pro. Also, the locations 
are responsible for selling tickets, 
which Bauldridge said shouldn’t 
be more than $5. For that money, 
there is one chance to challenge 
the pro, or to redeem for drinks, 
etc. The player perceives a value 
for his money, but it’s very low- 
cost to the location, especially 
when you consider that these peo- 
ple are potential customers. 


“Operators are finding 
ways to enhance their 
league programs by 
offering promotional 
activities to invite 
players. 


The tickets can also be used for 
drawings for door prizes, and 
those who don’t win a prize can 
use the ticket for a “pool school” 
done by the pro. 

Once an operator has decided to 
sponsor a promotion, the next 
step is to select a location for the 
event. There are two considera- 


tions here: taking the pro to as 
many locations as is feasible or 
using a central location like a 
hotel, which offers some unique 
benefits. 

Scheduling can be easier in a 
central location and it brings 
together a larger group of players 
under one roof. A large crowd 
adds excitement and energy to the 
event. It is also much less com- 
plicated to schedule breaks and 
meet the needs of the pro. And, a 
major expense—lodging and 
meals for the pro—will often be ab- 
sorbed by the hotel where the 
event is taking place. 


Depker said that visiting your 
own locations rewards them for 
their efforts. Never forget that 
these locations are the lifeline of 
your business. “The trick is 
developing a schedule you can 
stick with,’ explained Depker. 
“Obviously, leaving a location 
with 20 players lined up to 
Challenge the pro or having 30 or 
40 people waiting over an hour for 
the pro to appear can both be 
counterproductive. Even the best 
planned schedule can have weird 
results.” 

He continued, “For instance, 
what do you do when the biggest 
audience shows up at the place 
you least expected it? In situations 
like this, a pro who is flexible and 
your own greatest organizing 
abilities are a real asset.” 

Bauldridge and Depker caution 
operators planning to visit several 
locations with the pro to allow for 
sufficient time—even several 
days—so that you plan to spend 
excess time at each place. Talking 
to potential players is time 
well-spent. 

How do you now decide which 
pro to have? Bauldridge said, 
“Since you have to promote the 
event, regardless of which pro you 
use, your focus should be on 
which will provide the best show. 
As a general rule, I favor members 
of the Women’s Tour. As an 
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operator, my experience tells me 
that a good woman player in one 
of my leagues will attract other 
women players, and women 
players attract more men players. 
Likewise, the women pros play a 
game that more closely resembles 
the games played by my local 
players. Also, the women pros 
come with an image that is more 
likely to attract a family au- 
dience.” 


Depker added, “I agree with 
Bruce. Some practical considera- 
tions also come into play. First, 
the Women’s Tour has about half 
as many events as the men’s. 
Thus, you have an easier time get- 
ting a woman pro to meet your 
best scheduling time. Second, a 
greater percentage of male 
players own their own equipment. 
If you are selling pool cues, the 
ideal pro is a woman who is using 
equipment similar to what you 
want to sell. Finally, it’s easier to 
control the schedule of the woman 
pro while in your area.” 


All right, you’re sold on the idea 
and want to call a pro right now 
but aren't sure how to go about it. 
One way is to contact your billiard 
supplier and ask him to take your 
request to the manufacturer he 
deals with. That manufacturer 
will have arrangements with tour- 
ing pros for just such requests. 
You can also get help from the 
Professional Billiard Tour 
Association or the Women’s 
Billiard Tour Association (ad- 
dresses at end of article). 


OK, you've decided to sponsor 
the event, you know where to 
have it, you’ve made contact with 
a pro, what's next? Now you need 
to determine which events will 
work best. Depker feels that the 
core of any event should be 
challenge matches. A local player 
plays one game (either 8- or 9-ball) 
against the pro. Up to 40 such 
games easily can be scheduled 
within two to two-and-a-half 
hours. These matches enable the 


local players and spectators to see 
the real difference in the skill level 
required to play the pro tour. 

The matches between the pro 
and locals are also entertaining. 
The crowd will be fascinated by 
how well someone they play with 
week after week stacks up against 
the pro. They can try to predict 
who will fare best against the pro. 
Said Depker, “I have seen very 
skilled players have the table run 
against them and beginners get 
hot and put severe pressure on 
the pro. Where everyone has a 
chance to win, you have reached 
great heights.” 

Bauldridge agrees that 
challenge matches are the way to 
go. He also points out that local 
players having the opportunity to 
meet the pro in one-on-one situa- 
tions reinforces the impact of the 
event. He said, “Watching great 
pool is memorable, but feeling like 


you have established a personal 
relationship with the pro is indeli- 
ble and will allow the event to be 
relived many times over. I can’t 
overestimate the effectiveness of 
this aspect.”’ 

Another consideration is having 
individual and group instruction 
to attract beginners to become 
regular players in organized com- 
petition. After all, the goal here is 
to add players to your leagues, 
and what better ones to attract 
than ones coming to your event? 
Don't let them leave without en- 
couraging them to become a 
regular. LJ 

Here are the addresses of the 
two billiard associations: The 
Women’s Billiard Tour Associa- 
tion, C/o Vicki Paski, 219 E. Jeffer- 
son, Grand Ledge, MI 48837; (517) 
627-1282. The Professional Billiard 
Tour Association, P.O. Box 97, 
Hubertus, WI 53033; (414) 628-4050. 
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RECONDITIONING SPECIALISTS 


We can now accommodate all your 
international needs for coin-op amusement 
equipment (new and used), spare parts, 
and billlard Supplies. Call or fax for more 


information. 
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When talking about 
league programs, it 
seems much simpler to 
list the benefits to the 
location and operator 
than to a distributor. But 
Lou Larson of Atlas 
Distributors in Pitt- 
sburgh knows that there 
are benefits to 
distributors and he 
shared his ideas with 
US. 
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Valerie Cognevich 


Lou Larson 


| t’s always fascinating to hear 
how people got into this busi- 
ness, and Lou has an interesting 
story. He had planned to play pro- 
fessional baseball and was good 
enough to have two tryouts with 
the Pittsburgh Pirates. But it 
wasn’t to be, so he went into the 
painting business with his brother. 

In the meantime, Lou married 
Sandy Queck, whose brother Son- 
ny was in the coin machine 
business. During the winter it was 
nearly impossible to make a decent 
living at painting houses with the 
treacherous weather, so the boys 
looked for part-time work to tide 
them over. 

Sandy’s brother hired Lou as a 
warehouse truck driver at Banner 
Distributing. Lou either fell in love 
with the industry or really hated 
painting, but he never left the 
business. He stayed at the com- 
pany when Bally bought it and 
took a position at Atlas when Bally 
closed all of their distribution of- 
fices. Lou is the assistant manager, 
working closely with manager Jim 
Wittler. 


How did you get involved in dart 
leagues? 

We started the dart league con- 
cept in 1982 when I was with Ban- 
ner. We went to the original 
Arachnid meetings, where they 
taught you how to run leagues. 
About this time a customer asked 
me how he could separate himself 
from his competitors, since he 


knew he could provide locations 
with the same equipment and the 
same service. He wanted to offer 
more—something special. This 
league concept seemed to be the 
answer. 

He bought his first 10 dart boards 
and now has over 500 out there. His 
name is Lou Manolios with P.N.L. 
Vending. With his wife Nancy and 
partner Pete he runs an organiza- 
tion called WPEA (Western Penn- 
sylvania Electronic Dart Associa- 
tion). 


You once said it takes five people 
to make dart leagues successful. 
Can you explain? 

The manufacturer, distributor, 
operator, location, and team cap- 
tain must work together. Ten years 
ago, we took the information we 
learned, passed it on to operators, 
and expected them to go out and 
do it. It failed because we didn’t 
know how to support them. 

Then about three years ago we 
started developing anew program 
based on what we were seeing in 
the field. Basically, we talked 
Arachnid into supplying us witha 
factory representative (we call it 
Manpower) to spend time with an 
operator to orientate him with the 
program—signing players, learn- 
ing the paperwork, etc. He’ll spend 
about three or four weeks with the 
operator. 

Once the factory guy leaves, we 
offer whatever support the 
operator might need. 


ee 


How do you present this concept 
to your customers? 

We begin by telling him how it 
will benefit him as an operator. 
Number one is that leagues help 
operators regain control over bar 
owners. Bar owners have so many 
vendors to choose from. There is 
nothing much that separates 
operators. So the bar owner has a 
dilemma and not much loyalty. 
The operator with leagues can now 
control his destiny with that loca- 
tion because he’s doing something 
to benefit the location. He’s bring- 
ing the location more business. 
When the operator brings in 
business, he has a control he never 
had before. Now a bar owner isn’t 
so quick to consider another 
operator. 

What things do you go over in 
your presentation? 

I call our 1992 operating business 


TOSS EM 


STAR BURST 


plan “How to Do Business in 
Tough Economic Times.” Then we 
list a few problems: we can't con- 
trol our competition, we can’t con- 
trol our locations, we can’t get 
MTV off the bar TVs, locations are 
buying their own equipment, we 
find it hard to get better commis- 
sion splits and pricing per play, 
and our return on equipment in- 
vestments leave a lot to be desired. 


Then we talk about the solution 
to all of the above—plastic tip dart 
leagues. After explaining how dart 
leagues can solve problems we 
listed above, I go over the program 
with them. The first thing out of his 
mouth is, “I don’t know how to do 


FROGGY 


FIRE FIGHTER 
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all that.”’ Then he says, “I don’t 
have anyone in my organization to 
do that.’”’ But we explain that we 
don’t expect them to know how; 
that’s what we’re there for. 

Do you run leagues yourself? 

We only assist operators. I think 
we ve created a whole new sub- 
culture of players right out of the 
bars. These are your usual Friday 
and Saturday night patrons. They 


are hungry for an activity. During 
the three or four week training 
period we show the operator how 
easy itis to sign up players. We ac- 
tually get people off the bar stools 
that have never even shot darts 
before and show them how fun it is. 


LUIGI’S CORNER 


¢ 5 CARD DRAW + BODY MATCH 
¢ REBOUND 


16 EDGEBORO ROAD, UNIT 4, EAST BRUNSWICK, N.J. 08816 
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They learn how to shoot and then 
join the league. 

Can you really find enough peo- 
ple for leagues that way? 

Undoubtedly. In fact, we usually 
have more people interested than 
the bar is capable of sponsoring. 
We'll normally book one or two 
teams from one bar. Many of the 
players are 25-40 and have seen 
their better days as far as any 
athletic activity. They're either 
married or engaged with families 
and responsibilities. They know 
they won't be playing pro ball, but 
they want to compete in 
something. 

It’s similar to a bowling league, 
except bowling leagues run much 
longer. Often people don't want to 
commit to that much time. We run 
very short dart leagues, requiring 
a commitment of only 10 to 15 
weeks. They’re in, they're out, and 
they had a great time. 

Then we have a league-ending 
banquet with prize money and pat- 
ches. More times than not the 
players sign up for the very next 
league; they don’t want a break. 
When I say subculture, it’s like 
they were waiting for us to pull 
them off their bar stools and get 
them involved. 

Which nights are best? 

The trick here goes along with 
the control factor. You don’t want 
torun a league on Friday or Satur- 
day because the customers are 
already there. You pick a slow 


night in the middle of the week. 
Now they come in on Tuesday, 
bring their girlfriends or wives, and 
spend money on drinks, sand- 
wiches, and chips. 

How many operators do you 
work with on the league program? 

We work with about 25 vending 
companies in western Penn- 
sylvania. The fewest number of 
teams any company has is about 
15. We just got finished doing a 
banquet for Hartman Music in Pitt- 
sburgh and there were 145 league 
shooters there. 


group and run a banquet. We are 
sales people; we're used to organiz- 
ing things and making presenta- 
tions in front of people. 

Do you do this with every 
operator you work with? 

There are some that have been 
doing it so long they don’t really 
need our help with the banquet 
anymore. P.N.L. Vending is a good 
example. He has a host of 
employees that are experts at run- 
ning the leagues and organizing 
the banquets. 

Do some of the operators you 


‘‘I think we’ve created a whole new subculture of 
players right out of the bars. ”’ 


Does each operator hold his own 
banquet? 

Yes, it’s paid for out of the league 
dues. It is nothing more than a 
spread of food with an open bar for 
a few hours. It can be held just 
about anywhere and can be 
elaborate or casual. 

Atlas loans the operator about 10 
dart boards for that night and we 
actually emcee the dart banquet. 
We provide a luck of the draw tour- 
nament, which we involve our- 
selves with by announcing and 
running, and handing out all prize 
money and patches. We take the 
pressure off the operator who is not 
usually a public speaker and 
doesn’t like to get up in front ofa 
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work with on these local leagues 
also participate in the NDA (Na- 
tional Dart Association)? 

We've found that about 90 per- 
cent of the dart players are content 
to play in their local bars. There are 
those who get proficient and need 
more competition. But you don't 
want them in your league anyway, 
because they will consistently win 
all the prizes. 


The manufacturer and distri- 
butor must create about six dif- 
ferent tournaments statewide and 
regionally for these expert players 
to compete. They'll go back to the 
bar after a state tournament and 
talk about what a great time it was. 
Our best collections on dart games 
are usually before and after the 
tournaments. 

At the last state tournament we 
had over 1,700 entries over a three- 
day period. We paid out over 
$13,000 in prize money. That’s the 
support from distribution and 
manufacturing. 

It never gets old. We have 
players from 21 up to 70. There’s a 
lady named Mary who must be 
about 70. She’s not a good dart 
player but she loves the participa- 
tion. It’s the subculture I was talk- 
ing about. She’s obviously retired, 
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goes into the bar to have a beer, 
and found an activity she likes. 
Everyone loves her and she loves 
everyone back. 

Do you get involved with pool 
leagues as well? 

I perceive a difference between 
the two. People can be intimidated 
if they can’t shoot pool. People 
don’t like rejection. They like to 
participate and feel like they ac- 
complished something. That’s 
human nature. 

With darts, if you can throw as 
far as the board, you can par- 
ticipate. For example, in the game 
301,” which counts backwards 
from 301 to 0, every time you hit 
that board you are contributing to 
the outcome. In pool, if you shoot a 
ball and it doesn’t goin a hole, your 
team doesn’t benefit. If you aren’t 
proficient, you feel the rejection 
and you feel that you are not in the 
same league as far as playing. 

Pool leagues are a different 
animal, and that’s good. There are 
a lot of pool tables and good pool 
shooters. It’s good for the 
operators. What isn’t good for 
operators is bars running their 
own leagues. If the operator 
doesn't run the leagues, the bar 
doesn't need his pool table in there. 

Do your operators also run pool 
leagues? 

Absolutely. David Warner, the 
president of NDA, has probably 
one of the most successful pool 
league companies in the country. 
Heruns the Valley National Eight- 
Ball Association league (VNEA). 
He is in control. Pool leagues are 
great as long as they arerun by the 
operator. What I’m speaking of are 
the pool leagues out there that 
aren't controlled by operators. 

Have you ever convinced an 
operator to go with the dart pro- 
gram and it didn’t work out? 

Never in the last four years. We 
have taken any objections and pro- 
blems and learned from mistakes 
— how to correct and look out for 
them. 
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How about someone who was 
very hesitant, but can’t thank you 
enough for convincing him? 

All of them! We started a guy in 
West Virginia, who was very reluc- 
tant because my criteria for sen- 
ding a factory rep to train an 
operator is the purchase of 12 
games. About four weeks after his 
leagues began, he had already 
ordered another 32! We just did a 
bar owners meeting in anew area 
he is opening up in West Virginia. 
He can’t believe it. 


slow night. How can he lose? He 
can't lose. 

It’s probably because they think 
it’s too good to be true. We've all 
been conditioned to believe that if 
something sounds too good, there 
must be a catch. 

But there’s no hustle to this. It’s 
all hard work and everyone mak- 
ing money. By the second 15-week 
league the bar owners who didn’t 
sign up are wanting to join. They 
want people in their bars on those 
slow nights. 


‘‘Number one is that leagues help operators regain 


control over bar owners. ’ 


Although no one has taken us up 
on it, we offer a 90-day money-back 
guarantee. Ifthe program does not 
work out, we will take back the 
games and give him his money 
back—no questions asked. We will 
even conduct the bar owners 
meetings for the operator. 

Explain the bar owners 
meetings. 

When we convince acustomer to 
try the program, the first thing we 
tell him to do is to invite about 30 
bar owners to the local Holiday 
Inn. They are not to tell them 
anything more than they will hear 
about a business proposition that 
will make them money. They all 
show up, naturally, because “make 
you money’ are the buzz words. 

We convince about 50 percent of 
them to sign up. The very next day 
we are in their bars signing up 
players. 

It sounds like the bar owner has 
absolutely nothing to lose. 

He has the most to gain and the 
least responsibility. He only has to 
sign up players, which we help do, 
and pay a $40 sponsorship fee per 
team, which goes to the operator 
for administering the league. The 
bar has no other investment. The 
operator is telling him that he 
will bring people into his bar ona 


You mentioned that gray area 
games are a worry to distributors. 
How do dart leagues ease your 
worries? 

If pokers go down tomorrow, will 
operators depending on that in- 
come be able to pay me the money 
he owes? I don’t worry about 
operators involved in leagues. If 
pokers went down, they would still 
be running a viable business. I 
have less and less worries with 
operators running leagues. I don’t 
have a fear of selling them four 
jukeboxes, which in this day and 
age is near $20,000. 

Here’s something else to con- 
sider. Once you establish dart 
leagues, you've made your initial 
investment. You can then start 
another league on a second night 
and not have to make another in- 
vestment in equipment. In Pitt- 
sburgh, we run four nights a week. 

How big does an operator have to 
be to run dart leagues? 

The profitability is based on 
some sort of volume. You certainly 
will not get rich if you have six loca- 
tions. But there’s value besides 
money. If you are in six locations 
doing other things to make money, 
why not do something—even on 
small scale—with darts, because 
you know that will be a long-term 
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piece of equipment. 

If you buy six video games, plug 
them in, and go every week to col- 
lect, in 120 days those videos that 
made $100 a week will be down to 
$20 because of popularity. But five 
years from now these dart games 
can still be earning the same type 
of money if you run leagues. 

I’m not knocking videos, because 
they have their place, but in com- 
parison to dart games for a small 
operator there is a much better 
return on his investment. 

What are some other advan- 
tages for operators? 

Locations seem to be less reluc- 
tant to give operators a hard time 
about things like pricing on 
jukeboxes. The bar owner is so 
satisfied with the money he’s tak- 
ing in because of leagues that he is 
more willing to listen to the 
operator over other things. The 
operator has already established 
himself as someone who has done 
something positive for that 
location. 

There are a lot of bars that are on 
the edge of going out of business. 
I'd be willing to bet that many of 
them could be saved with the extra 
money they would make through 
leagues. 


It sounds like you work hard at 
this. What are the benefits to you? 

The same scenario I just gave 
you between bar owner and 
operator applies to my relation- 
ship with the operator. For years 
distribution has been known as 
order-takers. The manufacturer 
makes a hot product and we pick 
up the phone and ask, “How many 
do you want?” I’ve never agreed 
with that. I’ve always said, “You 
give me something to sell and 
something to benefit my oper- 
ators.” That’s a salesman, so- 
meone who actually goes out and 
tries to find ways to make the 
operator’s business better. 

In the long run, I also benefit 
when he buys more equipment. 
We need to earn their business by 


presenting something that 
separates us from our competitors 
as much as were telling our 
operators to do. 

I’ve had operators call for the 
latest hot video and I get them to 
talk about dart leagues. I know 
that if I can get him to sign up for 
dart leagues, he will gain control of 
his locations. Then I know that he 
will be around to buy not only that 
hot video, but maybe a new 
jukebox or pinball. 

Dart leagues help distributors 
create healthy customers and bet- 
ter businessmen. This industry got 
into a rut of buying equipment, 
plugging it in, collecting the 
money, and servicing it. We don’t 
put enough pre-thought into doing 
anything creative. Dart leagues 
bring creativity and marketing in- 
to our area through our customers. 

Do you have any last thoughts? 





around... 


for the most thorough 
industry coverage turn to 
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(504) 488-7003 


FAX: (504) 488-7083 





One thing that is important is the 
profitability in sale of goods. We 
sell operators a rack of darts, 
similar to the rack of nuts and 
chips you've seen in bars. These 
aren't the cheap ones; they’re pro- 
fessional darts, tips, flights, and 
shafts. The operator sells that to 
the bar at a profit, and in turn the 
bar owner Sells it to the player. 

I'd also like to point out that the 
better the players get, the faster 
the game goes and the faster they 
have to put in more money. Pool 
tables are the same way. However, 
the better a player gets on a video 
game the longer the game lasts on 
a quarter. 

In closing, I’d just like to say that 
we are creating goodwill, introduc- 
ing a fun activity, and making our 
customers more money. Yes, it 
sounds too perfect to be true. But 
it’s true. LJ 


We 
Have 
Trolls! 
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Styles, and Colors 
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Call for Catalog- 
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Bally Gaming is back! 





The new management team at Bally Gaming, (I-r): Tom Nieman, vice president/director of marketing, Mike Wright, director of distribution; Alan Maiss, president; and Gary 
Simpson, senior vice president/chief financial officer, treasurer, and controller for parent company BGll. 





5 ally...the name conjures up im- 
ages of clanging bells and 


spinning reels that entertained 
millions for decades. But during 
the ‘80s change and diversification 
eroded Bally’s reputation and posi- 
tion in the gaming marketplace. 
Now the company aims to recap- 
ture a significant segment of the 
coin-op world. 

What led up to the changes at 
Bally? Longtime president Bill 
O’Donnell had been the guiding 
light and the image of Bally—a 


veritable legend. After his depar- 


PLAY METER 90 JUNE 1992 


ture in 1980, several management 
teams attempted to change the 
course of Bally’s corporate direc- 
tion. Ten years of leadership tur- 
moil took its toll financially. Sub- 
sidiary groups were sold off, in- 
cluding the original pinball 
manufacturing group in the late 
‘80s. Competitors chipped away at 
Bally’s stronghold in the slot 
machine manufacturing market. 
As it settles into the ‘90s, the com- 
pany senses a major comeback in 
the air. The starting point came 
when Arthur Goldberg succeeded 


Bob Mullane as chief executive of- 
ficer in October 1990. He brought 
casino division chief Dick Gillman 
along as corporate president. Re- 
maining subsidiaries were sold or 
restructured. And that led to the 
formation of Bally Gaming Inter- 
national Inc. 

BGII is composed of Bally Gam- 
ing in Nevada, manufacturer of 
gaming and video lottery equip- 
ment, and Bally Systems, marketer 
of on-line gaming management 
systems. The international arm of 
the company is Bally Wulff, a 





See sixty countries 
in three days. 


t the World Gaming Con- 
gress & Expo the world 
comes to you—three days that 
unite more than six thousand 
gaming executives from sixty 
nations. 

It’s the world’s largest 


Y gaming exhibition, with dis- 


) 2 plays from 250 of the world’s 
J - leading casino, lottery and 
é Nee parimutuel suppliers. 

It’s in Las Vegas, the cen- 
ter of the gaming universe. In one grand exhibit pavilion 
in the new north hall of the Las Vegas Convention Center. 

Prime exhibit space is open if you act now. Send for 
a complete exhibitor’s prospectus. Or for more informa- 
tion telephone or fax Leigh Rhein, our Expo manager, in 
New York at 212 594-4120 (fax 212 714-0514). 


Then come show the World what you've got. 
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What the world of gaming is coming to 
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Prospectus for the World Gaming 
Expo, Sept. 22-24 in Las Vegas. TITLE 
FIRM 
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COUNTRY 
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Tom Nieman, vice president/director of marketing, works with a Bally graphic artist on developing new game 
themes. New products for Louisiana’s video poker market include Bayou Draw Poker, Cajun Draw Poker, and 
Mardi Gras Deuces Wild. 
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Jack Deremer (c), national Indian gaming sales manager, oversees a sales and marketing meeting at company 
headquarters. He will focus future efforts on Indian gaming markets that are rapidly emerging around the 
country. 
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leading maker of wall-mounted 
gaming machines in Germany. 

Bally Gaming went public in 
November 1991, spinning off from 
Bally Mfg. in Chicago. Bally Gam- 
ing has a new 144,000-square-foot 
manufacturing facility in Las 
Vegas, Nev., and an aggressive 
management team led by new 
president Alan Maiss. 

Maiss has an extensive back- 
ground in the gaming industry. 
Prior to this post he was chief 
operating officer at Jackpot Enter- 
prises, one of the largest gaming 
route operators in Nevada. Before 
that Maiss served as president of 
Bally Gaming’s international divi- 
sion (in 1987). 

According to Gary Simpson, 
senior vice president and chief 
financial officer, Bally Mfg. owns 
60 percent of the stock of Bally 
Gaming International, along with 
its two Atlantic City casinos, two 
Nevada casinos, and 310 health 
clubs. He stresses that BGII is a 
separate public company, and the 
only common tie is that Bally Mfg. 
is the largest shareholder. 

BGII has a separate board of 
directors and a public stock 
holding of 40 percent. Of that 40 
percent held by the public, seven 
percent is owned by Bally Gaming 
officers and employees. 

This new organization was form- 
ed virtually debt-free. There is an 
agreement with Bally Mfg. for the 
free use of the name as long as the 
parent company retains a speci- 
fied level of stock. Research has in- 
dicated that consumer recognition 
of the Bally name and logo is 
strong enough for a positive effect. 

The financial goal for the next 
decade is to gather a commanding 
market share of the emerging gam- 
ing jurisdictions in North America 
and the rest of the world. As 
government's revenue-producing 
opportunities decrease, there is a 
desire to subsidize a weak econo- 
mic base. One way to do that out- 
side of taxation, which is always 
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unpopular, is through gaming. 

Bally Gaming wants to be a ma- 
jor player in new, emerging gam- 
ing markets. As Maiss says, 
“Everybody here knows what has 
to be done. We're all focused on the 
same goals. Our new management 
team is being positioned and we’re 
ready for all the challenges that 
Cusne our way.” He is confident 
that a mix of the domestic gaming 
operation, with the strength of Bal- 
ly Wulff, and strong cash flow will 
combine to create a new begin- 
ning. 

The key to having a good work- 
ing plan in place is to inform the 
public through a constructive 
marketing and sales strategy. Tom 
Nieman, with nearly 14 years at 
Bally, was a natural choice to 
guide the company in this area. 
After a hiatus, Nieman has return- 
ed as vice president/director of 
marketing. 

Nieman worked in Bally’s 
Chicago sales department selling 
pinball games under the tutelage 
of Paul Calamari and Bob Harpl- 
ing. Although Calamari is now 
retired, Harpling, a 46-year veteran 
of the company, has hung up his 
traveling shoes and is on-site, con- 
ducting tours for distributors and 
participating in new public rela- 
tions projects as they arise. 

Nieman has the task of reviving 
Bally Gaming in the eyes of the 
public. He explains, “Consumers 
know the name Bally and expect it 
to mean quality gaming devices. 
The recognition factor is our best 
asset. In the past 30 years the com- 
pany produced a quarter of a 
million slot machines for 42 legal 
jurisdictions worldwide.”’ 

Everyone at Bally Gaming is ex- 
cited about the future. Maiss af- 
firms: “Bally has a history of know- 
ing how to entertain, based on its 
background as an amusement 
company. That’s where gaming in 
the United States is going...it must 
entertain. This is a marriage of Bal- 
ly’s amusement expertise with its 
gaming expertise. That’s what mid- 
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Joe Kindrew, production associate, checks a Cajun Draw 
Poker on the assembly line. 


dle America wants; not glitzy flash 
on the prairie. It’s more like enter- 
tainment with a gaming theme, 
and a chance for players to win a 
little money while they’re enjoying 
themselves.” 


“Bally Gaming is bank- 
ing on its history of 
reliability and a long list 
of equipment that’s 
been engineered for the 
gaming environment. ”’ 


Added Maiss: “The opportunities 
are there for us to tell our tale to the 
new markets: video lottery, river- 
boats, and Indian gaming com- 
pacts.” Jack Deremer, who began 
his career with Bally in 1972 asa 
technician, has been appointed na- 
tional Indian Gaming sales 
manager. He will further Bally’s ef- 
forts in that specialized market. 

In the meantime, institutional 
advertising focuses on the Bally 





image rather than the product line. 
Once the name is back in the 
public eye, noted Nieman, “we will 
not sit on the sidelines.” 

Bally Gaming is banking on its 
history of reliability and a long list 
of equipment that’s been engi- 
neered for the gaming environ- 
ment. Instead of the traditional se- 
quence of engineering telling sales 
what they have to sell, Bally Gam- 
ing will take a different approach. 

The sales department will in- 
teract with marketing and product 
development as a conduit for infor- 
mation to and from the field. It will 
report what’s hot and what’s not, 
and what trends are developing. 
This give-and-take partnership will 
provide input from customers, who 
are invited to make suggestions. 
The goal is to make the customer’s 
needs an integral ingredient in 
development. 

What about acceptance of the 
new Bally Gaming so far? Accord- 
ing to Nieman, “People who have 
dealt with Bally in the past, and 
may have been disappointed with 
recent performance, are now more 
than willing to give Bally and its 
new products a fresh chance.” He 
concludes, “‘Bally’s goal is cust- 
omer service and we all know it. 
Responding to customer needs is 
the number one direction we look 
to take.” 

Nieman sees a big chunk of the 
company’s future niche to be the 
replacement market in Nevada, 
which he estimates to be from 
15,000 to 20,000 machines annually. 
In territories just opening up, there 
will be strong contenders for a 
lion’s share of the market. 

Another member of the new Bal- 
ly Gaming team is Mike Wright, 
director of distribution. Wright’s 
opinion is that the timing could not 
be more opportune than now. And 
the wise move to combine all 
departments under one roof (it was 
formerly split between Las Vegas 
and Chicago) will have immediate 
benefits for manufacturing coor- 
dination. 
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He and his colleagues are not 
looking through rose-colored 
glasses. Wright admits, “We have 
to come out with a great product. 
Wecan't miss astep here because 
everyone has been promised a 
great product and we have to 
deliver. We don’t have any honey- 
moon time for dress rehearsal. The 
opening is here for us to take and 
we are determined not to skip a 
beat in the calendar year 1992.” 

Wright will maintain the time- 
honored tradition of coin-op 
distribution by establishing a net- 
work throughout the country that 
will offer local backup and support 
to operators. He envisions a surge 
in interest by jurisdictions explor- 
ing opportunities in gaming, 
especially video gaming. 

Bally Gaming supports the inclu- 
sion of local coin machine oper- 
ators in states considering video 
gaming (or video lottery) legisla- 
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HIT A HOME RUN 
with LARAMIE 
BASEBALL PAKS™ 


$1.10 Baseball Pak™......... 
$3.50 Jumbo Baseball Pak™... 
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On the assembly line, checking Mardi Gras Deuces Wild, 
(I-r): Joe Kindrew, production associate; Joe Galante, 


production foreman; and Hector Feliciano, production 
general manager. 


tion. While a sole-source program 
may appear less cumbersome from 
a state’s accounting standpoint, 
Wright and the Bally management 
team pledge to do everything 


possible to make it clear that a) this 
is ashort-sighted approach, and b) 
the operating community already 
has the experience required to ef- 
fectively place equipment and 
maximize revenue. 

Wright is emphatic in repeating 
that the Bally Gaming scenario 
will be to assist education efforts 
on a legislative level and to prevent 
the onset of sole-source video gam- 
ing. Customers will appreciate the 
fact that Bally Gaming wants to 
preserve the integrity of the 
operator’s place in video gaming. 

With all this said, and restructur- 
ing completed, Bally looks ahead 
with optimism. The newest pro- 
ducts to roll down the assembly 
line at the factory are games for the 
Louisiana video poker market (set 
to kick-off July 1). Games include 
Bayou Draw Poker, Cajun Draw 
Poker, Mardi Gras Deuces Wild, 
and Maverick Joker Poker. (1 





LARAMIE INTERESTS 


1-800-521-8697 


1-800-237-5874 
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the toughest 
issues facing 
the coin-op 
industry today? 
What can we do 


about them? 
Answer the ques- 
tion or spill 

your guts on 
whatever else is 
on your mind. 
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econ RESPONSE 


We have always felt that it is vital to find out what our readers are thinking. It was 
suggested to us several years ago that we should devote a page to hearing the views 
of our readers. We complied and regularly print the compliments and complaints we 


receive. 


The purpose is to zero in on what operators view as the most pressing concerns 
in the industry. It’s up to our readers to answer the question posed or express 
opinions about whatever else is on their minds. We will periodically change the ques- 
tion but continue to invite you to tell us what you are thinking. Your opinion counts! 


Keep up the good work 

First, I would like to say that we 
are very grateful for the large 
amount of good equipment we’ve 
had over the past year. Games like 
Street Fighter II, The Simpsons, 
Mad Dog McCree, and Ter- 
minator 2 have served us well. 
Manufacturers, keep up the good 
work. 

Now, I need to air a few gripes. 
After attending my distributor’s 
post-ACME open house, I noticed 
that some manufacturers are get- 
ting greedy. Many of the new 
games are dedicated only, and I’m 
told they will never be offered as 
kits. Particularly outstanding is 
the follow-up to arecent hit game, 
which was marketed both in 
dedicated and kit form originally. 

It’s not fair that we are forced in- 
to buying new cabinets, especially 
when I am overrun with old ones in 
very good conversion-ready condi- 
tion. I hope operators who agree 
with me will speak out about this 
to their distributors and, more im- 
portantly, to the manufacturer’s 
representatives. 

Another trend which seems to 
have resurfaced is the “copy the 
hit game” syndrome. I’m not refer- 
ring to illegal boards, but rather to 
the way many current games 
simply rehash old ones. This hap- 
pened years back right after Dou- 
ble Dragon met with success. Soon 
nearly every other manufacturer 
was marketing that game with dif- 
ferent titles. Now it’s happening 
again with Street Fighter-type 
games and even some of the big 
two-monitor driving games. 
Please, manufacturers, don’t lose 
the original creative spark you 


recently had. 

Lastly, I’d like to offer a technical 
tip for those who have Mad Dog 
McCree games in the early 27- and 
33-inch cabinets. Beware of the 
small white ledge located below 
the monitor and above the front 
laser disc player access panel. 
There is a seam in the cabinet 
where the ledge meets the vertical 
black facade. Spilled liquids can 
easily flow through the seam onto 
the casing of the PCB, which has a 
lot of vent holes in it. You can 
guess the rest. I’ve found that 
boards don’t like Coca-Cola or any 
other refreshment! 

To prevent this nightmare, simp- 
ly run a bead of glue along the 
seam. For added protection, I’d at- 
tach a thin piece of molding with 
contact cement. Ten minutes of 
work can save you time and 
money later on. 


A New York operator 


Give us cocktails 

The toughest problem for us at 
the present time is that none of the 
manufacturers are producing 
games for our cocktail tables. 
When did it become so difficult to 
“flip-flop” a game? 


Atlanta, GA 


It’s possible 

Give us 50/50! No, not the com- 
mission split—the price per play! 
Street Fighter II, Champion Edi- 
tion is the hottest game since who 
knows when. Make it 50-cent start 
and 50-cent continuation. We have 
our first one in the arcade (along 
with two Street Fighter IIs at 
50-cent start and 25-cent continua- 


tion) and The Champ is doing more 
than the other two put together. 

Operators should make The 
Champ 50/50. The players are will- 
ing to pay for a great game; 
operators need to be bold enough 
to raise the price now that they 
have the chance. A 50-cent start 
and 25-cent continuation isn’t 
good enough on this game 
because it goes non-stop and the 
players continue all day long. 

We should have done it in the 
first place with Street Fighter II. 
Don’t miss the boat now! Start 
teaching players that new games 
cost operators more, so players 
must pay more. Don’t worry about 
the “other” operator running his 
Champ at 25 cents to continue. 
He’s losing money, but that 
doesn’t mean you have to. His 
players will tie up his game for 25 
cents. The crowd will get tired of 
waiting to play his game, so they'll 
head for yours. They'll play it for 
50-cent start and 50-cent continua- 
tion, and you will make more 
money now. 

Someday you'll have all of your 
games on 50-cent play. Yes, even 
Ms. Pac-Man. People will still want 
to play that old classic and they 
will pay 50 cents, because that is 
what it costs to play all the games. 
That is, all the games except brand 
new ones like Street Fighter 4—it’s 
a dollar! The Champ at 50/50; 
we ve got to start somewhere. 

P.S. Some of us are actually get- 
ting 50 cents per play on pinballs. 
Imagine that! L] 

Dave Morgan 
Supercade 
Stockton, CA 
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Take cue from kids 
when choosing games 


(and other 
vaulable 
management 
and cranes) 


tips on 





Peceereceee REPORT 


usually focus on one specific 

topic when writing this column, 
such as redemption percentaging, 
room layout, and promotions. This 
month, however, I will take a brief 
look at three topics. 

I recently finished the spring 
post-ACME open house circuit, 
covering 3,000 miles in my visits to 
several distributorships—from 
New England to the beautiful but 
cloudy Pacific Northwest. These 
open houses let operators who 
haven't traveled to the national 
conventions see the latest 
equipment. 

While attending these distri- 
butor shows, I watched the 
children to see what games grab- 
bed their attention. Since many 
smart arcade owners bring their 
children or grandchildren to get a 
‘“player’s perspective” on the new 
equipment, I had the opportunity 
to seek out the same opinions. 

Among new video games, a great 
deal of attention went to the new 
sit-downs by Sega and Jaleco. 
Atari’s Relief Pitcher and Cap- 
com’s Street Fighter IJ, Champion 
Edition also caused a good deal of 
excitement. Some distributors 
displayed these games in a 50-inch 
monitor cabinet. Those that did 
generated even greater player 
interest. 

The redemption equipment that 
got the most play wasn't always 
necessarily new. Taito’s Super 
Sonic Blastman was unques- 
tionably the most played. Data 
East’s Wacky Gator was probably 
the second favorite (even though a 
new “whack’’ game is on the 
market, the players seemed to like 
Wacky Gator best). Kiddie games 
Feed Big Bertha by Smart In- 
dustries and Skee Toss B.C. by 
Skee-Ball/Betson also received a 
lot of play. In Washington state 
and Oregon, where redemption is 


relatively new, Skee-Ball gene- 
rated plenty of interest. 

One of the best reasons to get in- 
volved in redemption is the 
longevity of the equipment, and my 
recent observations confirm this. If 
you have aredemption center with 
Skee-Balls and Wacky Gators, 
you'll be pleased to know that no 
new equipment has come along to 
make them obsolete. 

When you visit your distributor’s 
showroom to look at new equip- 
ment, why not bring along your 
kids, grandkids, and/or neighbor’s 
kids? After all, they are more 
representative of your customer 
base. 
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customers. 





Make yourself visible 

I’ve observed that locations 
where the owner is present are 
cleaner, better managed, and more 
profitable than locations where the 
owner is absent. Even in the best- 
run chains, something is missing 
when the store manager is way 
down in the chain of command. If 
you own 40 or 50 game rooms, you 
can’t be at every location every 
week. However, you must try to in- 
still the same degree of concern in 
your staff that you feel yourself. 

Make an effort to visit your loca- 
tions as often as possible. Involve 
grass-roots management in the 
decision-making process. The 
more input your store managers 
have, the more pride they will take 


John Margold 


in running a clean, profitable 
amusement center. Redemption is 
similar to retailing: you need 
managers who understand retail- 
ing, but that means paying them 
better than managers of amuse- 
ment centers without redemption. 
A quarterly incentive plan tied to 
profits is a good way to keep your 
staff motivated. 

The next time you visit one of 
your locations, take a moment to 
see the facility as though you were 
a customer. Are the games all 
clean and running properly? How 
many “out of order” signs are be- 
ing used? Are the prizes in the 
redemption counter neat and pro- 
perly labeled with the needed 
ticket values? Is the room mer- 
chandised in an exciting way (mak- 
ing good use of lighting and color)? 
And don’t forget to ask yourself the 
important question: would you 
bring your family here to spend 
some money and enjoy the 
afternoon? - . 
Cranes: earning well or not at all? 

My final observation this month 
is directed toward crane operators. 
In my travels I have met operators 
who got involved with cranes 
several years ago and now feel that 
they’ve lost excitement. I also meet 
people who tell me the crane 
business has never been better. 
Both of these observations are 
true. How can this be? 

If you have cranes with the same 
prize mix that you used when you 
first placed them on location, you 
will be among the group convinced 
that the crane business is dead. 
Sixty- and 70-cent merchandise 
doesn’t motivate players anymore. 
After all, how many pair of fuzzy 
dice can a person hang from the 
rearview mirror? 

However, if you are among the 
group of operators who continue to 
seek out new and interesting 


PLAY METER 99 JUNE 1992 


EDEMPTION REPORT 





prizes for your cranes, you have 
probably noticed that the crane 
business is better than ever. This is 
because the choice of prizes has 
never been better. 

Licensed products are excellent 
crane prizes—they are highly 
recognizable and always in de- 
mand. College and pro sports logos 
may be matched to your geogra- 
phic area. Movies and TV also pro- 
vide many logoed items. Steve 
Urkel dolls and teddy bears wear- 
ing “Beverly Hills 90210” T-shirts 
look great in a crane, and 
‘“Wayne’s World’ backstage 
passes fit nicely in plastic capsules. 
With summer coming, think about 
sunglasses, frisbees, and plastic 
squeeze bottles. Trolls have been 
hot for several months and will pro- 
bably remain so throughout the 
summer. 

If you are one of the operators ex- 
periencing record collections with 





Don't take chances! Dependable 






preferred choice of manufacturers, 
operators and distributors for over 
10 years. 






“We very much appreciate all the 
effort that you have put forth to 
meet our unscheduled needs.” 


performance, on time delivery, and 
outstanding service have made us the 





At Celebration Station’s Baton Rouge, La., location a young lady rolls for tickets and prizes playing Skee-Ball. 


your cranes, you are probably 
rotating your stock on a frequent 
basis (every week is best, but do it 
at least every other week). If you 
operate triple cranes, do you have 
each bay merchandised uniquely? 
One of the most successful crane 
operators I know has two triple 
cranes in each of his arcades. All 
six player stations are merchandis- 
ed differently. He also has poster- 
sized photographs of the merchan- 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Ticket Dispenser 


e Push button loading 

e Validation 

¢ Quick release ticket 
suide for easy 
servicing 






dise above the cranes to help 
generate interest. 

If your crane collections are 
down, don’t blame the cranes! Try 
to bring the players—and their 
quarters—back by offering ex- 
citing merchandise in an attractive 
manner. When the economy is soft, 
it takes more motivation to get the 
customer to spend his money. 
Believe me, if you make the effort, 
they will spend! 1 









Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
. . everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 
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¢ Counts and destroys 
redeemed tickets 






Deltronic 
Labs inc. 





120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 
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BANK-IT . 
New from CAPCOM’ 


CF ie i y 

Het st 4 i : BANK-IT ™ is the exciting coin toss basketball game that will 
keep players lined up. Players win by tossing their coins 
through the baskets located inside the cabinet. 


It’s Fast! It’s Easy! It’s Fun! 


Moving and stationary baskets will keep the game fun and 
challenging for all ages. Each coin will also fall onto the pusher 
field where players have a second chance at winning. 


100% Skill Shooter !! 


Exciting play characteristics such as the Bonus Round, where 
all winnings double, will keep the coins flying. 


Innovators in Redemption 


BANK-IT ™ is designed and manufactured by Lazer-Tron, 
the same people who brought you Hop-A-Tic-Tac-Toe’, 
Shuttle Launch” and the Lazer-Tron Haunted House. 


Call today for the distributor nearest you. 


Features: 

¢ 100% skill coin shooter ¢ Coin and ticket meters 

¢ Fully operator adjustable — * Coin in/ Ticket out standard 
* Outstanding sound effects * Tilt alarm 

¢ Attractive graphics package * Deltronics ticket dispenser 


¢ Fast playing time ¢ Quality construction 


CAPCOM 








Capcom USA, Inc. 
3303 Scott Blvd. 
Santa Clara, CA 95054 


Designed by Lazer-Tron Phone: (408) 727-0400 


Pleasanton, CA 


Patents applied for Fax: (408) 496-5720 








pc AND LEAGUES 


Valley selects Team USA 





ix months of regional dart 

tournament action culmin- 
ated in the sixth Valley North 
American Championships, held 
March 21 at the Sahara Hotel in 
Las Vegas. Operators of Cougar 
Dart machines in 16 states staged 
the 37 regional tournaments, in 
which some 15,000 dart enthusiasts 
participated. 

Over 120 of the country’s best 
players converged in Las Vegas 
with one goal in mind: to secure 
one of the four cherished spots on 
Team USA and a grand prize trip 
to London for the Valley Cup 
World Championships. When it 
was all said and done, Karen Zim- 
merman of Waukesa, Wis., and 
Marie McMahon of New Port 
Richey, Fla., had claimed their 
spots as the team’s female repre- 
sentatives, while it took a playoff 
for John Gray of Phoenix, Ariz., 
and Larry Clark of Fond du Lac, 
Wis., to do likewise. Gray was the 
team captain for the competition in 
Austria last year. 

The championship field in Las 
Vegas was separated into equal 
singles divisions of men and 
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women. A round-robin format was 
used; darters played 301 Double 
In/Double Out, Cricket, and 501 
Double Out. The divisional players 
with the most wins advanced to the 
championship round. Here are 
those who made it and how they 
finished, along with their operator 
sponsors: 

Men’s Division: 

1. John Gray (Tee Kee Tee Darts/ 
Phoenix, Ariz.) 

2. Larry Clark (Jim Stansfield 
Vending/LaCrosse, Wis.) 

3. Randy Goins (Spartan Darts/ 
Jacksonville, Fla.) 

4. Wayne Brinkman (Dahlco 
Music & Vending/St. Paul, 
Minn.) 

5. Duane Hazelman (Dead Eye 
Darts/Kansas City, Kan.) 

6. Joe Schmitz (K & D Enter- 
prises/Oshkosh, Wis.) 

Women’s Division: 

1. Marie McMahon (Gulf Coast 
Music/Clearwater, Fla.) 

2. Karen Zimmerman (Madison 
Coin Machine/Madison, Wis.) 

3. Kelli Thielges (Music Service/ 
Marshall, Minn.) 

4. Natalie Hanson (Bullseye Inc./ 


at Las Vegas 
championships 





Madison, Wis.) 

5. Paula Murphy (Spartan Darts/ 
Jacksonville, Fla.) 

6. Mary Margaret McGrath 
(Northgate Amusement/ 
Springfield, II.) 

“Anytime you bring 120 proven 
champions into one room, I would 
expect nothing less (than close 
competition),” said Valley promo- 
tions manager Dave Kristal. 
‘There are no buy-ins here; players 
must prove themselves by winning 
at the regional level.”’ 

At the awards banquet, Alan 
Schafer, Valley’s vice president of 
marketing, exhorted the newly 
formed Team USA to “bring the 
(Valley) Cup” back to the United 
States. It is currently held by Team 
Germany. 

The sixth World Cup Champion- 
ship will be held in October at the 
same venue as the World Steel 
Darts Embassy Championship— 
the Lakeside Country Club in 
Camberley, a close suburb of Lon- 
don. Eric Bristow, a six-time world 
champion, will be present for the 
World Cup to add color and in- 
terest to the event. 








More income, 
less work the 
easy way! 











Ready to cash in on profitable league play? Want to make 
your leagues easier to manage, more efficient, better profit 
producers? Valley has the answer...our new League Manage- 
ment System. This data base system: 

e runs any league program — darts, pool and more 


e facilitates complex scheduling to assure balanced home 
and away matches 


e has the ability to add new players to the data base during 
score sheet entry 


e accommodates VNEA, NDA - S.P.R.E., points-per-round, 
and most other handicapping systems 


Other features that make this system work for you: 
e tracks feats selectively, including consecutive feats 


e customizes reports and statistics to your own specifica- 
tions 


e provides user friendly “Point-and-Shoot” selection and 
on-line help screen 


e operates on MS-DOS or PC-DOS versions 2.0 or greater 


The system includes the easy-to-follow User’s Guide, 
ProTech key and technical support from Valley, and is 
available in your choice of 3 1/2" or 5 1/4" diskettes. Charter 
members of the National Dart Association or the Valley 
National Eight Ball Association receive a special 50 percent 
discount. 
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Valley COUGAR DART 
games and COUGAR 
ZD-5 pool tables are 
industry standards for 
play-for-pay action. 
And they’re matched 
in every measure of 
quality by the Valley 
League Management 
System. Team this 
system and these 
games in your line-up 
and you've got it all! 





FREE OFFER! For a limited time the 
system is free with the purchase of Valley 
COUGAR DART games. Contact your 
Valley distributor or call Scott Schroeder 
at 1-800-248-2837 for full details! 








Valley Recreation Products Inc. 333 Morton Street, P.O. Box 656, Bay City, MI 48707 / (517) 892-4536 / 1-800-248-2837 


OURNAMENTS AND LEAGUES 











Team USA, (I-r): Larry Clark, Karen Zimmerman, John Gray, and Marie McMahon. 


“We expect the number of inter- 
national teams to double this year, 


and as the country involvement 
and interest grows, so too does the 


standard of competitiveness,” said 
James Griffiths, vice president of 
Valley International Marketing. 
Valley is in the process of 
negotiating for TV coverage of the 
World Cup; the European print 
media is certain to attend. 

Said Valley president Chuck 
Milhem, “We expect Team USA to 
be worthy ambassadors of our 
country, our sport, and our com- 
pany. We have promoted the sport 
over the past few years in many dif- 
ferent forms. The Valley World 
Cup represents our total commit- 
ment, together with our master 
distributor for Europe, NSM/ 
Loewen, as well as the most 
sought-after trophy in the sport of 
soft-tip darts.” L) 


THE CONVENIENCE OF VARIETY — THE QUALITY OF Datone 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 


¥>9 } 
|_| #698-H20 
“SS @H694-21 
#694-28 


ra a 


#697-F11,F17,F25 


BATON LOCK AND HARDWARE COMPANY 
11521 SALINAZ DR. * GARDEN GROVE, CA 92643 
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D3 KEY ©) DP come T'KEY 
(STAINLESS STEEL) 
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1-800-395-8880 








Attention: Super Wonacy P Operators 





If your screen looks like this, 
you can get $200. 





Do you operate a Super Monaco GP And SEGA will pay you to help. SEGA changed the look, not the fun. 
arcade game with software that shows the For every Super Monaco GP game you The new game EPROMs deliver all 
Philip Morris Marlboro® trademark in operate that has not yet been converted, the grand prix racing thrills that make 
display mode, as shown above? If so, you ll get a complete conversion kit— Super Monaco GP unique. Giving your 
SEGA” Enterprises, Inc. (USA) has new absolutely free. Plus a check for $200. players hours of excitement. As they put 
information for you. It’s easy to make the switch. their driving skills to the ultimate test on 


‘To resolve a trademark the treacherous streets of 
dispute over SEGA’s use of 
Philip Morris’ Marlboro logo, 
it is necessary to convert 
those Super Monaco GP 
arcade games that still display 


the Marlboro trademark. 


Just contact SEGA Enterprises, Inc. a : 
(USA). By mail, phone, or FAX. - Monte Carlo. he kind ol 
When vou receive your free a ultra-realistic experience 
eraveeean kit, replace the eat only SEGA games provide. 
game EPROMs and send So contact SEGA today 

the original EPROMs back tor a Iree conversion kit. 
to SEGA. You'll then get a Your $200 is waiting. 
check for $200. 

Is that easy, or what? 


SEGA Enterprises, Inc. (USA) 
2149 Paragon Drive ¢ San Jose CA, 95131 © (408) 435-0201 ¢ FAX: (408) 435-0294 
Contact Person: June Ah Loo, Customer Service Supervisor 





SEGA and Super Monaco GP are trademarks of SEGA Enterprises, Ltd. Marlboro is a registered trademark of the Philip Morris Incorporated. 
* Game serial number will be required and electronic verification of returned EPROMs will be strictly enforced 





Per AND LEAGUES 


Record turnoutat Illinois 








Arachnid’s Sam Zammuto (c) with Jesse Campos (I) and Terry Allen. Allen finished first 


in Pro Singles, Campos second. 
' lectronic darts continues to be 
a hot sport in the state of II- 
linois, as evidenced by the largest- 
ever turnout for the eighth Illinois 
State Dart Championships on 
March 27-29. The tournament, 
staged at the Peoria Civic Center, 
was co-sponsored by the Illinois 
Coin Machine Operators Associa- 
tion (ICMOA), its president, Stan 
Williams of Williams Enterprises, 
and dart manufacturer Arachnid 
Inc. Jay Abraham of Abraham & 
Sons Amusements served as 
chairman/coordinator. 
Darters competed for $20,000 in 
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state dart tournament 


cash and prizes on 80 English 


Mark Darts games. The tourna- 
ment was set up like a smaller ver- 


sion of Arachnid’s BullShooter, 
with the company’s Sam Zammuto 
and Dave Schultz keeping things 
running smoothly. Four mini- 
stages were used throughout the 
weekend. 

In the Pro Singles event, Terry 
Allen edged out Jesse Campos for 
the title, with Joe Beecroft placing 
third. Allen also took second in 
Men’s Doubles with partner Ron 
Dean, finishing behind champs Bill 
Gay and Kenneth Gruner Jr. Open 
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Mixed Cricket champs Ray Terronez and Cathy Perot. 


Singles was won by John Ricker, 
followed by Mark Chronister and 
Doug Lintala. Jimmy Damore and 
Bill Gay finished one-two in Cricket 
Singles. 

Carol Johnson and Judy Roewer 
prevailed in Women’s Doubles. 
Johnson also captured two second 
places with partner Terry Mutton 
in Mixed Doubles and Mixed 
Cricket. Those two events were 
won by Frank Melson/Gina Ball 
and Cathy Perot/Ray Terronez, 
respectively. O 








HIGH VOLTAGE 
FUN! 


° Great Attraction! 

© 100% Skill 
Amusement Game! | 

e A Game For All Ages! | 233) = 

© Realistic High og —— ~“y 
Striker Effects! A. — 

e Fantastic Light Show ue 
and Sound System! Depth 39" 


Ticket Dispenser! (Including Base) 








COASTAL 
AMUSEMENT 
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e 601 Prospect St. 
Lakewood, NJ 08701 

e 908-905-6662 

e Fax: 908-905-6815 
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Scott Wolf 


OK, OK, OK to these games 


W e don’t speak the same lan- 

guage, you and I. Oh, I’m not 
referring to English, which I was 
forced to learn after being strand- 
ed on this planet many years ago. 
I’m referring, instead, to the 
peculiarities of word usage within 
the English language. 

You see, first and foremost, I am 
a game player. I don’t care about 
niggling details like rules or how 
much money a machine makes. I 
don’t care if women, children, or 
yuppie swine on their lunch breaks 
like a game. I don’t care about 
anything, really, except whether I 
(big, bold capital I) like it, whether 
I think it’s fun. 

So when an operator or distri- 
butor tells me that a game like 
Street Fighter II is a great game 
and that something I really liked is 
a dead monkey, I have toshake my 
head and assume that there’s 
something dreadfully wrong with 
him. The famous phrase uttered in 
“Cool Hand Luke,” ‘What we have 
here is a failure to communicate,’ 
leaps to mind. 

When you Say ‘great game” you 
mean “makes a lot of money.” 
When I say “great game” I mean 
“great graphics, great sound, and 
bloody great fun to play even if it 
doesn’t make a dime’. 1am speak- 
ing English, plain and simple, while 
you are speaking some gibberish 
dialect. Unfortunately, ‘“‘great 
earner’ and “great game’ are not 
necessarily synonymous. I’m here 
to tell you about great games. If 
you want to know about great 


108 





PLAY METER JUNE 1992 


earners go talk to Robin Leach. 
Wakarimas’ ka? 
Lethal Weapon 3 
Data East Pinball 

This is a great game (are you still 
with me?). It’s timed to coincide 
with the release of the movie 
‘Lethal Weapon 3.” The pinball is 
a sure winner. It’s a good enough 
game physically, but combined 
with digitized speech from Mel 
Gibson, Danny Glover, and Joe 
(Leo Getz) Pesci, digitized images 
from the films in the dot-matrix 
display, and the sure-fire “Lethal 
Weapon” license, Lethal Weapon 
3 should have the same kind of im- 
pact for Data East that Terminator 
2 had for Williams. 


“All of the elements 
that make the ‘Lethal 
Weapon’ series so 
appealing are present 
within the game. ’”’ 


Data East has had its share of 
successful licenses—The Simpsons 
was a manic riot, Star Trek was 
(warning: cliche ahead) out of this 
world, and Hook was actually 
more fun than the movie. Lethal 
Weapon 3 should put them over 
the top. 

It’s fun to play, easy to clean and 
comes equipped with a dollar bill 
validator. All of the elements that 
make the “Lethal Weapon” series 
so appealing are present within the 
game: Gibson’s on-the-edge en- 


thusiasm, Glover's weary resigna- 
tion, and Pesci’s loony exuberance, 
not to mention action, danger, and 
balls—three shiny steel ones. 

Insert your money and Martin 
Riggs (Gibson) cheerfully imparts, 
“Let’s go catch some bad guys, 
Rog!” You get your choice of in- 
game music by selecting either C & 
C Music Factory’s “Gonna Make 
You Sweat,’ ZZ Top’s ‘Sharp 
Dressed Man,” or the “‘Lethal 
Weapon 3” soundtrack.” 

Instead of the usual plunger, 
LW3 features a Beretta gun grip, 
and the opening skill shot requires 
you to shoot a highlighted 
silhouette target on the dot-matrix 
display. Subway orbits load the 
Uzisubmachine gun at the bottom 
center of the table and begin 
Shootout. A bad guy appears on 
the (dot-matrix) display with his 
back turned. Pull the trigger on the 
gun grip and plug him for a cool 
million points. Wait till he turns 
around to pop him and you get two 
million or wait until his eyes flash 
and ventilate him with six shots for 
three million pointeroonies. 
They're not really called point- 
eroonies—I’m just a tiny bit insane. 

Winning successive shootouts 
awards, oh, a whole bunch of stuff 
capped with Super Lethal 
Weapon, which can earn you 10 
million points if you don’t watch 
out. During multiball play, Jackpot 
is achieved by hitting the Freeway 
(Murtaugh: “I’m driving!” Riggs: 
“No, I’M driving!) for a breath- 
catching ride on a long, double- 
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looped ramp. Two balls on the 
ramp at the same time awards 
Double Jackpot. Quadruple Jack- 
pot is achieved by doing the same 
thing with the ‘“‘double” drop hole 
and timer lit. 

If you've already seen the movie 
or even the trailer for it, you’re 
familiar with the red wire/blue 
wire bomb-defusing scene. Hit the 
center crop target of either bank to 
initiate this sequence in the game. 
Then choose either remaining 
target to find the right wire (chosen 
randomly). A correct choice lights 
an unlimited millions target. An in- 
correct choice destroys a hefty 
chunk of California real estate. 

Shoot the drop holes marked 
Lethal Weapon 1, 2,and3 and you 
are treated to one of five stunts on 
the display. Shooting a lit Leo Getz 
drop hole scores one of eight ran- 
dom awards. Score Super Leo Getz 
for one of three awards, including 
Crazy Riggs—a timed fast-scoring 
mode with Riggs doing his Three 
Stooges bit on the display. 

Video mode puts you in an 
L.A.P.D. combat handgun simula- 
tor on the ol’ dot-matrix—when a 
target turns to reveal an evildoer, 
pull the trigger on the Beretta grip. 
When a civilian is displayed—oh 
hell, shoot anyway, it’s only a 
game! Fight mode, awarded ran- 
domly with Lethal Weapon 1, 2, 
and 3 drop holes starts a fistfight 
on the display. Slap the flipper but- 
tons rapidly to make Riggs throw 
punches. My advice: try to win. 

OK, OK, OK, I know what you're 
saying. You're saying, ‘Hey Video 
Weasel, for someone who claims 
not to care about niggling details— 
like rules—you sure are listing a lot 
of them.” You're right, of course, 
but pinball is such an immediate 
and visceral experience that it’s 
tough to convey in mere words on 
a page. Suffice it to say that Lethal 
Weapon 3 meets all of the Video 
Weasel’s criteria for a great 
game—it looks good, it sounds 
good, and it’s fun. 

It seems that there’s been a 


renewed interest in Formula One 
racing games, both in the home 
and in the arcades. For the past few 
weeks I’ve been playing Micro- 
Prose’s World Circuit and think it’s 
quite possibly the finest racing 
simulator available for personal 
computers. It’s definitely put mein 
the right frame of mind for a good 
coin-op racer. Here are two ex- 
cellent entries in the field. 
F1 Exhaust Note 
Sega 

The mere mention of the Sega 
name conjures up blissful images 
of fast and furious jet fighter com- 
bat and high speed auto races in 
blisteringly beautiful 32-bit 
graphics. Exhaust Note does not 
disappoint. Available as a one- or 
two-player deluxe sit-down cabinet 
with dual 25-inch monitors, the 
game offers a fiercely competitive 
four-lap race on the fictional Sega 
International Racecourse. 


“The mere mention of 
the Sega name conjures 
up blissful images of 
fast and furious jet 
fighter combat and high 
speed auto races. ”’ 


Cosmetically, Exhaust Note has 
the usual Sega features—brightly 
colored molded plastic, well lit, and 
tasteful cabinet graphics. The 
seats are a bit stiff but the steering 
wheelis a hefty handful, all padded 
leather-like with “wing” shift con- 
trols on the column behind the 
wheel. Choose between a V10 
automatic or a V12 with a manual 
transmission, although I highly 
recommend the manual. The wing 
shifter looks kind of dopey at first, 
but it’s actually placed quite 
logically and allows up and 
downshifting through all six gears. 
Accelerator and brake pedals sit at 
your feet, but with proper shifting 
you ll hardly need the brake. 

The steering is very sensitive and 
requires only small movements— 


remember, you are going 180 miles 
per hour! The display features a 
full width rearview mirror at the 
top as well as acourse map and all 
pertinent instrumentation—tach, 
speedo, selected gear, lap time, 
time left, position, and lap number. 
You view your car from behind, 
while Yamaha Active Servo 
speakers in the headrests provide 
music and sound effects. The 
course itself is loaded with detail, 
including track marshals who 
scramble out of your way if you ac- 
cidentally spin out towards them 
or, in my case, aim for them. 
Grand Prix Star 
Jaleco 

Grand Prix Star also comes as a 
deluxe one- or two-player, sit-down 
cabinet with dual 25-inch monitors. 
Although the exterior is not as pret- 
ty as Exhaust Note’s, the seats are 
a lot more comfortable. Your 
choice of transmissions is one— 


GREAT GAMES 








Sidewinder 











We give you: 
| Money making 
games 
Redemption 
Centers 
| Redemption 
} Systems 
| Design 
| Services 
and much 
more. 














Bob’s Space Racers, Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


Since 1970 ©Bob's Space Racers, 1992 
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manual. Choice of gears is two— 
high and low. You do have your 
choice of three race courses in Ger- 
many, Monaco, and Japan and the 
scenery is lushly textured. There 
are also some spectacular crashes 
in addition to the dramatic 
spinouts. 

Racing takes place in both 
daylight and at night with chang- 
ing weather creating wet and dry 
track conditions. Your view is from 
behind your car and since there is 
no rearview mirror, think positive: 
“Once I’m in first place, what's 
behind me is irrelevant!’ 

A course map is displayed along 
with speed, position, lap time, and 
time remaining. Stereo sound and 
music come from the cabinet anda 
‘“rumbler’” in the seats helps create 
the illusion of ultra high speed. 

So, which one of these two great 
games would I recommend? 


x~wewekeek we 


x wrkeenwenek re 


Sheeyeah, right. Like you'd trust 
my opinion. If anything, you’d pro- 
bably use me as a reverse 
barometer—if 1 like it, it’s bound to 
be a beautiful loser. 


‘‘There are also some 
spectacular crashes in 
addition to the dramatic 
spinouts. ”’ 


Not so, my friend. Both games 
are beautiful, exciting, and most of 
all, lots of fun. They are com- 
petitively priced so it’s strictly a 
judgment call on your part. Some 
things to consider: Exhaust Note 
has an attractive cabinet, excellent 
sound and graphics, and a superb 
six-gear manual transmission op- 
tion but, alas, only one race track. 

Grand Prix Star has lush, layered 


graphics, three different tracks 
and variable racing conditions but 
no choice of transmission, limiting 
gearshifts to unrealistic high and 
low. 

Neither game allows you to turn 
around and crash headlong into 
the opposition. Bummer. L1] 
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When the world cries “Help!” 
CARE is there. 


1-800°242-GIVE 
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LET REDEMPTION 
BE YOUR SALVATION! 


Redemption has 
NEVER BEEN HOTTER! 


We're producing more redemption tickets than 
ever before. The thrill of victory, however small, 
will bring your customers back to your arcade 
again and again. (Of course, the big prizes are the 
ones that they want!) More people are winning 
their prizes by redeeming NATIONAL TICKETS 
than ever before. 


Custom-designed or stock, let us supply you with 
the WINNING TICKETS. 


STOCK TICKET PRICES (iiaes 
1 Box 20,000 $47.00 ae 
2 Boxes 40,000 $77.00 nal 


Each additional box is $30.00 
FOB Shamokin, PA 


TICKET CC 
HOME OFFICE 
PO. BOX 547, TICKET AVENUE 
SHAMOKIN, PA 17872 


INTERNATIONAL FAX: (717) 648-9460 
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(717) 648-6803 TOLL-FREE FAX: (800) 326-9320 


AMERICA WANTS IT! 
WE’VE GOT IT! 


TROLLS 


Crane Capsule Kits 
Open Box Jewelry Kits 
Rotary Kits & Dozer Kits 
Redemption Kits 


CALL: 
HMS MONACO 


135 W 20th STREET - NEW YORK, NY 10011 


1-800-777-0901 


FAX: 212-727-1382 
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Frank Seninsky 


Troubleshooting with 
the Huntron Tracker 


| wo columns ago I mentioned 
the Huntron Tracker as a 
valuable troubleshooting tool. 
Recently, our technical depart- 
ment attended a board repair and 
troubleshooting seminar con- 
ducted by National Electric and In- 
strumentation in Elizabeth, N.J., at 
which we were introduced to the 
use and capabilities of these 
trackers. There are two models of 
power off circuit board trouble- 
shooting instruments that utilize 
analog signature analysis. 

By applying a low voltage AC 
sine wave across the two ends of a 
suspected circuit board compo- 
nent, the instrument’s CRT 
displays a graphic voltage vs. a 
current relationship picture called 
its “analog signature.’ The 
displayed signature gives a visual 
picture of the health of the compo- 
nent under test. 

The key to using the tracker is 
recognizing good signatures as op- 
posed to bad signatures. The 
availability of a known good board 
or component makes troubleshoot- 
ing relatively simple, even in the 
absence of schematics or specific 
knowledge of the circuit under test. 

Troubleshooting this way 
doesn’t require the services of an 
electronics wizard. All that’s need- 
ed is a basic knowledge of elec- 
tronics. Isn’t this just what we’ve 
all been looking for? 


How the tracker works 

Knowing basic signatures for 
opens, shorts, diodes, resistors, 
and capacitors provides a good 
basis for understanding all tracker 
signatures. Voltage is displayed 
horizontally and current is dis- 
played vertically. An open circuit 
draws no current so it is repre- 
sented as a horizontal line. A short 
circuit draws maximum current 
and is represented as a vertical 
line. 

A diode (p/n junction) allows cur- 
rent to flow in only one direction 
and is shown by a horizontal line 
that goes vertical just past the 
center graph axis. Resistors have a 
constant voltage/current ratio 
causing a linear diagonal signa- 
ture whose slope corresponds to 
the resistance rating. Capacitors 
cause a phase shift between the 
voltage and current, producing an 
elliptical signature. Other signa- 
tures will be a combination of these 
basic ones. 

As I’ve said before, you can use 
your dual trace oscilloscope for 
signature analysis if you have the 
right accessory, such as the 
Beckman Scopemate 2 or your 
own shop-built “octopus.” These 
trackers are instruments built 
especially for this troubleshooting 
technique, so you don’t have to 
connect and disconnect add-on ac- 
cessories and tie up your valuable 


oscilloscope for signature analysis. 

A Huntron Tracker has the abili- 
ty to test circuits with internal 
resistance as low as 10 ohms (a 
patented feature). According to the 
manufacturer, add-on testers 
usually test with fair results be- 
tween the 500-600 ohm range. I 
can’t help comparing the Huntron 
Tracker to the dedicated word pro- 
cessor, just aS you could compare 
an oscilloscope with add-ons to a 
computer with word processing 
software. 

Basic model 1000 (approximate 
cost $750) 

The basic model is Huntron 
Tracker 1000, which measures 11” 
x9’ x4”. Itis much smaller thana 
standard bench oscilloscope, 
without the many buttons and 
dials that are typical of that equip- 
ment. The Model 1000 has only four 
dials and four buttons, including 
the on/off switch. 

Three buttons (labeled low, 
medium, and high) allow you to 
select the voltage ranges of the 80 
Hz test signal. This enables you to 
obtain the most accurate signature 
for each type of test application. 
There is an intensity control knob, 
just like a regular oscilloscope, and 
two vertical and horizontal con- 
trols to let you position the trace on 
the display. 

One important control is the 
compar-a-trace mode switch that 
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Top unit—Model 2000, below—Switcher 640. The universal edge card adapters are at 
bottom left and right. 


allows you to switch either two A-B 
inputs manually. There’s also an 
alternate mode, in which case the 
CRT will display the signature of 
the two inputs alternately for 
easier comparison. For example, 
Input A could be the suspect com- 
ponent and Input B the known 
good one. 

Model 2000 (approximate cost 
$1,895) 

The Model 2000 has all the 
features of the Model 1000 with a 
few additions: 

1. The choice of three test fre- 
quency ranges (60 Hz/400 Hz/2000 
Hz). 

2. An additional voltage range 
called Medium 2. 

3. A built-in pulse generator used 
to trigger the gate-fired devices, 
such as SCRs, triacs, and opto- 
couplers, so its output can be ex- 
amined through the tracker’s nor- 
mal test terminals. This method 
allows you to obtain the signature 
of these devices while they are in 
their active states. 

Switcher 410 (approximate cost 
$795) 

The Switcher 410 is an accessory 
that can be used with either Model 
1000 or Model 2000. It allows 
testing or comparison checks bet- 
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Left—Model 1000, right—Model 2000, center—Switcher 410. 


ween two ICs of up to 40 pins 
without moving test leads.The 
comparison may be done on loose 
ICs by plugging both the good and 
suspect ICs to the sockets on the 
switcher, or on an on-board compo- 
nent using extender cables ter- 
minated with IC dip clips. 

In either case, all you need to do 
is press the button that cor- 
responds to each pin number of the 
IC under test and the switcher will 
alternately display the signatures 
of the good and suspect IC for that 
pin. 

If there is any fault, you will be 
able to visually observe the dif- 
ference in signatures. Ifit is aloose 
IC that you are comparing and you 
see a Signature difference, you 
then have a bad IC. If you are com- 
paring on-board ICs, you have to 
desolder the pin that exhibited the 
differences in order to isolate the 
problem: is the fault in the IC itself 
or in another component con- 
nected to that particular pin? You 
can use the schematics (if 
available) or simply follow the 
trace to probe deeper for the other 
components that are now suspect. 
Switcher 640 (approximate cost 
$1,595) 

An upgraded version of the Swit- 


cher 410 may be used only with the 
Model 2000. Its main feature is that 
it automates the comparison pro- 
cess. For example, you are trouble- 
shooting by comparison through 
the edge card connector of a 
known good board and a suspect 
board. When using the Switcher 
640 you don't have to press two but- 
tons and observe pin-by-pin as in 
the Switcher 410. The Switcher 640 
does the comparisons by itself. 

If there is no signature difference, 
a pass message will be displayed. 
In that case, you have to probe 
deeper into other board com- 
ponents. If a difference is detected, 
it will display the pin that has the 
worst failure, then the next worst, 
etc. You can always switch it to 
manual mode if you want to do a 
pin-by-pin observation. 

As always, keep cranking! (1) 


For more information, contact 
Steve Anton of National Electric 
and Instrumentation (800)248-INEI 
or (908) 355-5502. All Huntron 
models are in the Jensen tool 
catalog; write Jensen Tools, 7815S. 
46th St., Phoenix, AZ 85044 or call 
(602) 968-6231. 
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ow long will the recession last? 

No one seems to know, but 
chances are we'll find out together 
when the good times and good pro- 
fits start to roll again. 

Most businesses are suffering 
during the prolonged recession 
that’s gripped our country, yet a 
few continue to prosper during 
these tough times. Banks have 
kept the credit screws tight, caus- 
ing most businesses to watch 
helplessly as cash flow slows to a 
trickle. A steady stream of articles 
and seminars attempt to tell you 
what to do and what not to do in 
the current economic climate. But 
most readers of this column will be 
best served by grasping three im- 
portant points. 

Most importantly, hang on. If 
you are having a tough time, so are 
your competitors and most likely 
your entire industry. Be a survivor; 
the recession, like others in the 
past, will end. The only question is 
when. As asurvivor, you will enjoy 
the fruits of the good times that 
have followed every severe down- 
turn in our economic history. Here 
are a couple of points that will 
allow you to win the money and tax 
game—big. 

Don’t sell your business now; the 
worst time to sell a business is dur- 


ing bad times. Gloom reduces the 
market price of your business to 
start with. The inability for most 
buyers to get financing further 
reduces the price. If you can afford 
it or can arrange financing, now is 
the time to buy a business—prefer- 
ably a competitor. 


Irving Blackman 


A window of opportunity 
during the recession 





owner. But the IRS can’t tax what 
you have properly transferred to 
your kids. 

One warning: whether you want 
to buy, sell, or transfer, don’t go it 
alone. Yes, take advantage of this 
window of business opportunity, 
but don’t make the mistake of deal- 


“After reviewing thousands of business tax 
returns, a clear pattern emerged: the same 
mistakes are made in all areas of the country. ”’ 


Also, this may be the best oppor- 
tunity you'll enjoy in your entire 
business lifetime to transfer your 
business to your kids. Why? Be- 
Cause businesses are worth less in 
the real world marketplace during 
a recession. How much can you 
give away? Ten thousand dollars 
every year for each of your kids, 
plus $600,000 once. And double 
that if you're married. 

For example, if you have three 
children, you can give away 
$630,000 in 1992 ($1,260,000 if mar- 
ried) without incurring one cent of 
a cash gift tax liability. Remember 
that estate taxes will eventually 
rob over 50 percent of your 
business’ value if you're a typical 
successful closely held business 


ing in an area where you have little 
or no personal experience. Work 
with a competent tax adviser. 


Avoiding costly tax blunders 

My, how time flies. It was 20 
years ago that I wrote my first tax 
column. One year ago I wrote an 
item in this column about tax 
mistakes and second opinions. 
And never in 20 years have I been 
deluged with as much reader feed- 
back as I was after that column. 
Even a year later, we are still 
receiving calls. OK, I can take a 
hint. I'll detail again why it’s so im- 
portant to get a second opinion. 

It happens every year: you sign 
and then file your business tax 
return, usually with a sinking feel- 


AK 
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ing that you’ve overpaid. Worse 
yet, you're probably right! 

Overly complex and changing 
tax laws are usually the culprit. 
These laws cause business owners 
to make two types of basic errors: 1) 
errors of commission (a mistake in 
the way an item is handled on the 
tax return), and 2) errors of omis- 
sion (not using a tax technique that 
would have saved money). 

Our office reviews the tax 
returns of our regular clients, 
readers of this column, and 
seminar attendees. After review- 
ing thousands of business tax 
returns through the years, aclear, 
tax-expensive pattern emerged: 
the same mistakes are made in all 
areas of the country. 

Here is a list of the 10 most com- 
mon errors: 

1. Being a C (tax-paying) corpora- 
tion instead of an S corporation (a 
partnership-like corporation that 
pays no tax), or vice versa. 

2. Corporation owners taking too 
much or too little salary. 

3. Not electing the LIFO (ast-in, 
first-out) inventory method. 

4. Buying fixed assets (land, 
buildings, equipment, etc.) inside 
the corporation instead of owning 
the assets in a family partnership 
and renting to the corporation. 

5. Not dividing income among 
low-bracket family members. 

6. Valuing stock incorrectly for 
gift and estate tax purposes. 

7. Paying unnecessary dividends. 


Typical 15% Profit-Sharing Plan 


Employee Age Salary 


Owner 55 $60,000 
24,000 
7,000 


Mary 40 
Joe 30 


$91,000 
* 66 percent to Owner 
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Contribution 


8. Not putting new business op- 
portunities into a separate 
corporation. 

9. Putting real estate into a 
separate corporation. 

10. Not transferring the business 
to the kids or transferring incor- 
rectly, causing estate taxes to 
skyrocket. 

Actually, the list could go on and 
on. As each type of common 
mistake was diagnosed, a tax- 
saving prescription was found to 
correct the error or prevent it from 
happening in the first place. How is 
this done? It’s simple: we review 
the tax returns and give a detailed 
second opinion. 

Is your qualified plan outdated? 

Is your qualified deferred com- 
pensation plan—fancy language 
for a profit-sharing plan or pension 
plan—the right plan for your 
business? If the plan has been in ef- 
fect for five years or more, chances 
are it’s outdated. 

Here is the typical scenario we 
see in practice. Years ago, the 
business put a qualified plan into 
effect with the help of a consultant. 
Contributions are dutifully made 
every year. No thought is given as 
to whether the original many-year- 
old plan is still the right one. 

The real question is, would you 
put the same plan into effect to- 
day? Ifnot, the smart thing to dois 
terminate the current plan or up- 
date it. Because of the many 
adverse changes made in the tax 


Employee 


Owner 
Mary 
Joe 


$9,000 
3,600 
1,050 


$13,650 


59 $60,000 
40 24,000 
30 7,000 


law in recent years, logic dictates 
changes to old plans. It is impor- 
tant to know that profit-sharing 
plans outnumber pension plans by 
about five to one. 

Are profit-sharing plans better? 
Well, yes and no. Yes, because they 
are much simpler to understand 
and administer. No, because under 
the old rules, the owner could not 
put away a larger percentage of 
the contribution for himself 
without discriminating against the 
other employees. On the other 
hand, a pension plan allows you to 
play all kinds of wonderful tax 
tricks, especially if the owner is 
older than most of the other 
employees. One problem: the rules 
are a complex mess, and pension 
plans are difficult and costly to 
administer. 

Wouldn't it be nice if you could 
take the best features of a profit- 
sharing plan and a pension plan 
and combine them into one brand 
new plan? You can by using the 
rules that allow you to create what 
is called an “age-weighted profit- 
sharing plan.” We have been con- 
verting our clients’ old plans, 
whether profit-sharing or pension, 
into new, age-weighted plans. 

The following simple, practical 
examples show you why age- 
weighted profit-sharing plans are 
the new rage of closely held 
businesses. 


Age-Weighted Profit-Sharing Plan 
Age 


Salary Contribution 
$14,334* 

1,808 

244 


$91,000 $16,386 


*87 percent to Owner 
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TYPICAL VERTICAL OUTPUT CIRCUIT 


Figure 1 


et’s take a detailed look at the 

vertical deflection hardware. 
We'llstart at the output of the ver- 
tical deflection circuit and work 
our way back to the vertical 
oscillator at the very PeE Knee of 
the circuit. 

This is also how we'll trouble- 
shoot most vertical deflection 
failures. Since the bulk of vertical 
deflection failures are in the output 
circuit, we usually start looking 
there. If we can’t find a problem in 
the vertical output stage of the 
monitor, we move backward 
through each stage in turn until we 
encounter the defective compo- 
nent. It’s actually pretty easy once 


8.22 
1/2 watt 
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OUTPUT TRANSIS- 
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Figure 2 


you know what to do and what to 
look for. 
The vertical output circuit 

There is one type of vertical out- 
put circuit that is used in many of 
our video game monitors. This cir- 
cuit is more or less the same, 
regardless of model or manufac- 
turer. The component values will 
vary a bit, but the basic design is 
fairly constant. 

This circuit uses a pair of tran- 
sistors (appropriately called the 
‘vertical output transistors’’) to 
drive the vertical deflection coils in 
the yoke (see figure 1). In this 
schematic drawing of a typical ver- 
tical output circuit, the two vertical 


Randy Fromm 
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PAIRS OF TO-220 PACKAGES 
AND ARE MOUNTED ON A HEAT SINK 





output transistors are Q1 and Q2. 

It’s usually pretty easy to identify 
the vertical output transistors ina 
monitor. They will always come in 
pairs. They will be in TO-220 
packages (see figure 2) and will be 
mounted on a heatsink. The two 
vertical output transistors will 
often be identical NPN transistors, 
as they are here. But vertical out- 
put transistor pairs can also be 
made from two transistors of op- 
posite polarity, using one NPN and 
one PNP transistor. 

The vertical output circuit will 
get its power in one of two ways. 
One method uses the main B+ 
power supply (normally around 
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|’ 
+115 VDC to +130 VDC, depen- 
ding on the manufacturer and 
model). When the B+ is used as a 
power source, the value of resistor 
R1 will often be somewhere around 
470 ohms, 5 to 7 watts. If this 
resistor fails, it will open circuit. 
You will lose the collector voltage 
at the vertical output transistor Q1. 
This resistor might also open cir- 
cuit if one or both of the vertical 
output transistors fail. Since 
failure of Rl can be an indicator 
that there are additional defective 
components, be sure to test both 
vertical output transistors when 
you find R1 to be open. 

The obvious visual symptom is 
loss of vertical deflection, a thin, 
horizontal line across the middle of 
the screen. In some cases you may 
see avery short picture but it won't 
be more than an inch or two tall. 
This is acommon failure in Wells- 
Gardner 4900 series monitors. 

In other monitors, a separately 
derived low voltage supply of 
around +30 VDC is used as a 
power source for the vertical out- 
put circuit (see figure 3). This low 
voltage source is usually derived 
from a small secondary winding on 
the flyback transformer. The AC 
output of this low voltage secon- 
dary winding is then rectified 
by a single diode (D1) and filtered 
with an electrolytic capacitor (C3). 

When the vertical deflection cir- 
cuit is powered by a low voltage 
supply, the value of Ri will be as 
low as 22 ohms up to about 68 ohms. 
If you have a loss of collector 
voltage at vertical output transistor 
Q1 and you're missing the voltage 
at the other end of R1 as well, be 
sure to trace back to the origin of 
the low voltage power supply. You 
will often find a resistor (See R5 in 
figure 3) in series between the low 
voltage secondary winding on the 
flyback transformer and the diode. 
This will usually be a low resistance 
(anything from afew ohms to a cou- 
ple of dozen ohms of resistance) 
and may have open circuited, caus- 
ing the loss of voltage. 
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As we discussed earlier, an open 
resistor here might indicate addi- 
tional problems. One or both of the 
vertical output transistors might 
be bad. Also, check D1, C3, and any 
other circuits that are connected to 
the low voltage power supply. 

Take another look at the junction 
of R1 and the collector of Q1. Do 
you see capacitor C1? When this 
capacitor fails, it produces a very 
strange symptom: a black, un- 
stable horizontal bar at the top of 
the screen. You may have some 
raster show up above the bar and 
everything on the screen that you 
do see appears perfectly normal. 

As atest, try reducing the height 
of the picture using the vertical 
size adjustment potentiometer. If 
the black bar shrinks or disap- 
pears as you reduce the size of the 
picture, C1 is bad. 

Another quick test is to connect a 
new capacitor in parallel with the 
existing one. Just tack it on the bot- 
tom of the printed circuit board 
with your soldering iron and a drop 
or two of solder (observe polarity!). 
If the problem goes away, you've 
found your culprit. Of course, you 
don’t really have to solder the 
capacitor just to perform this test. 
If you're careful, you may simply 
hold the cap in your hand and 


Figure 3 





carefully touch the leads across 
the existing C1 (observe polarity!) 
as you observe the screen. 

Youcan replace C1 with a larger 
capacitor if you need to. The 
original value is really not too 
critical. For example, if the original 
capacitor is 47 microfarads and all 
you have is a 100 microfarad 
capacitor, it will work fine. 
Naturally, you must not use a 
capacitor with a lower voltage 
rating than the original capacitor. 
However, higher voltage ratings 
are always acceptable in all 
situations. 

As mentioned earlier, the vertical 
output transistors themselves fail 
sometimes. In fact, this is not at all 
an uncommon failure. The best bet 
here is simply to test them with a 
digital multimeter (power OFF!). 
They often will not check normally 
in circuit, so you really need to pull 
them out of circuit to test them. As 
a matter of fact, when I am work- 
ing on a monitor with a complete 
loss of vertical deflection, I general- 
ly test these transistors first— 
before I perform any power-on 
voltage tests. 

The output of the vertical deflec- 
tion circuit comes from the middle 
of the circuit where the emitter of 
vertical output transistor Q1 is 
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connected through two diodes to 
the collector of Q2. The output is 
connected to pin 3 of the yoke con- 
nector which, in turn, is connected 
to one end of the vertical deflection 
coils in the yoke. These two coils 
are connected in series. The com- 
bined DC resistance of the vertical 
deflection coils will vary quite a bit 
between models and manufac- 
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turers, but most seem to fall into 
the 15 to 40 ohm range. Some, 
however, have a DC resistance of 
as little as 8 ohms. It is this dif- 
ference in resistance (among other 
things) that often prevents using 
one monitor chassis to drive a dif- 
ferent picture tube and yoke 
assembly. 

Take a look at the other side of 
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the yoke coils. Look at pin 4 of the 
yoke connector and follow this 
wire to capacitor C2. This is an in- 
teresting circuit and a common 
failure too! C2 is known as the “AC 
return” capacitor. Its function is to 
allow the 60 hertz AC signal of the 
vertical sweep to pass through (to 
“return” to ground) while blocking 
any DC (more about the DC later). 

All of the AC current that drives 
the vertical deflection coils in the 
yoke has to pass through the AC 
return capacitor. This capacitor 
fails a lot. In fact, it’s probably the 
most common failure in the ver- 
tical deflection circuit in older 
monitors. The symptom is a picture 
that doesn’t fill the screen from top 
to bottom, even with the vertical 
size potentiometer turned all the 
way to maximum. 

You may also see a picture that’s 
squished at the top of the screen 
and stretched out at the bottom, or 
vice versa. This condition is known 
as poor “linearity.”’ You may see 
vertical foldover as well, with the 
top of the screen bent back over on- 
to itself. As before, a quick test can 
usually be made by bridging a new 
cap across the existing one to see if 
the problem goes away. 

The AC return capacitor is im- 
portant because of the way the ver- 
tical centering adjustment is ac- 
complished. In order to move the 
entire picture up or down on the 
front of the picture tube, a “DC 
bias” is applied to the yoke through 
resistor R2 or resistor R3. If the ver- 
tical shift jumper is connected to 
R2, some of the B+ is connected to 
the yoke. 

This moves the picture down. If 
R3 is connected, a DC connection is 
made to ground and the picture 
moves down. Naturally, the center 
position isn’t connected to any- 
thing at all because no DC bias is 
required in this situation. The AC 
return capacitor keeps the AC ver- 
tical sweep signal from interfering 
with the DC bias, and vice versa. 

Next time, we’ll take a look at the 
vertical drive circuit. Ll) 
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admit it, I like meat and 

potatoes. I’m also quite fond 
of tickets, but not to eat! However, 
I understand that they are high in 
fiber! 

Tickets are the meat and 
potatoes of your redemption 
business, so stocking a sufficient 
number of them should be a 
priority. The last thing you want 
to do on a busy Friday night is run 
out of tickets. 

Redemption game tickets can be 
purchased from several different 
national ticket printing com- 
panies (see addresses listed at the 
end). If you want to purchase your 
tickets from a local source, check 
the yellow pages in the phone 
book under tickets, printers, or 
promotion companies. 

If you are ordering tickets from 
a local supplier, the tickets used in 
redemption games are called “fan 
folded redemption game tickets” 
and come five tickets to a fold; 
there are 2,000 tickets per deck— 
like a deck of cards. Now that 
would make one heck of a poker 
game! I can see it now, the wager 
is high and you win the game with 
38 of a kind! 

There are several terms used to 
describe 2,000 tickets: pack, stack, 
scan, and flat are just a few. 
However, deck is the most com- 
mon one used. The tickets are 
made from material called 
‘Bristol Paper.” The dimensions 


The meat and 
potatoes of 






are 10,000ths of an inch thick, 
1-5/32 inches wide, and two inches 
long. 

You can _ color-coordinate 
redemption tickets to match your 
game center’s color scheme by 
ordering colored tickets. Colored 
tickets, depending who you order 
from, can be printed in one or two 
colors of inks (black ink is used 
most) and in any color of paper. 
Some standard colors are brown, 
red, orange, yellow, green, blue, 
magenta (which is a bright pur- 
ple), gray, and white. Some ticket 
printers have the above colors 
and some do not, and still other 
printers may have some colors I 
haven't listed. 

You can choose from either 
stock or custom tickets. If you opt 
for custom tickets, you select the 
colors of the ink and the paper, 
and have your logo or company 
name printed on each ticket. 

If ordering stock tickets, you are 
usually limited to the ticket ven- 
dor’s choice of ink and ticket 
paper colors. If you order stock 
tickets, when you _ reorder, 
chances are likely that you will 
not get the same color of tickets. 

The lead time on custom ticket 
orders is from one to four weeks, 
depending on how busy the ticket 
vendors are. April through 
September are the busiest months 
for them. 

The price per deck (remember, 
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that’s 2,000 tickets) depends on the 
quantity ordered. Since most 
ticket vendors have a base price, 
if you order in lots of 100,000 
tickets, the price stays constant. 
The first quantity price break 
starts at 100,000 and continues 
from there. 

Now wait a minute, you Say, 
100,000 tickets sounds like a lot of 
tickets. But consider this: each 
redemption game will hold at 
least 2,000 tickets—some hold up 
to 4,000. If you have 15 redemption 
games, that’s 30,000 tickets stored 
right there! The tickets are ship- 
ped 20,000 per box. Each box 
weighs about 12 lbs. and is 12” x 
i2” x 8.” 

Here is a list of some of the 
ticket vendors. Call or write to 
them for more information: 

e Globe Ticket & Label 
300 Constance Drive 
Warminster, PA 18974 
(215) 443-9414 
(800) 523-5968 


e Muncie Novelty Co. 
P.O. Box 823 
Muncie, IN 47308 
(317) 288-8301 
(800) 428-8640 


e National Ticket Co. 
Ticket Ave. 
Shamokin, PA 17872 
(717) 684-6803 
(800) 326-9585 
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Grand Prix Star 


Jaleco introduces an 
ultra-real Formula 1 
driving simulator that 
takes players around 
the world on the inter- 
national race circuit to 
Monaco, Japan, and 
Germany. 

Major realism points 
include vibrating seats 
(a “rumbler’’) and a 
steering assembly that 
allows total control of 
the vehicle. When the 
racer veers off the 
track the seat 
movements increase in 
intensity. 
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Combine all this with 
a package that includes 
snarp graphics, ap- 
propriate sound effects, 
and a double-unit 
deluxe sit-down cabinet 
in bright yellow, red, 
and blue. Game dimen- 
sions are 63” high x 49” 
wide x 65” deep. 

For more information, 
or distributor referral, 
write Jaleco USA Inc., 
310 Era Drive, Nor- 
thbrook, IL 60062; (708) 
480-1811; FAX (708) 
480-9231. 
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Total Carnage 


It’s the perfect Mid- 
way match-up: humor, 
drama, and action in a 
one- or two-player 
dedicated video with 
the name Total 
Carnage. 

Here’s the game 
scenario: The year is 
1999 after a major con- 
flict. Civilians and 
reporters are missing in 
the Kookistan desert 
war zone. The govern- 
ment sends in the 
Doomsday squad, 
which consists of Cap- 
tain Carnage and Ma- 
jor Mayhem. The object 
is to rescue the 
hostages and capture 
the evil dictator, 
General Akhboob (the 
man everyone loves to 
hate). His new heinous 
occupation is creating 
mutant life forms at his 
bio-nuclear research 
facility. 

Players must journey 


through three major 
battlefields, using 
secret codes and detail- 
ed maps, a full arsenal 
of bombs and swirling 
warp disks, and air-to- 
surface missiles. The 
game offers a full 
scrolling adventure; 
each battlefield has its 
own mission with 
obstacles such as land 
mines, flame throwers, 
toxic slime, runaway 
jeeps, and nuclear time 
bombs. 

Players can pick up 
icons for bonus points 
and weapon upgrades. 
Secret passwords mean 
a quick move forward 
to the final confronta- 
tion with Akhboob. 

For more information, 
or distributor referral, 
write Midway Mfg. Co., 
3401 N. California Ave., 
Chicago, IL 60618; (312) 
267-2240; FAX (312) 
267-8435. 
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Visionquest 


Kramer introduces a 
laser disc audio visual 
trivia quiz game titled 
Visionquest. It’s prac- 
tically a game show 
packaged in a cabinet. 

The game uses movie- 
quality pictures and 
stereo sound to pose 
questions to the player. 
Players see an image 
or hear music and 
must choose the correct 
answer. , 

Features include one- 
to four-player competi- 
tion, a Sony LDP laser 
disc player, a 19” 
Wells-Gardner monitor, 
and full bookkeeping 
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and diagnostics. 

Also look for a library 
of over 5,000 questions 
(with timely updates 
every 6-9 months) and 
many operator- 
selectable options. The 
game is available in 
either an upright or 
countertop cabinet with 
optional bill acceptor. 

For more information, 
or distributor referral, 
write Kramer Mfg., 451 
Magnolia Ave., 
Croydon, PA :19020; 
(800) 631-2126 or (215) 
788-8516; FAX (215) 
788-8953. 





Circus Hi-Rise 


Vari-Tech debuts Cir- 
cus Hi-Rise, a strength- 
testing game available 
in two different sizes. 
Players use a large 
mallet to hit a pad that 
sends a puck up a 
tower of colored lights; 
bells and whistles in- 
dicate a winner. 

Features include an 
attract mode and 
background sound. Op- 
tions are a Lexan cover 
and custom themes. 
Game dimensions for 
the child-size model are 
36” wide x 36” deep x 
96” high; for the family 
model, 36” wide x 36” 
deep x 132” high. 
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Cabinet colors are 
predominantly blue, 
with red, white, and 
yellow touches. 

The Circus Hi-Rise 
kiddie model joins the 
Vari-Tech lineup of 
redemption games for 
the younger set, which 
includes Space Shapes, 
Bee Ware, and 
Treasure Hunt. 

For more information, 
or distributor referral, 
write Vari-Tech Inter- 
national, 4520 Spartan 
Industrial Drive, SW, 
Grandville, MI 49418; 
(800) 245-2737 or (616) 


| 538-4088; FAX (616) 


938-1281. 
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Buddy Bear 


Children (and their 
parents) will enjoy play- 
ing catch with their 
own colorful bear 
friend, Smart’s Buddy 
Bear. 

Smart adds Buddy to 
its extensive lineup of 
redemption games. This 
one features a 
mouth/voice interac- 
tion sound system and 
an animated bear with 
twitching ears and feet 
and lifelike arm 
movements. 

Among the other 
features are a ticket 
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dispenser, double coin 
mechs with locking 
cashbox, a credit/timer 
digital readout, and a 
top net. An important 
option is the new 
Smart CDV 550 Ver- 
tical Card Dispenser 
that holds 550 sport or 
novelty cards. 

For more information, 
or distributor referral, 
write Smart Industries 
Corp. Mfg., 1626 
Delaware Ave., Des 
Moines, IA 50317; (800) 
553-2442 or (515) 
265-9900. 
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Super Mario Bros. Pinball 


That lovable lead 
video game character 
who has endeared 
himself to millions now 
comes to the world of 
pinball. Yes, Nintendo’s 
Mario provides the 
energy in Premier's 
new Gottlieb pinball 
game, Super Mario 
Bros. 

Players can join in 
the fun as the famous 
twosome of Mario and 
his pal Luigi travel 
through seven worlds 
of excitement and try 
to rescue the Princess 
from the animated 
castle. 

Of special interest is 


the video mode on the 
new full-size dot matrix 
display and a new 
power sound system. 
Then there’s the special 
light show that occurs 
when the player 
becomes invincible. 

Players should not 
pass up a chance to 
shoot Yoshi’s ramp for 
Quick Shot, or the cave 
for hidden treasures. 

For more information, 
or distributor referral, 
write Premier 
Technology, 759 In- 
dustrial Drive, Bensen- 
ville, IL 60106; (708) 
350-0400; FAX (708) 
390-1097. 
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Fuddy Duddies 


GaMCoO has 
developed a new 
shooting redemption 
game in Fuddy Dua- 
dies. Players shoot 
ping-pong balls into the 
open mouths of zany 
characters, much like 
the company’s 
Boogiemen. 

The game characters 
laugh with every score 
and reward points with 
tickets. When players 
score 300, 400, or 500 
points they gain extra 
points and tickets (this 
is an operator- 
adjustable feature). 

Other features in- 





clude Keystone Cops 
music, solid-state elec- 
tronics, a powder- 
coated steel gun, eight 
different laughs, and a 
furniture-grade wood 
cabinet in bright 
yellow, hot pink, and 
blue. Game dimensions 
are 24” wide x 51” long 
x 57” high. 

For more information, 
or distributor referral, 
write GaMCoO Interna- 
tional Inc., 2153 10th 
St., Sarasota, FL 34237; 
(800) 642-7263 or (813) 
366-1133; FAX (813) 
366-1134. 





Space Pirates 


Betson joins with 
American Laser Games 
to bring another adven- 
ture romp to the 
market with Space 
Pirates. The previous 
games in this laser 
video series were Mad 
Dog McCree and Who 
Shot Johnny Rock? 

This time around, the 
player takes on the per- 
sona of Star Ranger, a 
space cop charged with 
Saving space colonists 
from galaxy-galloping 
pirates. 

The game features 
live actors following a 
movie script. The 
player determines the 
turn of events by in- 
teracting with the 
characters in various 
scenes. A special gun is 
at the player’s disposal. 
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As evildoers are hit, the 
game reacts. The laser 
disc stores a number 
scene endings. 

The object is to 
destroy the pirate ship 
and subdue the pirate 
captain. As with 
previous outings, look 
for special effects, 
elaborate costumes, 
and non-stop action. 

The game can be 
ordered dedicated in a 
cabinet with either 33” 
or 55” monitor, or as 
software for the system. 

For more information, 
or distributor referral, 
write Betson Enter- 
prises, 303 Paterson 
Plank Road, Carlstadt, 
NJ 07072; (800) 524-2343 
or (201) 438-1300; FAX 
(201) 438-4837. 
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Troll 


Exidy introduces a 
new redemption game 
that utilizes those “so 
ugly they’re cute” 
characters in a target 
shooting game called 
Troll. 

Players shoot pellets 
at trolls on the 
backboard. As trolls 
are hit, they spin and 
rebound. Tickets are 
awarded for high 
scores. The game has 
been designed to ap- 
peal to all ages. 

Many operator- 
programmable features 
are included, such as 
game time and ticket 
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award. The cabinet is 
constructed of marine 
plywood and formica; 
there's also a self- 
cleaning ball feeder 
and ticket and coin 
counter meters. 

Game dimensions are 
26” wide x 6’ long x 
5’5” high. Troll is the 
first in a series of new 
gun games from Exidy. 

For more information, 
or distributor referral, 
write Exidy Inc., 2688-C 
Middlefield Road, Red- 
wood City, CA 94063; 
(415) 364-5201; FAX (415) 
364-5286. 
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Responding to thousands of phone calls and 
letters from players in America and Japan, 
Capcom has added new features to the Best 
Game of °91 that are sure to heat things up all 
over again in "92! 

For starters: Four new characters to choose 
from! The original cast of etght is back as well, 
but even tougher...and one has anew move! 

And now, the ultimate feature... .the one 
you ve been clamoring for: Same Character vs 
Same Character! That's ight 
Guile players will see who's really the best 


finally, all you 


It’s Not Over. 


“L NOWIT'S BOSS VS. BOSS. 











& 





with no excuses! 
You thought you'd seen tt all, thought there 


in a fight to the finish 


HA! How about 50 


new matchups never seen before in 2-player 


was no more to learn - 


mode, along with 46 brand new fighting 
Strategies, for a total of 78 possible match-ups 
— over twice as many as before! 

You say you've mastered Street Fighter Il... 


You say you're the best, and no one can hang 
But do you have 
what it takes to master Capcom's new Street 
Fighter Il Champion Edition? 


with your Guile combo’s 


CAPCOM: anta Clare, California 95154. 


Street Fighter Il Champion Edition 


Capcom continues 
the Street Fighter saga 
with the latest install- 
ment: Street Fighter II 
Champion Edition. 

How can you top a 
winning streak? Com- 
bine 50 new match-ups 
never seen in a two- 
player mode with 46 
never-imagined fighting 
strategies for 78 
possibilities. That’s over 
twice the fighting 
capacity of the 
previous game. 

If that’s not enough, 
add four new character 
choices plus the 
original cast of eight. 
And most unusual of 
all, the same character 


can fight himself! This 
feature is in response 
to player requests. 

The game lends itself 
to tournament competi- 
tion; Capcom even 
dispenses a sheet of 
tournament rules. In 
addition to buy-in and 
game continuation, 
tournament action in- 
creases player interest 
and the interactive 
aspect that keeps them 
coming back. 

For more informa- 
tion, or distributor 
referral, write Capcom 
USA Inc., 3303 Scott 
Blvd., Santa Clara, CA 
95054; (408) 727-0400; 
FAX (408) 496-5720. 
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Legionnaire 


Fabtek brings a new 
fighting-themed game to 
the market with Legion- 
naire, a one- or two- 
player video kit with 
buy-in and game 
continuation. 

Players must rescue a 
friend who has been kid- 
napped by drug lords 
and taken away. Players 
take on the personality 
of either Alfred, Frank, 
or Chris (a female with a 
power punch), and vow 
to save their cohort. 

Action occurs in an old 
building, the inner city, 
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a train, an army base, a 
secret area, and finally a 
space shuttle. Al, Frank, 
and Chris have secret 
moves to thwart their 
enemies; different com- 
binations of moves are 
possible with rapid-fire 
joystick and button 
manipulation. 

For more information, 
or distributor referral, 
write Fabtek Inc., 8434 
154th Avenue NE, Red- 
mond, WA 98052; (206) 
881-0900; FAX (206) 
881-6503. 


Top Gun 





Coastal Amusement 
introduces Top Gun, a 
new novelty/redemp- 
tion shooting game that 
offers the option of being 
used aS a One- or two- 
player unit. 

In Top Gun, players 
try to shoot down the 
planes of their enemies 
and gain high scores to 
win. Winning means 
players can obtain a 
repeat game, tickets, or 
tokens. A musical at- 
tract mode draws 
players to the game. 
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Features include two 
buttons on the control 
panel, double coin 
mechs, and a bright red 
cabinet. Game dimen- 
sions are 33-1/4” wide x 
75-1/2” deep x 81” high. 
The game is designed by 
Harry Levy. 

For more information, 
or distributor referral, 
write Coastal Amuse- 
ment Distributors, 601 
Prospect St., Lakewood, 
NJ 08701; (908) 905-6663: 


» FAX (908) 363-6329. 
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Varth— Operation Thunderstorm 


Romstar debuts a ver- 
tical, two-player conver- 
sion kit that’s JAMMA- 
compatible. Titled 
Varth—Operation 
Thunderstorm, if offers 
five power-up levels with 
multiple armament 
configurations. 

Digital sound and 
speech pepper the non- 
stop action in this battle- 
themed video that’s 
loaded with missions in 
sophisticated aircraft. 
Scenes involve air-to- 


aves 


ground, air-to-sea, and 
air-to-air battles. 

The game was 
developed by Capcom 
and is being marketed 
by Romstar. It is a ver- 
tical scrolling game with 
buy-in and game con- 
tinuation. 

For more information, 
or distributor referral, 
write Romstar Inc., 
22857 Lockness Ave., 
Torrance, CA 90501; (310) 
539-2744: FAX (310) 
039-3626. 
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Pizza Roll 


Bay Tek’s new roll 
down game, Pizza Roll, 
has a real Italian flavor. 
Players must roll rubber 
balls down lanes to gain 
ingredients, build a piz- 
za, and earn tickets for 
their efforts. 

Every time players roll 
a ball the game’s voice 
system says something, 
such as “It’s a spicy pep- 
peroni!” or “Mamma 
Mia, let’s make a pizza 
with the works!” The ob- 
ject is to get a high score 
from rolling six balls; the 
more ingredients on the 
pizza the more tickets 
won. 

Pizza Roll has the 
same electronics and op- 
tions found on other Bay 
Tek games (Clown 


Rolldown, Fielder’s 
Choice, and Roll Down). 
Standard features in- 
clude a front-hinged 
door for easy access, 
safety design slide-in 
plexiglass top, ticket 
dispenser, ticket and 
game counter, and winn- 
ing score sign. The 
backglass features a 
cartoon character fami- 
ly eating pizza. 

Dimensions are 
22-1/2” wide x 72” long x 
69” high. Cabinet colors 
are mandarin red and 
emerald green. 

For more information, 
or distributor referral, 
write Bay Tek Inc., 1077 
Sunlite Drive, Oneida, 
WI1 54155; (414) 822-3951; 
FAX (414) 822-8936. 
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Undercover Cops 


Irem gives players a 
chance to run acrime 
lord out of town in 
Undercover Cops, a two- 
or three-player horizon- 
tal video kit. 

Here's the game 
scenario: the villainous 
Dr. Clayborn, who never 
plays by the rules, 
assembles a team of 
misfits and literally 
takes over New York Ci- 
ty. 

A frantic call for help 
goes out from Police 
Commissioner Gordon. 
His last hope: three of 


New York’s finest under- 
cover police officers: 
Bubba, an ex-football 
player; Flame, a former 
Miss America; and 
Claude, a retired 
philosophy teacher. 
Together this seemingly 
mismatched trio teach 
Dr. Clayborn and his 
demented gang a lesson. 

For more information, 
or distributor referral, 
write Irem America 
Corp., 8335 154th Ave. 
NE, Redmond, WA 
98052; (206) 882-1093: 
FAX (206) 883-8038. 
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Jumbo Crane Series 


Maxima Entertain- 
ment introduces a series 
of jumbo cranes with op- 
tional flash/attack 
packages. There’s a size 
for every location, from 
a mini-jumbo cocktail to 
a super jumbo. 

Features include pro- 
grammable 
microprocessing elec- 
tronics, 3-D color 
graphics, extra large 
plush capacity, three 
sides of 1/4” tempered 
safety glass, and elec- 
tronic and mechanical 
claw adjustment. 

There’s also a separate 
locking coin vault with 
$800 capacity, dual pin- 
locking system for extra 
security, a one-piece 
easy-open door, and one- 
year limited warranty. 


PLAY METER 


Among the options are 
a wide variety of bill ac- 
ceptors, trading card or 
ticket dispensers, multi- 
vend capability, and the 
flash attract package of 
chasing rope lights, 
revolving police light, 
and eight color graphics. 

Five models are 
available: Standard 
Jumbo, 36” wide; Mini- 
Jumbo, 28” wide; Maxi 
Jumbo, 52” wide; Mini- 
Jumbo Cocktail, 28” 
wide x 42” tall; and 
Super Jumbo, 42” wide. 

For more information, 
or distributor referral, 
write Maxima Entertain- 
ment Corp., 23342 
Peralta, Bldg. 9, Laguna 
Hills, CA 92653; (714) 
859-3826; FAX (714) 
088-1165. 
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Bill acceptors 


Mars Electronics in- 
troduces two new bill 
acceptors: a battery- 
powered model and the 
high-performance GL5. 

The battery-powered 
bill acceptor is design- 
ed for use in locations 
where AC line power is 
not readily available. 
Instead, it can provide 
months of use from the 
power of a single 
12-volt battery. The 
unit, which accepts one 
dollar bills, conserves 
battery life with a 
special “sleep” feature 
that shuts down power- 
using circuitry until a 
bill is inserted for pay- 
ment. It’s available in a 
stackerless 
configuration. 

The GL5 is designed 
specifically for gaming 
and lottery use. It 
utilizes advanced 
technology to achieve 
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the high levels of bill 
acceptance and securi- 
ty required in regulated 
applications. The unit 
uses multiple sensors 
that allow it to inspect 
a large portion of the 
bill in greater detail. 
The result is more ac- 
curate bill acceptance 
and, in turn, greater 
security. The GL5 ac- 
cepts $1, $2, $5, $10, 


and $20 bills. The three 


available configurations 
are stackerless, 
downstacker, and 
upstacker, with 
capacities of 200, 400, 
600, or 1,000 bills. 

For more information, 
contact Mars Elec- 
tronics International, 
1301 Wilson Drive, 
West Chester, PA 
19380; (800) 345-8215 or 
(215) 430-2500; FAX (215) 
430-2694. 
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Bill validator 


Coin Bill Validator’s 
M-IVO currency 
validator is now 
available with an op- 
tional stacker that’s 
lockable and 
detachable. It’s offered 
in three capacities—500, 
1,000, and 2,000—and 
comes with a high- 
security, tubular-type 
key and screw-type 
lock. Installation and 
removal of the stacker 
are accomplished by lif- 
ting the rear of the 
stacker 15 degrees from 
horizontal. 

One of the options 
available with the 
stacker is a high- 
security door lock 
assembly. The locks are 
of the “T-latch” variety; 
they mate into a 
special bracket inside 
the stacker. The unit 
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can also utilize an elec- 
tronic door lock sensor 
that’s programmed to 
report the position of 
the stacker door to the 
validator. This can be 
monitored through the 
serial port. Additional- 
ly, the unit can be 
equipped with an elec- 
tronic counter/serial 
number. 

The M-IVO currency 
validator can be equip- 
ped to accept interna- 
tional currency from 
such countries as the 
United Kingdom, Ger- 
many, Canada, Greece, 
and Israel. 

For more information, 
contact Coin Bill 
Validator Inc., 367B 
Bay Shore Road, Deer 
Park, NY 11729; (516) 
242-0100; FAX (516) 
242-9248. 


Pool rack 


Thunderbird Music 
& Games has, for the 
past six years, been 
making pool stick racks 
for friends and local 
taverns. The company 
has now decided to ex- 
pand its market with 
racks available in three 
styles: six-, eight-, and 
12-stick holders (with 
bridge holders on each 


style). They have a 
hassle-free mounting 
system that’s 
economical and 
eliminates common 
rack problems. 

For more information, 
contact Dave Hurley, 
Thunderbird Racks, 
1012 Clinton Ave., 
Washington C.H., OH 
43160; (614) 335-4763. 





Wests NEW 


Ticket dispenser 


Coin Controls Inter- 
national offers a new 
model of ticket 
dispenser, the CTD10, 
with exclusive dual 
mode operation for use 
in redemption games. It 
incorporates a number 
of unique features that 
reduce problems from 
jamming. 

A plastic cover over 
the optic sensor keeps 
the dispenser clean 
from dust, fibers, and 
oils that accumulate as 
a result of the tickets 
passing. A lock-down 
bar ensures reliable 
ticket feed, and in the 
unlikely event of a 
ticket jam, the free-flow 
ticket channel design 
allows for easy clearing. 

Dual mode operation 
within the CTD10 
allows tickets to be 





dispensed either in 
single pulse or con- 
tinuous mode. The unit 
also incorporates a 
microswitch shut-off 
after the last ticket is 
dispensed to reduce 
motor wear. Other 
features include anti- 
vandalism construction 
at the ticket output; a 
ticket width selector; 
automatic ticket em- 
bossing for validation; 
and an automatic 
ticket feeder button for 
easy loading. The 
CTD10 is compatible 
with most other ticket 
dispensers on the 
market. 

For more information, 
contact Coin Controls 
Inc., 1850 Howard St., 
Elk Grove Village, IL 
60007; (708) 228-1810; 
FAX (708) 228-1833. 


Tool catalog 


Contact East has 
released a 48-page 
spring supplement to 
its general catalog. It 
contains hundreds of 
new test instruments 
and tools for service 
technicians and 
engineers. 

Product highlights in- 
clude the new Fluke 90 
Series ScopeMeter, 
power line monitors, 
power supplies, 
adhesives, EPROM pro- 
grammers, wire sorters, 
tool kits, and ESD-safe 
ergonomic chairs. Addi- 


tionally, Contact East’s 
lines of hand-held 
oscilloscopes, DMMs, 
soldering/desoldering 
systems, static protec- 
tion products, and tool 
kits are included. 

All products are fully 
guaranteed; orders 
placed by 4 p.m. are 
shipped by 5 p.m. To 
receive a free copy, 
write Contact East, 335 
Willow St., No. An- 
dover, MA 01845; (508) 
682-2000; FAX (508) 
688-7829. 


CEA 
Conversion accessory 


Johnston’s General 
Store is distributing a 
British-made conversion 
accessory called 
‘‘4-Play” that lets 
operators put up to 
four video games in 
one cabinet. Each 
4-Play carton contains 
a JAMMA Master 
Brain PC board and 
feet; four JAMMA sub- 
harnesses for the 
operator’s PC boards; 
an LED PC board with 
harness to display the 
number of credits; a 
harness to the power 
supply; “select” and 
“play credit” buttons 
with harness; a soft 
marquee; two clear 
plexi for marquee; four 
meters, four diodes, 
and a terminal strip; 
and four adjustable PC 
board holders. 

If an operator can 
plug in each of his four 
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PCBs into the cabinet 
and play them without 
further adjustments, 
he’s ready to start. The 
game’s own power 
supply will power up 
the 4-Play board. 
Operators can use 
either two quality 
7-amp power supplies 
together, or one quality 
15-amp power supply, 
to provide power to the 
four boards. 

However, 4-Play is not 
recommended for three- 
or four-player games 
unless they have com- 
mon coining, where one 
credit can be selected 
by any of the players in 
the game. 

For more information, 
contact Johnston's 
General Store/Video 
Games, 11 Greenfield, 
Buffalo, NY 14214; (716) 
838-3038; FAX (716) 
834-3233. 
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Wears NEW 


Fire Engine 


Mr. Vend has just the 
vehicle to entice even 
the most picky children. 
The Fire Engine is shiny 
red, just like the real 
thing, inviting children 
to be flame-fighting 
firemen. 

The Fire Engine is 
equipped with the “Kid- 
die Ride Controller,” a 
complete kiddie ride 
control system. It com- 
bines the coin 
mechanism, cash box, 
timer, player participa- 
tion, attract feature, and 
microprocessor-based 
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audio system into one 
unit. The audio system 
has no moving parts and 
supports thousands of 
sounds and sound ef- 
fects. This unit can be 
purchased separately 
and is compatible with 
all traditional kiddie 
rides. 

For more information, 
or distributor referral, 
write or call Mr. Vend, 
9601 Owensmouth Ave. 
#2, Chatsworth, CA 
91311; (818) 718-6061; 
FAX (818) 718-0712. 
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Wizard Fire 


Data East’s newest 
video game, Wizard 
Fire, will cast a spell on 
your customers. This 
fantasy game has five 
uniquely different 
characters to choose 
from: Knight, Bard, 
Dwarf, Elf, and Wizard. 
Each one specializes in 
his own form of attack. 
Players battle through 
five increasingly com- 
plex levels to find the 
magical treasures, 
which increase power 
capabilities. 

Players opt for single 
battle or two may com- 
pete as a team to defeat 
enemies and vicious 
beasts in this medieval, 





scrolling adventure. In 
addition to attack but- 
tons and eight-way 
joystick, “magic” but- 
tons are used to 
transform characters in- 
to powerful forms—fire 
pillars, angels, living 
rocks, and other in- 
teresting objects—for 
brief periods. After- 
wards, the character 
returns to its normal 
State. 

For more information, 
or distributor referral, 
call or write Data East 
USA, 1850 Little Or- 
chard, San Jose, CA 
95125; (408) 286-7080; 
FAX (408) 971-0722. 





ears NEW 





Pop-A-Slot 


Coastal Amusement 
Distributors introduces 
the latest in the Pop-A- 
Ball series. Pop-A-Slot 
combines high tech 
video and dependable 
mechanical design. 
Players deposit coins, 
press the “pop” button, 
and see three bouncing 
balls landing in target 
holes with symbols. If 
the player is not 
satisfied where the balls 
land, he can choose to 
pop again. 

The game has the 


following features: 
multi-coin, adjustable 
award, play-till-you-win 
option, anti-cheat tilt 
mechanism, ticket 
dispenser, and ticket- 
every-time option. In ad- 
dition, it’s fully metered. 

For more information, 
or distributor referral, 
call or write Coastal 
Amusement Distri- 
butors, 601 Prospect St., 
Lakewood, NJ 08701; 
(908) 905-6662; FAX (908) 
905-6815. 








Act Raiser & Super Soccer 


Nintendo introduces 
two new action-packed 
games for its Super 
System, Act Raiser and 
Super Soccer. 

Act Raiser takes place 
along time agoina 
peaceful land. Suddenly 
the peace is disrupted 
by monstrosities. The 
player is the strong- 
sworded champion who 
can restore order by 
cleansing the land of 
these foul creatures. 

But the player must be 
on his toes to outsmart 
these beasts. They are 
fast and tricky as well as 
big and strong. There 
are many traps awaiting 
the unwary hero battl- 
ing against all the power 
of an evil empire. 

Super Soccer features 
championship soccer ac- 
tion, play control, anda 
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unique field perspective. 
The player can almost 
feel the power of the of- 
fense and the pressure 
of the defense. 

The player controls 
the man on the ball, 
after choosing one of 16 
international teams. He 
picks formations and 
battles opponents in ex- 
hibition or tournament 
play. Players can com- 
pete against another 
player or challenge the 
computer. If there is a 
tie at the end of play, 
players can gotoa 
shoot-out, winner takes 
all. 

For more information, 
or distributor referral, 
call or write Nintendo, 
P.O. Box 957, Redmond, 
WA 98052; (206) 882-2040; 
FAX (206) 882-3585. (1) 
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Play Meter’s classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply 
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is 
usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send ad orders: Play Meter 


Magazine ® P.O. Box 24970 ¢ New Orleans, LA 70184 or FAX (504) 488-7083. 


FOR MORE INFORMATION, CONTACT CAROL LEA (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep afile on all complaints. 


READERS/ 


WE SPECIALIZE IN ADVERTISERS 


POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 
Jay’s Vending Service 
Sales-Service-Parts 
Distributors For Leading 


Coin Machine Factories! 
& 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 


phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 
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North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 
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_.. THERES THE SAFE SECURITY METHOD... 


ae 4s 
TOG 


KLOPP. 


Coin Counters 
Wrappers, Sorters 


Since 1931 


e Sales 
e Factory | 
Service | 


Made In The U.S.A. 





















Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 
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VIDEO CONNECTION 
Callus: 1-800-44 HOT KITS 
(800 444-6854) 









It's Smart “Jo 
T's Eulliant 


Your Koute 
“To Guy ‘from Us / 


NEW GAMES New and Used Pool Tables 
ARRIVING DAILY... Valley, Dynamo and Cooper 
CALL FOR PRICING 


Call Royce or Ed for all types of 
Redemption Equipment 
@ Roll Downs @ Pop-A-BallsBuster @ Kiddie Rides 
@ Skeeballs © Knock Downs ® Cosmo Gangs 


te we ve we ve ve oe 
VIDEOS - KITS 
PINS New and Used 


JUKES - New Rock Ola’s ® Boom Balls @ Bozo Basketballs 
Many used makes & models @ Pop-A-Tic-Tac-Toe & Hop-A-Tic-Tac-Toe 
of all kinds 


BEAUTIFUL... PLAY FAIR 
NON-COIN-OP 22’ SHUFFLEBOARD 
... $1,985.00 .... call Jan 


Air Hockey - Darts 
Countertops - Cranes 
SHUFFLES 





RED HOT SUMMER SPECIALS 


Due to order cancellation: 


USED JUKES 


Rock-Ola 478, Rock-Ola 481, Rock-Ola 484 
Rock-Ola 488, Rock-Ola 490, Rock-Ola 494 
Rock-Ola CD 3000X 
Rowe R-82, Rowe R-83, Rowe R-85 
Rowe R-86, Rowe R-87, Rowe R-88 
Rowe R-89, Rowe R-90 
Rowe R-91, Rowe R-91 Combo 
Rowe R-92, Rowe R-92 Combo 
Rowe R-93, Rowe R-93 Combo 
Seeburg SMC-1, Seeburg SMC-2 


Gilligans 


* (5) new 10° Skee Balls with bonus Pockets and 
Island 


ticket dispensers are available for immediate 
Party Zone delivery! 
Robocop * (1) used 4-player 10° Skee Ball 
Roller * Have just traded for (10) used Williams Shuffle 
Alleys (Triple Strike, Tic-Tac-Strike, 


Simpsons Gold Mine & Alley Cat) 


Slugfest 
Star Trek 


™ | CLOSEOUT ON 


Terminator Il 
The Machine CAPTAIN AMERICAS....Only $1995 


AA= Ss Cana 


weeyewkekek xe xe USEDVIDEOS* e+e eee eKeKee 


AP.B. 
Afterburner 
Aliens 

Altered Beast 
Arch Rivals 
Arkanoid 
Assault 

Ataxx 

Bad Dudes 
Block Out 

Blood Bros 
Bottom Of The Ninth 
Buster Bros 
Cabal 

Capcom Bowling 
Captain America 
Caveman Ninja 
Centipede 
Combatribes 
Desert Assault 






WE WELCOME TRADE-INS and HAVE FREE DELIVERY 
EAST OF THE MISSISSIPPI ON 4 OR MORE ITEMS 


150 Jet Port Industrial Park 
Myrtle Beach, S.C. 29578 
803-626-1900; FAX 448-9899 


Ask for Royce or Ed 


350 
675 
1095 


Devastators 400 
Double Axle 2650 
Double Dragon 410 


865 Dr. Mario 
450 Dragon Sabre 
825 E-Swat 
350 + 4F-15 Strike Eagle 
675 Final Fight 
675 Final Lap Il 
650 = Gal’s Panic 
450 Galaga 
950 Gang Wars 
725 Gate of Doom 
700 Golden Axe 
635 Guerilla War 
825  Gunforce 
2000 + Hard Head 
1050 + Heavy Barrel 
395 High Impact 
840 __—sliIndyy- Heat 
1450 #£Karnov 


2560 Overton Crossing 
Memphis, TN 38127 
901-353-1000; FAX 353-1155 


Ask for Jan 


Lightning Fighter 
Magic Sword 
Mechanized Attack 
Midnight Resistance 
Ms. Pac Man 
Nastar Warriors 
Ninja Gaiden 
Ninja Kids 
Operation Wolf 
P.O.W. 

Pitfighter 

Play Choice 10 
Pole Position 
Pound for Pound 
Prehistoric Isle 
Quarterback 
Raiden 

Rampart 

Road Blaster 
Robocop 

S.C.l. 


3701 I-55 South 
Jackson, MS 39212 
601-371-1000; FAX 371-1259 
Ask for Jay 


Shinobi 
Simpsons 
Sly Spy 


Smash T. V. 
Space Gun 
Spiderman 

Spy Hunter 
Steel Gunner 
Streetfighter 
Strider 
Strikeforce 
Super Off Road 
Tapper 

T.M.N.T. 

Three Wonders 
Thunder Dragon 
Trog 

Turbo 

Two Crude 
Vendetta 

W.W.F. Superstar 
Wrestlefest 





Machine 
Distributors, Inc. 


PEACH STATE 

COIN MACHINE EXCHANGE 

1040 Boulevard S.E. 
Atlanta, GA 30312 


Ask for Bob La Blanc 


404-622-4401; FAX 622-7972 
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HELP! 


OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST COMPONENTS 
FROM OLDER VIDEOS & PINBALLS. GIVE US THE 
OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion Items 
Video game PCBs-Over 400 Kinds 

Call for price list 
Electronic pinball parts-All makes-Used playfields 
Backglasses & Electronic Components 
Laser Disk games-Players, disks & PCBs 
Monitors-All sizes: color, B&W -all XYs 
Manuals, schematics and other service data 
Tubes-New, rebuilt & used 
Multi-game Systems-3-in-1, 4-in-1 
Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 


ELDORADO GAMES LTD. 
(310) 630-0910 FAX: 310-630-1566 


Crane Capsules 19¢ 
6" x 2 1/2" Packed 30-Dozen 


Transparent, Versatile, Convenient.. 
EXCELLENT VALUE! 
TIP!--Put Baseball cards in them. 


A.L.D. Service, Inc. 
1-800-77-PLUSH 
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} Prolongs table life 


STEP-N-R(OLL' 
ple] RB — 


Patents Pending 


£) Saves 
time & 
money 


Fast! 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll” way of moving pool tables 
safely, easily. Ca// or write for more information today! 


STEP-N-R@LL" DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 
FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 
(ota) Quantity Discounts Available! = 
AX Distributors Wanted! a 


one-person 
operation 


‘‘New Business Opportunity ”’ 
a Accounts Available’ 


Merry Go Around Horse 
COIN OPERATED KIDDIE RIDES 


Call for your nearest sales office 
1-800-543-3437 
(809) 897-3180 
Fax (809) 897-3377 
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PARTEC MODEL CD-1000 
ONLY $4995! 


e UNIQUE COIN MECH! 


Allows you to choose & change vend 
price in seconds - 50¢, 75¢ or $1.00. 


e OUT-OF-STOCK BAR 


No coins accepted when out of stock. 


¢ 144-PACK CAPACITY 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


¢ 14-GAUGE STEEL CABINET 


The strongest gauge steel cabinet 
available — double security bars. 


e GRAPHICS-UNINTIMIDATING 


Perfect for women’s restrooms. 


e CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


PARTEC INC. 2 © 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 © Fax: 708-678-9546 


WE ARE MORE THAN EVER... 
YOUR KEY TO ARGENTINA 


If you are a major manufacturer or distributor 
with quality product to sell, ranging from the 
smallest components to the biggest and most 
modern complete machines and pinballs—we 
are defintely interested in you. 




















WHY? Because we have the facilities and the 
know-how to place your goods through a net- 
work of more than 500 clients and friends— 
from North to South—from East to West of our 
Argentine territory. 





Exclusive representations at national level will 
be most welcome. 


You won't regret it. 
Make contact and start selling. 









Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 
FAX: 541-786-1747 
TEL. 541-581-9152 582-9550 
581-1634 583-9820 
581-5084 

















EVERY 
MAKE & MODEL OF 
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ri AMERICA'S 7ettan a 
_ LARGEST THE AMUSEMENT 

SELECTION SOUIDMENT. EYCHANCE INC 
VY OF USED EQUIPMENT EXCHANGE, INC. 
f AMUSEMENT 


OMEN 1203 5th AVE. ROCK ISLAND. IL 61201 


(309) 788-0135 FAX# (309) 788-0148 
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264 Biv ak Rock Bivd. Suite B, , Murfreesboro TN 37129 


| Contact: Bor c or Kevin 


—615- 895- 9099 or FAX 615-895-9184 


The only place to shop for all your Lucky 8-Lines and Poker needs 
Complete games start at $1295 


Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, New 150 watt computer power supply, 
Top front cabinet entry 


FULL LINE REPAIR SERVICE 
8-Line boards -- poker boards -- jukeboxes -- video games 





CALL FOR PRICES 





DBA's Boards Cabinet Style 
Mars 5 340 i . 
HSU-300 240 W-4, W-6, W-7 acne 
CBV 290 W-8, W-11, W-15 13" C/T w/stacker 
ALLADIN 9" C/T w/ stacker 
MONITORS BLACK JACK ana tele TOP 
BINGO Dark or Light 
Wells Gardner Woodgrain 
13" - 19" 225 
MISC. PARTS 
PIOXIS..........ccccseceeeeseeseseees PaO BULLONS ...:5<00ccencensasae 15.00 Coin Mechanism 
Computer Power Bezel............eceeeeee eee 6.00 Assembly Comp....... 47.00 
SUP DY snivcenwanicccamercxes 49.00 Speakers tt eeeee eee eeeeeens 3.85) Front Entry..........06:. 26.95 
HarneSS..........0cceeeee 30,00 Bi CUTS i scmeiineisnrsnces 7.50 Iso Transformer........ 10.95 
Meter............... (set)..8.00 
New & ng a — 1 Year Advance Placement 
n stoc Ns Placement on ALL Parts 


Call for Prices 


Authorized U.S. Distributor for Blitz System 


Mega Poker The Drink Poker The Strip Teaser 


New Hi-Low Double-Up Poker. A credit poker that allows a player to win a Random strip of 6 different girls pre-selected by 
New sounds and New graphics. drink pre-selected in the Hi Low-Double-Up player. Graphics better than Lazer Disc. Player 


Double-Up feature: change card at any time and section of game. Easy operator set up of drink plays strip poker against girls selected. Raise Pot 


double up to 16 times bookkeeping system at any time. 


All games come in 19" Upright, 13" Mini, 13" & 9" C/T w/stackers 
Call for Prices 
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INC. 


STAR SYSTEM CABINETS 


e 19” & 25" 

e Removable & Interchangeable 

e Slide Drawer System 

e Optional 19” or 25” Monitor 

e Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

e Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 


Low Boy Available 


Poker Cabinet 


e Optional 13” or 19” monitors 
e Security back panel 


e Flip-top lid for easy access to 
monitor 


e Ready for your kit! 








Save on Shipping Expenses 
*** Call Now for Details *** 


1-800-226-6660 


(404)270-2900 - Fax (404)270-2915 
125 Royal Woods Ct., Ste. 140, Tucker, GA 30084 
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DARTS 


ARACHNID 


SUPER SIX OR 
SUPER SIX PLUS 


Look Great-Location Ready 


only $1075 


1.C.E. 


PUTTING CHALLENGE 
Looks Great-Big Earner 


$2495 


VIDEOS -- $200.00 each 
Buy TEN Get ONE Free 
CALL FOR LIST 


Jim Stansfield Vending, Inc. 


La Crosse, WI 


608-782-7181 Ask for MAX 


Cummins 
Jet Sort 


COIN SORTER & COUNTER 
HAS BAG STOPS 


only $3200 





INSTANT 
CASH 


FOR YOUR 


Street Fighter II 
PC Board and Marquee 
— Prefer USA Boards — 


Also Wanted: Tetris, Capcom 
Bowling, Street Fighter I, 
Pit Fighter, Golden Axe, Golf, 
Bubble Bobble, Final Fight, 
DD Ill, and any driving game. 


VIDEO CONNECTION 


1-800-44HOT-KITS 
(1-800-444-6854) 





Great Deals on New Novelty 
fox” Q C A | | & Redemption Equipment. Try 
lef WL us first!! We represent most 
My 3 manufacturers: Baytek/Betson/ 

ohne 5 5 Bob’s Space Racers/ 
a= THE Coastal/Coin Concepts/Design 
\a Plus/Doyle/Exidy/Ice/Meltec/ 
Skee Ball/ Smart/Vari Tech. 


Brocident Call for complete list. 
We also sell tokens. 


\LPHA OMEGA SALES, INC. ~ export_FREE 


/ 
CP 6 Sutton Place, Edison, NJ 08817 OCEAN CRATING 


RE, hf Frank ‘‘The Crank’’ Seninsky 





(908) 287-4990 ‘‘Hablamas Espanol 
uN poco’ 
FAX # (908) 287-3079 P 
66 ph) 
SUPER ‘‘CRANK’’ SPECIALS 
Dragon’s Lair II — $2495 Terminator II — CALL 
F-15 Strike Eagle s/d — $3995 Neo Geo’sDed. — $2095-2795 
“‘CRANK’’ SPECIALS: 
Batman 995 High Impact 1395 Space Gun 2495 
Beast Busters 2395 Hitthelce 995 Spiderman 2095 
Capt. America 2095 Indy Heat 2395 Steel Gunner 3595 
Capt. Commando 2095 Mad Dog 27”’ 7695 Street Fighter II 2395 
Caveman Ninja 795 Ninja Turtles 1295 Super Off Road 1295 
Desert Assault 1595 Pit Fighter (ded) 1095 _~—s Turtles Il 1895 
Final Fight 895 Rad Mobile 2295 Vendetta 1995 
Ghost Town 1795 Shuuz 995 WWF ulr 795 
GP Rider u/r 3695 Simpsons (u/r) 1495 
VIDEO GAMES Smash TV ......... 1295 SMUUZ 2... nwsewenes 395 REDEMPTION NOVELTIES 
Stun Runner ....... 2095 SlySpy............. 295  Reconditioned-Warranteed 
Arch Rival .......... 595 Sunset Rider....... 1995 SmashTV.......... 495 Basketball-Smart-sin. 1495 
Attaxx ............. AOS TOG wi. sac encnnwexs 795 Strike Force......... 395 Big Mouth.......... Call 
Bowlarama ......... 695 Turbo Outrunmini...1795 TMNT ............. 195 BigBertha.......... Call 
Chase H/Q......... 1695 P18 vase e405 4 9254s 295 Bozo Basketball ..... Call 
Carrier AirWing...... 995 PC BOARD & HEADER V Ball cs csevdenwanas 195 Buddy Bear......... Call 
Continental Circuit (u/r) 895 Arch Rival .......... 295 World Soccer Finalist . 495 Cosmo Gangs ...... 5500 
Double Dragon Ill .... 695 Attaxx ............. 2905 WWE oc sc cnnaawns 395 Cracky Crab........ Call 
E-Swat ............. 595 Batman............ 495 Crane Triple Betson . 3495 
Final Blow .......... 795 Caveman Ninja...... 295 PINBALLS Crazy Clown ....... 3395 
Golden Axe ......... 795 CrimeFighters....... 245 BrideofPinbot...... 1995 Dumpthe Ump...... Call 
ol 395 Desert Assault ....... 595 CarHop........... 1495 5CardDraw........ 2095 
Magic Sword ........ 795 Eswat.............. 195 Checkpoint ........ 1695 Fiveinlines......... 895 
Majestic 12 ......... 795 .50Caliber.......... 295 Cyclone........... 1495 Hungry Hungry Hippo . Call 
MOVES. coc news aades 995 Final Fight.......... Ooo DING! ois cecvvewceas 1695 Klondike pusher .... 3195 
NARC ............. 795 GatesofDoom....... 295 FunHouse......... 2095 Low BoyCrane...... 995 
Ninja Clowns ........ 795 IGN 22.2 ccicecsae ds 195 Gilligan’sIsland..... 1895 MRolldowns .......... 750 
OP Thunderbolt ..... 1195 Magic Sword........ 495 Hurricane ......... 2295 Rooster Shooter .... 3395 
60 ae 1795 Moonwalker......... 145 Jokerz............ 1295 SkeeToss.......... Call 
Peggle ............. 795 MVP wna ceca ewes 395 PartyZone......... 2295 Silver Ski.......... 7995 
PIQSHUN «a4 es cicada 495 NeoGeoGames ..45&up Simpsons ......... 1695 SkillDozer.......... 995 
Rampart-Ded. ...... 1295 Outzone............ 295 Surfin’ Safari ....... 2295 Treasure lsiand..... 1595 
Rowe BC 25 MC ....1795 Pigout............. 195 Terminator ll ....... 2495 
Rowe BC 35........ 2095 PIQSKIN ......2..+.0.- 295 Turtles .......6.55. 1795 
Strike Force ........ 1295 Pit Fighter.......... 495 Vegas ............ 1395 
GAs nox Gee awe ache 17S PQQ, «ncu cee waknwans 95 Whirlwind ......... 1795 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 
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ONE YEAR 
WARRANTY 





ALSO AVAILABLE: 

Triple Crown 
HORSE RACE ‘ ¢ Hilo Double-Up 
Justlike oar Joker Poker 

LUCKY 8-LINE being at the track! 

: ¢ Lucky Roulette 
Lowest Prices ¢ Countertop Cabinets 
Fastest Delivery! ¢ Kits and Boards 


Call Toll Free 800-645-2162 
Leisure Entertainment, Ltd. 


FOR AMUSEMENT ONLY. Not intended for sales or use in states or municipalities where such games are prohibited by law. 





QUALITY! QUALITY! ABSOLUTE AMUSEMENTS 
a . Liens 305-561-8285 "The Board Repair People" 305-561-8285 
GAMES — 
Lan ole DEAL 


MS PAC MAN, GALAGA, OR FIRST RUN $49 
BALLY, WILLIAMS, OR STERN MPU'S EACH 


REPAIRED, PARTS AND LABOR INCLUDED! 


10% OFF ON ALL ORDERS OF 5 OR MORE BOARDS 


Free Estimates on Burned, Corroded or 


Incomplete Boards 


Amplifiers Repaired $89 and Up! 


DATA EAST OR WILLIAMS BIG BOARDS REPAIRED $69 








‘remains ons. after the awenmes’ 
of Low Price is forgotten." 


FROM ANTIQUE 


JUKEBOX 
C lete Games & Kits Available 
omp ResroRaTions TOTHE | ABSOLUTE 
PINBALL AND VIDEO | AMUSEMENTS 
Cherry Master, Cherry Master 91 eda 1078 NE. ST. 
W-4, W-6, W-7, W-8, W-11, W-15 PRICES! OAKLAND PARK, FL 
Aladdin, Poker & Poker Plus WE ARE A TRUE FULL aoa 


LINE COMPANY! 


305-561-8285 


Free Delivery QUALITY WORK 
In Over 10 States 


AT AFFORDABLE PRICES! 





Match Five” 


|] Customers love the added excitement! 
(] You will love the cash box returns! 


|] Pay for your music system in record 
time! 





New Feature! (1 Customers pay to play the music -- 
° not Match Five™ 
Sit Down Cabinet Style 


Member of 


[| Make a music selection. Match Five ™ 


lights flash. If they stop on five of the 
Same color -- winner! 


ieaniaraanlh Waals Ooaraieesiaséctasn |] Customer receives bonus of your 
discretion. s Oy ErY 
CALL TOLL FREE Beaver State O0% OOO 
8 O O 4 5 6 6 8 8 2? Electronic Corp. | = 
~ ~ Toll Free USA. 
— 800-488-3644 
Games of Tennessee FAX 503-271-2966 
1220 West Jackson St. See cee 
Shelbyville, TN 37160 ee e 


__ 903-271-3655 __ 
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M & P AMUSEMENT 


(Phil) 


se Habla Espanol 


658 West Market St. - York, PA 17405 


(717)848-1846 Fax (717) 854-6801 


(Terry) 
(Mike) 


June savings-$50.00 prepays freight on uprights in continential U.S. ($80.00 on sitdowns) 


June (6 Pack) Special 
Buy any 6 of the following and get the 


7th game free from this section only. 


Altered Beast.....................eeeee 395 
PURO caincttercidencasnssnviadvensens 395 
PUG AOR ossvcnaaxcsueencscnacancssnveaves 395 
CHINGY GUM.» cccrcanninenasniascenasdeans 395 
DOVES CATO oo cccnsincsnavecccnctcteeneanes 395 
OURO Pua scccscccesesecevsivesscwsnis 395 
BMPS Cit scsscssscvescsvssvascarsevens 295 
ESGADG PISMtsicsocccwnsasaversavsanes 395 
Gain Ground.................cece cece ees 395 
Ghost & Goblin........................ 395 
Gimme a Break....................000: 395 
GAGNON a sicnivsioiscawadsunttadancsess 295 
GUTS DION vc cnsiccronexmcenandiusetesdars 325 
PIGAVY BOIS svicccsoscsidcaswesseneonss 350 
FUIPRIGIOMG sccidsnnandiaxerasawunestanss 350 
FUE aaicanrcindodantnicnnrniesedani 395 
Legend of Kage.....................5. 295 
DG, NA iiccconinactcenescamennngeaensana 175 
PUNCR Wi becsnnnsnwcknatieeankatansese 350 
OSTA: sctcvnnuvarinnnenasanianacekenaens 395 
CO ee 395 
ING BANG scceccscncinvacesanscsvaneneaes 295 
Rolling Thunder...................008- 395 
Rough Ranger...............cceeeeeeee 350 
Oc curasvken vabansey esetannccmianens 395 
Skull & Crossbones................. 395 
Sky Adventure.....................085 395 
BRM BOR vcsiccivncenvavkenasennsineunss 395 
SKY PIG rassvsccnccsccanssaeamenaws 450 
Super Mario Bros................... 350 
TOM Var Fidiitccacesisssicrcsvscicvss 295 
WHSO THOM civics evsnnccvssctuscvcacesees 395 
TIMMS: SOMISIG cc civcsssvisanawendsecsns 350 
Touch Down Fever................. 295 
Hsin ieee banaaapiciadesemnesaneases 295 
World Series............... ccc cece 195 
WW TIGSlGicaccrsniinvervinecanseaan os 295 
WAS Cs cuwaddee biddensansaanmssen ces 250 


Music Specials 


NSM Concert 240 w/bill............ 995 
NSM Prestige I.....................0065 395 
Rock Ola 456....................ccceeee 395 
Rock Ola 447.............ccccccessccces 395 
Rock Ola 464........................485 395 
Rcok Ola 474 whlbill.................. 395 
Rock Ola 470 whlbill.................. 395 
ROCK Ola 4606 vc siiscscissassetacascsns- 395 
Rock Old 468 oo siicsiasccsesccasavesess 695 
Rock Ola 488 whlbill.................. 795 
Rock Ola 496. oo cisccssvccssnwcscuvvsses 795 
GWG RS cncccsnsnnsenecnusdaccesdauncess 550 
Rowe R88 wibill....................... 995 
Rowe RYO wibill.....................5 1350 
Rowe R 91 whibill..................... 1450 
Rowe R91 wibill....scissccccsscscrenseoee 2395 


Super Specials 


P21 Bi ccnsmarinsniwiauiwesascesenans 4795 
GP RIGCS 8) cssasscnicncessessanveess 5695 
Lazer Ghost Gun................... 2795 
NOW YVOrKCN YY occiisscciwsnsscsescnsscscsave 3995 
Original Computer Space......... 995 
POY FONG vaninrssicsasniaciavesons 1495 
Road Blaster s/d................... 1495 
SMS Poker Roll witicket........... 1495 
StuUNCUNhOr CO/0. cicsscccvssnsccances 1495 
Super Chexx Hockey............... 995 
Team Quarterback.................. 695 
Thunder Blade s/d................. 1495 
Wanted 


After Burner s/d—Power Drift s/d 
Power Drift u/r—Race Drivin’ u/r 
Big Choice Triple Crane—Rock n Bowl 
Final Blow—Merlin Magic— Klondike 
Pop-A-Ball—Road Riot s/d 
Wacky Gator s/d 


Dedicated PC Boards 


with used accessories 


Combatribes.............cccccceceeceeeeees 150 
ROTC ile see even se escecncancamcnaaiees nein es 150 
CHING GI cemssssavensacussescomseman 150 
CRN FIQGITOS ssc sicsv ines vccwnssvecsacessee 150 
Double Dragon..............ccccceeeeeees 100 
Dougle Dragon Ill...................0000. 245 
Escape Plamet...............cccccceceeees 150 
GGOMGN AG sicsisisccccnccesssscecccensies 195 
Kung Fu Master...................cceeeeee 50 
SU eaciecsiniecinednnetevecammeisancenne 150 
Ghost Busters...................c000000. 150 
Gondo Manila..................cccceeeeee 100 
Guerrilla War.............ccccecee ee eeees 100 
GAUMUGSE Masse svcscesscesdeesacccescéoacns 100 
Maiti EVG@IAT. 6. scscaxccvcssisceeasssacsveess 95 
Moonwalker...............cceceeeceeeees 150 
eC 125 
PIG SiMe ssdanccnaneescerccsdccvaceisssa<s 150 
PS Os cerned naundddeeecrtincwansannsanse 195 
OOS TOP irek ca cccisnescnmenenenanmasdnne 150 
Rampart (new).................eeeeee: 295 
SMUP SONG sicdine one vasdieveveonnaens 395 
EY SY iscdadicutdernecnnsesonsnunsiends 150 
PDACG U swiacesndebadatausaceniatwndanaeuus 195 
et IG oncvncexecvenveccaseersanneannn 95 
WOW CROGG s rccniwncersncddnscesesceueces 150 
World Series.............. ccc cece eens 100 
WOrld SOGGGF so ccccasccsccsssnsccccecs 195 
Pinballs For Sale 
isin etic csi ccsnasetecenanonedececs 2195 
BIG SS soxssccigncnacanviscsndesonacranenn ves 795 
Black Knight 2000.................. 1195 
Bone Busters.................cccecceees 795 
Bride of Pinbot....................... 1995 


COCHIN Cis ssnsccceversinnawccncscess 1895 
G1 cexsaxedienhidekesgexnccckcoseuses 595 
SV GIOING x cieniicsddaneeecevinaieonasenses 1250 
IGE seve hed vtecacndesiniedxxcasestomens 1495 
Earthshaker............... ccc cece eee ee 1550 
Eight Ball Champ...................... 495 
RG doweccccotpemeenauinerencadenawsuss 1750 
Pt Bian Sela canemedspacensevesemnntanneies 595 
Wl iis apscksertinpronesdunanarncaeeameeoced 695 
High Speed............ ccc cece cece eens 695 
OMG iis acdvssnustawasudixanmonsseunonsas 995 
Lights Camera Action.............. 1250 
Mousin Around..................0008- 1395 
Police Force. .........cccccscessoscscees 1295 
Roller Games................cceceeeees 1495 
WMG oidaesanseucactnusciade tantendeseenseee 995 
Terminator Pin............ cc cece cece ees 2495 
THE SIMPSONS se scsvensseerandseavene 1395 
WEE GG xccw'sic cur endaravececnawucs 1495 


Videos For Sale 


After Burner u/r 
Alley Master 
APB w/seat 
Archrival Dynamo 
Bad Lands 


Buggy Challenge s/d 
Championship Sprint 
Continental Circuit 
Double Dragon 
Enduro Racer 


Ghost Busters 
Hard Drivin s/d 


Heavy Weight Champ 


Indiana Jones 
Mech Attach 2 pl 
1942 s/d 


Paper Boy 
Pole Position | s/d 
Pole Position Il s/d 
Pole Position Il 
Quarterback 


Spy Hunter s/d 
720 degrees 
Stun Runner s/d 
Super Off Road 
Super Sprint 
Team Quarterback 
Tecmo Bowl 
Thunder Blade u/r 
Thunder Cross 
Thunder Blade s/d 
Volley Ball 
WWE Superstars 
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? 5 99 
Retrofit Kits 
$ 4 60 ncusitine 


These kits give you everything 
you need to quickly turn your old 
Williams Cabinets into hungry 25” 
money-grabbing quarter-gobblers! 


Kit includes patented steel 
mounting frame, 25’’ color monitor, 
misc. hardware, and illustrated 
instructions. 


Eldorado Games 


310-630-3300 





STREET 74 


FIGHTER II 
USA ORIGINAL CPU 


$1125 
PARALLEL 


$1025 
ADD $75.00 FOR HEADER AND AUX 
HARNESS, USED CONTROLS 








MANY OTHER ORIGINAL KITS 
CAPTAIN COMMANDO 895: WWF 395 
SPIDERMAN 895: FINAL FIGHT 495 





: VIDEO VEND, INC 
y CALL: (808)842-5155 \ 
| FAX: (808)848-2748 aN 
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Drew MIA 
Change Machine 


¢ 1600 Bulk Coin Capacity 


e Accepts $1, $2, and $5 Bills 
($10 and $20 Optional) 


e Wall Mount Bracket Included 
e Low Coins Sensors 
e Battery Back-up _ 


e Floor Stand 
(Optional) 


e Bill Counter 
(Optional) 


DREVIZ 


120 Southwest Drive « Spartanburg, SC 29301 
(803) 574-0162 « Fax (803) 574-7680 


Duke Distributing 
210 Cherry St., Franklin KY 42134 
502-586-1663 
502-586-1773 (also our FAX) 
502-586-9058/502-586-9066 


ERK A Otion* *** 


June 6th, 1992 


10% Seller Fee/$10 No-Sale Fee 
kok ok sk 2k 2k 2k KK 


Terms: Payment Day of Sale--Buyers & Sellers 
Cash--Pre-Approved Company Check 
Bank Letter of Credit 
OK OK OK KK KK KK KK KK 
Auctioneer: Rick Parsons (License # 1623) 

CALL ABOVE NUMBERS FOR MORE INFORMATION 
Entries Taken 
Friday June 5th 

10:00 PM 


Consignments 
Welcome 
Auction Starts 


8:00 AM to 10:00 AM 











6540 West Central — Toledo, Ohio 43617 
800-331-3766 
VALID IN ALL 50 STATES, MEXICO & CANADA 
FAX (419) 841-6484 


WHEN YOU THINK OF BUYING A VIDEO GAME PRINTED CIRCUIT BOARD... THINK OF RED BARON BOARD EXCHANGE. 
WE DON’T HANDLE DEDICATED GAMES, PINBALLS, PARTS OR JUKEBOXES. BECAUSE OF THIS SPECIALIZATION, WE 


THIS MONTH’S 


BEST BUY! 
Street Fighter II 
Champion Edition 
Call for Price!! 


rr 175 
ee 400 
Acrobat Mission................. 325 
Afterburner................000. 525 
Air Buster..............0000004, 215 
WOE at ahadndanwandcer andadons 275 
Alien Storm...............0.00. 275 
Aliens (Am. Kit)................. 395 
All American (Am. Kit)............. 95 
Altered Beast.................... 95 
Ameri Darts (Am. Kit)............. 245 
AQUA JACK cave cuainesv ow sevenws 385 
Arch Rivals (Am. Kit)............. 345 
Arkanoid (w/control)............. 175 
Atomic Robokid.................. 95 
PUY icc Sane hatcnvewesinnnawoit 225 
Bad Dudes..................008. 95 
Battle Shark ................... 485 
Bay FOU. Jos cuasvevrwie ines 225 
Big Event Golf.................., 245 
Bionic Commando................ 95 
Blade Master................... 595 
Blades of Steel... .....000..0.0008., 95 
Block Block..................0. 325 
Blood Brothers.................. 375 
Bloody Wolf.................0.. 195 
Bomber Man................00. 550 
Bonanza Brothers............... 345 
Bottom of 9th (Am. Kit)............ 175 
Bubble Bobble.................. 325 
Buster Brothers................. 225 
Cadash (Kit).................04, 295 
CANS! BU oi crdvnsnandacravnde 145 
CAMBIIY . civ eveiusarewewn eens 245 
Captain America................ 725 
Captain Commando ............ 895 
Champion Wrestler.............. 195 
Chase HQ.................0004 695 
Cobra Command................ 295 
Columnsl..................000- 395 
Columns Il................. 000. 195 
Combatribes ................... 225 
GOSMNO GONG oo cin va vevwendnaee Call 


OFFER THE LARGEST SELECTION OF VIDEO GAME BOARDS AT THE BEST PRICES! 


Crime City (Kit)..............08, 395 
Crime Fighter................05. 275 
atk SOQ cic vcsnceenacaiarveses 225 
Dangerous Seed................. 95 
DD Crew..................005. 375 
EEE wp cesescahceecusata versace 95 
Desert Assault (Am. kit)........... 345 
DJ Boy (AM. Kil)... ...c..e.0ss0es 175 
Double Dragon.................. 95 
Double Dragon Il................. 95 
Double Dragon Ill............... 225 
Dragon Ninja................... 295 
DN in ce caeae ads oat dows 395 
Dynamite Dux.................. 175 
EMQVUAL sc onsanesweeenace mamas as 145 
Edward Randy.................. 355 
PMPING GIV.«ccscensensasaxweves 95 
Escape Kids.................... 425 
FIQMING Fantasy..<:..0c0veteess 176 
FIQMING FAW ois ee serwxacenes 225 
ee 395 
Final Fight (Am. Kit).............. 745 
Fire Shark............cc00eeees 195 
FAG FOllccnixisdassaumiedix se 175 
Flying Shark................... 195 
Full Throttle..................., 445 
F-1 Grand Prim... cen reesv eens 675 
Galaga...... 0... eee, 195 
Galaga 88..................0.. 325 
Galaxy Gunner................. 125 
Gals Panic (R-rated)............. 525 
ADWG 65 wigs kckaradenaa ees arn’ 175 
NOR xvas cidaeeraraiaredaeyei 375 
0 ee 395 
Guerrilla Wars................5. 195 
a re 385 
GUN FIOM: ciacerwtaniainds 355 
Halley's Comet................. 225 
Hammerin Harry................ 245 
ol re 145 
FIGOWY GONG cicictekxararacuns 225 
OAVY URLs dn cxee nw iviad vs xwane es 95 
Hecha Mecha.................. 195 
Hell Fire... 0... 00... cc eee, 195 
High Impact (Am. Kit)............ 845 
Hippodrome (Am. Kit)............ 195 
Hot Chase.................005. 425 
Hot Shot Tennis (Am. Kit)......... 195 
EBON Rs as we aunett win obs oaaus 175 
Karate Blazers.................. 495 
Pine cedpa vend teinsesncnwhes 185 
Last Duel (Am. Kit)................ 95 


RED BARON BOARD EXCHANGE 





All PCB’s listed below are 
available in a complete universal 


dedicated cabinet, including all 
graphics, for an additional $500.00 





Led Storm (Am. Kit)............... 95 
Legionnaire.................05., Call 
Magic Sword................... 645 
Magic Sword (Am. Kit)............ 745 
Majestic 12................008. 415 
Me gs ses tesndeavergeoer< sie 645 
Metal Black................0.5. 645 
Midnight Resistance (Kit)......... 275 
Monsterland ................05. 195 
Moonwalker.................0., 175 
MUGANG wi ieieccawe sures cevns os 225 
Mutant FIQHEGY «4c axcdewiwenerarn Call 
New Zealand Story.............. 145 
Ninja Kids................0 008, 225 
Ninja Spirit.................0 05. 195 
Operation Wolf................. 275 
0 595 
QUIZONG aoc ccivesnae dawinwn was 445 
PPAE os dud vauees 104 000s sere ra 145 
Cl 365 
PACMAG: cos ccgesevdvewneeens 325 
File os phoueyserekeniveerhenas 225 
Perfect Billiards................. 145 
Pinball Action.................. 250 
Pipi & Bibis.... 2.0.0.0. ..0.0008, Call 
Pit Fighter.................004, 395 
Pocket Gal.................005. 195 
POG POSHION....0:ceeeeessscese: 225 
Pols PoswHOM Mls <4 scciavevacns cw 215 
Pound For Pound............... 295 
FiO Wopracdaxecnvavedinceshnas 145 
Prehistoric Isle..............005., 195 
PUNK BN sess cieavei ete coupes 225 
Puzznic (R-rated)................ 245 
QUAN os cued a rests swe ean 175 
PPUVDR nv ccscieteveansaxennoe se 195 
Pra MOS! Nes kis caw dtee ceepasecns 225 
Raiden. .......... 0... cece eee 695 
Rainbow Island................. 145 
Rastan Sagall..............0.., 225 
Revenge of Doh................. 195 
POUGIOE . vaccnstgesKdwn rene ne cots 95 
Robocop Il (Am. Kit).............. 395 
RollerGames................... 255 
Rolling Thunder................. 245 
PNOED iad ereneciqecaregued tera} 95 
Shadow Warriors................ 255 
ee 245 
MDSONG oo. cciv ed eruneawewens 495 
Sky Adventure...............08, 255 
SKY SHAM. ccc ieee ser eanawaven 175 
Sky Soldier... 6.0 sec esecacceeas 225 






le FUN cies edevierwearanves 175 
SI SPs csv riceasernsaraseann 175 
Snow Brothers.................. 245 
Solitary Fighter................. 665 
Sonic Boom................005. 125 
Spinal Breakers................. 195 
Strato Fighter................... 265 
SUCG ADR css ievsiadececeeans 145 
Street Fighter ll................. Call 
Street Fighter II (Am. Kit)......... 1245 
Street Smart.................5. 295 
St. Dragon (Am. Kit).............. 195 
Sunset Riders.................. 895 
Super Burgertime............... 250 
Super Contra.................5. 245 
Super Formula.................. 975 
Super Pinball Action (R-rated)... .. 295 
SUDO OM: 0 civ casvossawaynoeas 175 
Superman................0005. 495 
Didick tects haved wabiy senknces 585 
Tank Force................005. Call 
Task Force Harrioer............. 195 
VOUS 0s0 nacbiwnteceeas aevases 275 
Thunder Dragon................ 495 
Thunder FOX... ...8 cas eeae eases 425 
Thunder Jaws (Am. Kit)........... 295 
Thundercross (Am. Kit)........... 145 
TOUGH TW: oassankseraceodwenss 95 
TUMBIG POP... 0ccecn raves cases 395 
TIROS FORGE. i ccscivinracereeyes 595 
Cr 295 
Twin Cobra...............0005. 325 
TWIN EAQIO. occ aseiavornsesearas 195 
Twin Hawk...............000 008 195 
Ultraman... 2... ee, 245 
US Classis............... 0.00, 195 
M Dalivswvaxorreawsdiededouteve 95 
Vapor Trial... ........... 0.0008. 375 
Vendetta ................. 000, 745 
VIMANA 2. eee 495 
Volfied 0.0... 0.00. 325 
WEC Lemans................... 335 
WGP (Joystick)..............0.. 225 
World Cup ’90................5. 295 
Wrestlefest.................08. 745 
Wrestlefest (Am. Kit)............. 895 
Wrestle War................005. 295 
WWF Superstars................ 325 
re 545 
XX MISSION... .... 2.0.0. c cee eee 95 
ZG VG wien xacabnendss whi 195 


We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


* 30 day warranty on all boards * Repair service available * Trade-ins welcome 
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Quality 
cAssorted 
Toys for 
Crane 
oMachines 


Customized packages 
<BMC Best Mfg. Co. 
1-800-962-4486 

414-547-5051 












— _The Easy To Use Computer 4” 
CD TITLE STRIP PROGRAM _ 


The CD TITLE STRIP PROGRAM is two programs in one. ff 
You can print your own CD Title Strips AND inventory , 
all your CD’s and jukeboxes with your personal computer. 


Print Your Own CD Titles and Songs On Continuous gsm 
Form Tractor Feed CD Title Strips - Complete CD a4 


Inventory Control— Jukebox Inventory — Bullet Fast 
Full Color —Store And Print All The Information 
About Each CD Including: Title, Artists Or Group, a 
All Songs, Cost, Quantity, Manufactures Code, Re- 
lease Date, Label Name, Number Of Copies In Storage, 
Number Of Copies On Location, And The Type Of 
Music — Select Your Own Unlimited Number Categories 
For The Type Of Music — Print CD Title Strips and Block 
Out Those Tunes You Don’t Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip — Store Information On Each Location - 
Track The CD's “In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Of Plays Of Each CD — Make Notes 
On Each Location — Print Lists And Reports For The Jukeboxes And 
The CD’s — List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD — List Or Print What CD’s 
Are In Any Jukeboxes At Any Locations — List Or Print CD’s By 
Music Type, CD Identification Number, Artists Name, Or CD Title 
Supports Bar Code Reader Via Keyboard Port — Free Title Strips 
With The Program — One Year Support — 10 Day Money Back 
Q- uarantee — OVER 175 FEATURES AND FUNCTIONS, 
Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 
CF 100% Compatible Computers With Dot Matrix Printers. 
Requires Hard Disk and 512K Memory. ONLY $395 


TITLE STRIP COMPANY —&) 
—_ Post Office Box 333, Riva, Marvland —_— _ a 


Toll Free Orders (Voice or FAX): 1-800-950-5853 
= Information: 301-956-5856 | 301-261-7781 
oS nazz Ss 


Sm 


iN 
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Monitor Board 
Replacements 
with one year warranty 


$99.° 


* Inlots of 3 x 


(109.95 - single) 


EYGO CHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 


EYGO MONITORS are available in 13 inch, 19 
inch, 25 inch, 27 inch, and 33 inch 


EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 


See us at ACME Booth #332 


EYGO COMPANY, LTD. 
Phone (214) 721-0258 
Fax (214) 721-0363 


GENERIC JAMMA CABLES: 


IMMEDIATE 
DELIVERY! 













* Custom wire harnesses made to your 
specifications. 





* Custom electro-mechanical assembly 
(prototype and production) 


* Engineering and design assistance 
available. 


* Supplier to industry giants. 


CALL NOW! (708) 678-9520 
PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


Fax: 708-678-9546 





REDEMPTION PROGRAM ¢#« AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM 


“THE SILENT PARTNER” sorrware 


LET IT HELP YOU MANAGE & CONTROL YOUR BUSINESS! 


THANK YOU OPERATORS... 


With your ideas and input, you've made us the industry standard. Without you 
it would not have been possible. Your ideas have allowed us to write 10 
different versions in only six years. . . 


INTRODUCING VERSION XI: 


8 MAJOR CHANGES, including Location Look-Up, Location Rotation, Location 
Notes (public relations!), Vending Posting, Vending Audit Report, Amusement Audit 
Report, Service Calls, Summary Reports, Report Generator, Commission 
Checks, File Checking and File Recovery. 


PLUS MUCH, MUCH MORE such as: Improved User Interface — More pull- 
down menus, search by beginning of name, intelligent prompts, etc. 


AND NOW... 


REDEMPTION MANAGEMENT PROGRAM: 


REDEMPTION MANAGER provides you with complete inventory control. It 
allows you to evaluate performance of one machine or a whole group of 
machines... uses SILENT PARTNER data files to get information about your location 
and machines — saving you A LOT OF TIME! REDEMPTION MANAGER uses 
the same menu-driven structure as SILENT PARTNER, so the learning time is minimal. 


HERE 1S OUR GUARANTEE: Not 30 days but 365. That's right! Put the SILENT 
PARTNER to work for you in the next 365 days. If you find something faster and 


better, we'll also purchase it and DOUBLE your money back. 





CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC, 


3441 South Park ¢ Springfield, IL 62704 


Phone: (217) 793-3350 © Fax: 217-793-1842 


REDEMPTION PROGRAM e¢ AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM 


WVYDOud DNIGNAA ¢ WVHDO0OYd dO ¢ WVHDOud LNAWSASNWNY © WVYYDOuWd NOILGWSAGSY «© WVWHDOYd GO e¢ WVYYDO8dd ONIGNAA 


CD PROGRAM ¢ VENDING PROGRAM ¢ AMUSEMENT PROGRAM e VENDING PROGRAM e¢ CD PROGRAM e REDEMPTION PROGRAM 
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we “O01 
_ MERCHANDISING 
a COIN PUSHER 





Beautiful 
Lit 
Display 
" TOKENS Sliding Coin 
IN-OUT Entry 
* QUARTERS 4-Tiered 
IN-OUT _ Drop 
* trong 
TICKETS Wood Cabinet 
OUT ; 7 
eS Pockets 
* FULL . 
SECURITY lt 
AND ALARM 
Dual Locks 
Ticket 
Dispenser 
(Option) 
Recessed 
“WINNERS”? 
Chute 


STATE OF THE ART REDEMPTION GAMES 


1-800-642-7263 = 
813-366-1133 Gsaahd4C@ 99153 TenTH STREET 
FAX: 813-366-1134 'NEERNATIONAL ING. ~— SaRASOTA, FL 34237 


Competitive 


Products Corporation 


YOUR SOURCE 
FOR SAVINGS 
Power Supplies * Counting Meters 
Rubber Rings * Score Displays 
Miniature Lamps * Fluorescent Lamps 
* Pushbuttons * Coin Switches 
* Locks & Hasps * Coin Chutes 
* Coils...Etc. * Fuses...Etc. 


Quality Coin Machine Parts, 
Electronic Components and 
Billiard Supplies for the 
Amusement Industry. 


800-562-7283 
or 215-547-7520 


FAX 215-547-7577 
“Our Name Says tt All” 
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How many.... 
could | have sold 
in this space? 


Call Carol Lea 
(504) 488-7003 





Que no se encuentra 
o se ha perdido de 
nuestra lista de 
suscribidores ? 


Hagase parte 

del grupo de 

ganadores 

suscribientes 

que han escogida 

la revista que es el lider = 
en la industria coin-op en los EE.UU 


Llame Hoy A 
PLAY METER 


(504)488-7003 


FAX (504)488-/7083 
P. O. Box 24970, New Orleans, LA 70184 





THIS IS IT! 
America's HOTTEST Trading Cards!! 


Featuring 50 Beautiful Girls 
from America's Finest Gentlemen's Club 


eTastefully done A-rated Trading 
Cards which fit in all electronic 
sports card dispensers. 


eTurn any game into an instant 
adult redemption piece with 
incredible ROI. 


LOOK AT THESE EXAMPLES: 


Gal's Panic 
Without cards & dispenser.$128/wk 
With cards & dispenser...... $694/wk 


Galaga 
Without cards & dispenser..$38/wk 
With cards & dispenser.....$498/wk 


eideal for truck stops, taverns, 
night clubs, sports bars, a// adult 
locations. 


e Available in bulk packaging (for 
dispensers) or attractive individu- 
ally wrapped foil packs (for 
resale). 


°/imited supply of Series | 
Collectables available so act 
promptly. 





ts 






ow “ x ie 
=f oe Vending Corporation 


-_ 


7909 Professional Place, Tampa, FL 33637 
813-980-0024 or Fax 813-980-0097 
ASK FOR PAUL OR GLENDA (8-3-6-3) 


For Free Sample--Call 800-393-VEND Now! 
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e $495 (cor) @& 


Put 4 Games in One 
JAMMA Cabinet With 
4-PLAY By FREE ENT:! 


(716) 838-3038 
Buffalo Bill Johnston 


11 Greenfield St., Buffalo, NY 14214 
FAX (716) 834-3233 






GRIP TEST Tr 


Get a grip on TE: 
new profits aleay 


Strength 


an 





CALL m VEND (818) 718-6061 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 ¢« 45 RPM Box Holds 200 « 
Both Are Triple Thick Front/Back Walls e 
Double Thick Side/Bottom Stackable ¢ 
White Color ¢ 200 Lb. Test ¢ 
Corrugated Lift Off Lid ¢ Tote Grips ¢ 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 


45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 
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__ 1.5” (38 mm) Wheel Vends 


yO 
¢ 1.3” (33 mm) Capsule DISTR NTED 
¢ Large Gum and Candy gone Siaates 
1.125" (29 mm) Wheel Vends AND “open 


e Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25” (32 mm) 




















FOR: Machine size height 25” (63.5 cm) 

cf Width 8” (20.3 cm) Depth 8” (20.3 cm) 
oa ne Custom sounds can have r own 
2.3” Round . unds — ve your OW 


record made to say anything for 5 seconds. 
Up to 4 different sayings on each side. 








Clear Capsule 
Both Halves Same For. 


$1.00 items; 50 items Rings in 
29 Feature items = CP Holders 
ae, fF 4 Bulk or Assembled. 
~ e Mixes 


1.3” Capsules (T3) © In-capsule - items 
Mixed colored top with clear e Rings & Holders 

bottom. Filled or empty Bulk & Assembled 
ACTIONMATIC LTD. 


P.O. Box 326 ¢ Chatham Ontario ¢« N7Z7M 5kK4 
Phone: (519) 351-2181 Fax: (519) 351-2181 

















If you believe District 
that you Managers 
have what it $36-48,000/yr 
takes to be a Area 
"rising star’, Managers 
we want you $27,500- 
on our team! 32,000/yr 
Store 
Managers 
$21,500- 
30,000/yr 


& illinois! 


Send resume to: Fun Facto 
91-246 Oihana Street * Ewa Beac 







, Inc. - Personnel Dept. 
, HI 96707 © (808) 682-5767 





Warehouse Clearence Sale !! 


All a Must Be Sold 
No Reasonable Offer Refused 








Am. Sammy Little Casino II Wizz Quiz c/t Rock Ola 488-2 Altered Beast 
D.J. Boy Pro Sport b/t Super Contra Rock Ola 481-1 Wrestle War 
Atari Little Casino III Devastators Rock Ola 488-1 Golden Axe 
Pole Position Fax (Bar Top) Bottom of the 9th Rock Ola 488-3 E.S.W.A.T. 
Tempest Pacer Poker b/t Crime Fighters Rock Ola 483 Dynamic Country 
Rolling Thunder Exidy Turtles Romstar Clu 
Pac Mania Fax/Fax The Simpson’s Tiger Heli Taito 
Toobin Fax Roller Games Gunsmoke Birdie King II 
Assault Fax/Fax II Leland Trojan Birdie King III 
Klax Showdown Team Quarterback Empire City 193] | Coin-It Bird King I 
Pit Fighter Fabtek Attaxx Arkanoid Plotting u/r 
Ramparts Cabal Merit Bubble Bobble Renegade 
Bally Cabal 19" Bullseye Side Arms Gladiator 
Arch Rivals Dynamite Duke Nintendo Arkanoid c/t Rastan c/t 
Capcom Grayhound Donkey Kong c/t Sky Shark c/t Rastan 
Section Z Sex Trivia Hogan’s Alley Arkanoid b/t Double Dragon 
Legendary Wings Trivia Series 2 Duck Hunt Tourn. Arkanoid Operation Wolf 
1943 Reel Fun c/t Super Mario Bros. Top Speed Pyros 
Buster Bros. Reel Fun SMB/Golf Time Soldiers Rally Bike c/t 
Cinematronig Big Joke b/t SMB/Duck Hunt Tiger Road ~V-Ball 
World Series lrem SMB/Excite Bike Twin Cobra Continental Circuit 
Quarterback Dragon Breed Play Choice 10 Thunder Cade Chase H.Q. 
Danger Zone Pound for Pound c/t SMB/Skykid Final Blow Op. Thunderbolt 
Dodge Ball Pound for Pound u/r| Goonies/Castlevania Aqua J ack Plotting bit 
Strike Zone c/t Jaleco SMB/RBI Championship Bowl Crime City 
Data East p-47 SBL pis shar aa oa 
R-Type now Bros. lolence Fig 
a cog oe" of a RBI/Top Gun Revenge af DOH <i pied Gack 
Speed Buggy Astyanax SMB/Top Gun ~~ — C hampion Wrestler 
Kamer | Kaneko |p, ROURDL | SM om 
Kid Nikki Gal's Panic Play Choice 10/DD | Bermuda Triangle Tecmo 
Lock On Kitco RBI/Baseball Touchdown Fever aa 
Gondomania Crown Golf Play Choice 5 Guerrilla War iL 
Ghostbusters a Dr. Mario P.O.W. " cma 
Kitkorp Ninja Gaiden 
Heavy Barrel TNK Ill Rock Ola Sega ail 
Bad Dudes B Rock Ola 476 Choplifter valley 
ody Slam Quick Poke 
Robo Cop Nii Keico Croce Rock Ola 481 Hangman c/t Ata 
Digital Konami Rock Ola 484 Alien Syndrome ee 
Little Casino I Jail Break Rock Ola 488 Shinobi arc WT 
ue erat Thunderblade Smash TV 





A.M.A. Distributors 
(504)835-3232 Fax (504)835-9594 
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Neo Geo Game Traders 


1031 Patricia #107, San Antonio, TX 78213 


Up to $400 trade-in for your 
JAMMA Boards/Kits when purchas- 
ing our NEO GEO Cartridges 
or 
Send any 4 different Neo Geo 
cartridges and $150 and receive 4 
fresh (our choice) Neo Geo Cartridges 
by next day air. Call for Titles.. 

/ will trade any way you want.. 
CALL ME 


512-349-5730 


Kits (w/boards, headers, harness) 


Magic Sword 
Tetris 


WANTED 


Sales Manager 
Route Manager 
Service Manager 


for growing 
U.S. Southern Distributor 


Send Resume to: 


Box MS5 
c/o Play Meter Magazine 
P. O. Box 24970 


New Orleans, LA 70184 
or 
FAX 504-488-7083 


GRIP TEST 


Get a grip on | 
new profits 


Coin-Op 
# | Money 
Maker! = 
CALL MR. VEND (818) 718-6061 


uff 
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Attention : Double Dragon 
Board Owners 


3 New Games: 


Dangerous Dungeons: Great new maze game 
with exceptional graphics. Players collect 
treasures to open doors to new and exciting 
levels while trying to destroy the enemy 
Thunder Strike: Defender type with large 
graphics. Destroy all enemy bases while 


collecting more fire power 


Dark Tower: Fast action game with super 
graphics and exciting game play. Bubble Bobble 


ALL THREE FOR $479.00 


All games can be installed onto your Double Dragon board in 
minutes. Comes with marque and overlay. Call for information. 
We sell direct. Just pick up the phone and call. Shipped the same day. 


THE GAME ROOM 
(714) 999-0700 


Anaheim, CA 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable © Weatherproof © American 
made replacement parts ® Universal base for all rides © High-security 
coinbox ® Heat-treated strips for construction 


SPACE SAVER RIDES 

These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 

This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 © 800-647-6460 





Convert Games to Cash or Expand Your Route or Arcade 





Last Auctions 
until Fall !! 


June 713 


Indianapolis, IN 
East Pavilion Bldg. 
Indiana State Fairgrounds 


June 2/ 
Columbus, OH 


Eastern Collectable 


Pinball & Coin-Op ft > 

Auction ao oe 

Rhodes Bldg. — 

Ohio State Fairgrounds VIDEOS 
The Best auction to sell pre-1980 

pinballs, arcade machines and 


game room collectables. 


Amusement 
Auction 


PINBALLS 


‘ 
Ul 


Other Auction Dates DARTS 


Anaheim, CA 
November 7 
Atlanta, GA 


JUKEBOXES 


POOL TABLES 





October 17 
Columbus, OH SnenEN 
a iste 19 To receive acopy of our KIDDIE RIDES 
ecember 12 

Indianapolis, IN complete 1992 schedule OF ovetty Games 
September 12 for more information on any 
oe ofourauctions,callAuctioneer °’''''"° 
Loulsviiie, Ky Bill Hughes: 502-451-1263, VENDING. 
August 29 or Ric Stephan: 812-333-9939... 
si —— CA FAX 812-333-8951 

GAME ROOM- 
Tampa, FL 2415 W. Amherst 
November 14 Bloomington, IN47404 COLLECTIBLES 
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If You Think the CHERRY MASTER is hot, Heat Up With... 













nd 


Fevers: 







Call Toll Free 1-800-277-6136 
MICRO MANUFACTURING 


535 Old Nashville Hwy. lo ee TN 37086 
(615)793-5510 Fax and After Hour Phone: (615)793-5512 













5 Card Draw Poker 
With Token Dispenser 
& Raise Feature 


Legally Approved 
For 
The State Of lowa. (2 
lowa Code 99B.10 €4 
et \\ 


MICRO MANUFACTURING 


& §|$/6935 Old Nashville Hwy. *|\ 
| Lavergne, TN 37086 -* 
| 1-800-277-6136 ~ » 
Fax and After Hour Phone: 
Lt (615) 793-5512 /~ 
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TUREO PORER I/ 
Exclusively Through 
CHERRY BONUS I] Micro Manufacturing LUCKY GIRL 


8 Or 16 Lines Of Play — L-74 
NOW WITH — 5 Card Poker Game 
SKILL STOPS!!! Mo Fever Chance 
a Other 
CHERRY BONUS II | Available Games 
Cherry, Bell, And Bar Bonus ——— Skill Chance (W-7) 
. «a Bonus Chance (W-8) 
CHERRY MASTER ‘91 = | lucky Gold (W-10) 


Fever Chances, Skill Stops Lucky Bingo 
Lucky 75 


ELDORADO AA turbo | And Classic Joker Poker fF § Lucky Star (W-11) 
Gold Ingot Bonus, Skill Stops § Also Available lucky Bells (W-15 


Have a problem with ora 


Micro Manufacturing'’s | | COMPLETE HITS FORE Fie cr menu ae 
ALL OF OUR GAMESIE- 94 Hour 


Video Redemption Game TECHNICAL SUPPORT 
. ery ~ Dial (615) 862-9224 
5 Card Draw Poker AG wait for 3 consecutive tones and from 
With Raise Feature & F om fy eutareubelen teases ews 
Token a oe aE it you can be reached. 


Ai technician will return 
our call within an hourl 





TICKET PRINTER & 

TICKET DISPENSER 
Sn! | ASSEMBLIES 
ALL OF OUR BOARDS Interface With 


: ARE 100% pian 
ORIGINAL UCENSED- | 
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Buying 
Pristine Vintage 
PINBALL Machines 
Literature & Parts 


Bob McConnell 
P.O. Box 291 
Urbana, OH 43078 
(513)362-4092 PM 
FAX (513)652-2147 


The Original. Best and Lowest Priced!" 


MONEY MACHINE 


For the last 10 years the 

greatest promotion ever! 
f° Blows money and/or 

coupons. 

psig! © Your patrons try to catch 

as many as they can. 


(309) 788-0135 


















»s RAM STAR 


IS THE PLACE 
TO GET 
POKER KENO 
8 LINES 
PULLTABS 


ff 800-228-0958 # 
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Louise's Harness 
Shop, Inc. 


WIRE CUTTING-SKINNING-TERMINATING-MARKING 


Wire cutting/skinning/terminating service available for custon needs. Wire AWG 12 
thru 22 in wide range of colors. Terminating performed as required. Hot stamp 
wire marking available. All services under Quality Control. Call for estimates. 


HARNESSES OF QUALITY" 
Amusement and Industrial 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 * W-6 * W-8 
CONVERSION MADE SIMPLE WITH INTERFACE BOARDS 


@ 8-Line Conversion Kit Plugs Directly Into Existing Cabinet Harness 

@ Double Male Interface Board with JAMMA Pinout One Side & Choice of Either 
28/56 or 18/36 Female on Other Side 

@ Nintendo Monitor Color Conversion PCB 


We specialize in custom manufacturing all types of amusement wiring harnesses. 
Each harness made to your specifications. Price quotations based on quantities. 


712 County Road 58 | Prattville, AL 36067 


800-365-1941 ® 205-365-1841 ® Fax 205-365-4435 


Prices subject to change without notice ® Duns #62-628-6/02 





Willow Enterprises 


Surviving And Thriving 
Into The 21st Century 


The Best In Quality Used Coin Op Equipment 
Redemption, Bowlers, Videos, 
Pins, Cranes, Music Of All Kinds 


Rowe Combo Kits 


Factory Distributors For: 
Wurlitzer, Kramer, Merit, SMS, Grayhound 


You Need [t—We'll Find It! 
We Love To Export—Call Today 
410-768-3400 
FAx: 410-768-9563 








DIGITAL DISC 


AMERICA 


DON’T BE HELD CAPTIVE BY 45 RECORDS! 


@ Will Convert Most Any Type Phonograph 

@ Compatable To Any Existing Sound System 
@ Call For Details On Your Application 

@ Optional Accessories Available 

@ Toll Free Service Number 

@ 1 Year Warranty On Mechanism & CPU 












FEATURES INCLUDE 


1. Phillips CD Player 

2. Full Programmable Pricing 
3. Cash Management System 
4. Disc Management System 

5. Background Music System 
6. Easy Loading and Unloading Disc 


UNIVERSAL CONTROL PANEL 
Designed for most any phonograph (Dimensions 121%" x 51" x 1 5/8") 


KIT INCLUDES: 
1. 100 Disc CD-Player (24’’x 15’’x 10’’) 
2. CPU Logic Board 
3. Complete Control Panel With L.E.D. Readout 
4. Complete Wiring Harness With Connectors 
Compatible To Existing One 
5. Complete Mounting Harness 


@ OPTIONS: 
Call for complete list of options! Including WALLBOXES 
and CUSTOM DESIGNED CONTROL PANELS. 


1 OO C D DIGITAL DISC CD MECHANISM 
(Dimensions 24” width x 15” depth x 10” height) 





Mechanism 
with Phillips player 


sound 





AMERICA 


For More Information: 
DIGITAL DISC AMERICA 
5617 Business 50 West ¢ Jefferson City, MO 65109 

(31 4) 893-8497 , FAX: 31 4-893-3601 One CPU Logic Board Does It All 


(Dimension 15” x 10’) 


GET OUR CD-CONVERSION KIT NOW! 





Baseball Cards 


also Football, Basketball & Hocky 


Use in card dispensers for your 
skill games, cranes, pinball 
games, video games or any other 
machine. 


Family Fun Center For Sale 


Over 100 of the latest Video Games and much more 





Semi-Absentee Management 
13 Year Lease -- Northern New Jersey 
Steady Growth 









Call -- Steven Goldberg 
DAK 


201-712-9555 


All different players - different 
years - different companies. 
Cards in mint or near mint 
condition. 


We mix common, rookie and star 
players to excite your player-card 


collector. 


Satisfaction guaranteed or 
your money back. 


5000 cards $200.00 

2500 cards $115.00 

1000 cards $ 50.00 
includes shipping and handling 


J and H Cards 
P.O. Box 763 
Levittown, PA 19058-0763 


215-946-6188 


SAVE SAVE 


Buy all your locks keyed the same as the locks 
you are now using; ‘‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 
“Wico”’, “American”, “KD”, “ESD”, ‘“‘Green- 
wald”’, “Baton”, or any other manufacturer’s -. 
similar type lock directly from our factory. Coin © 

7 : Counter $695.00 e ¢ 


ALARMS 19.22 —s Sorter, $995.00 


| Ss for Vending eric® 
SZ and Amusement 


<4 - 
ud od 
| gs 
O — —s — 
(j ef; video 


Coin Box Protection game bar 
at a Reasonable Price $807T 


L.A.I. Series 600 —\ 


High Security Locks 


Virtually Pick-Proof a \S =) 
High-Security 
Cam Locks, Padlocks and W 
T-Handle Locks At Prices  “Y N@K 





Wanted 
Mechanical 
Bulls 





You Normally Pay “) Neos S6L9F 
For PLUG LOCK 
Ordinary 
(will pick-up anywhere and Locks! GET $ECURITY BAY am 
pay top price) S670D CO. 8 es oa 
(309) 788-0135 REMOTAILE CORES $AVEMONEYTOO! 
SHACKLELESS PADLOCK 
2%" (70mm) 
eaenre L.A.I. Series 500 


Medi | 
edium Security By 


Tubular Key Locks 
/ aa 
RAM*STAR 
#800-228-09588 ~ PLUG LOCK 
FOR LOCK AMERICA, INC. 
8 LINES KENO Tel. (714) 373-2993 Fax (714) 373-2998 


{ 7251 °'M" Garden Grove Blvd., Garden Grove, CA 92641 
PULLTAB POKER = MIOWEST STATES 1-800-243-2418 
MACHINES 


ITS TIME TO CALL 









| 


f 


== 1-800-422-2866 
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CALENDAR 
NOW!!! | 








1993 
MF ae Ws a 
wat to 


The Sands Convention Center 
Las Vegas, NV 


Thursday March 11th 
Friday March 12th 


Saturday March 13th 


SEE YOU THERE!!! 
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TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
National 2255 
Toll free fax: 


| CKET 800-326-9320 


"CHAMPION 
EDITION" 


Kits or Whole 
Games 


Capcom Original 
Boards 


"The Board Market" 


Phone Great Western 


Trading Post 
Call 1-800-466-2424 


_ Baseball 2 $285.00 Burning Fight 
a, 5k, Crossed Swords....$97.50 Ejght Man 
Always % Fatal Fury $170.00 Football Frenzy.... 
Srgat Bays! | King fu Masters.....697.50 Last Resort 
\The Lowest Prices; Mutation Nation...$199.00 Ninja Commando.$280.00 
“Super Baseball.....$115.00 Thrash Rally $135.00 


Neo Geo System Boards 
1 Solt $675 2 Slot $850 4 Slot....$1150 


PC Boards -- Hot Titles!! 


Street Fighter Champion Edition & Street Fighter // | 


Captain America Mutant Fighter Thunder Dragon 

Clutch Hitter Pit Fighter Tumble Pop 
Raiden Violence Fight 
Sunset Riders Wrestlefest 


(305) 447-8708 
FAX 
(305) 447- 8879 


Sie 


Skate eee 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 ¢ 45 RPM Box Holds 200 ¢ 
Both Are Triple Thick Front/Back Walls e 
Double Thick Side/Bottom Stackable e 
White Color ¢ 200 Lb. Test ¢ 
Corrugated e Lift Off Lid ¢ Tote Grips ¢ 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 
Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 











Blowout Specials 
Atomic Robo Kids Spinal Breaker Chelnov 
Balloon Bros Aurail (w/header) Attaxx (w/header) 
Pinball Action Pushman (w/header)...$49 Klax (w/header) 
Side Pocket R Type Il (w/header).$199 Snow Bros 
$199 Combatribes 








Our Prices are Updated Constantly..Call Today 
for the VERY BEST PRICES!! 
CALL: 1-800-466-2424 


: "WAN ANTED! ANTED!] Great Western Inc. 


Your old JAMMA : 1300 Mohawk Blvd. 


type Boards and 





RAM STAR 


IS THE PLACE 











ss artidges Springfield, OR 9747/7 
oo Sr "CASH REWARD 
POKER KENO (or Trade-em In) 
8 LINES es ea New FAX # 503-726-7413 
PULLTABS FAX 503-726-7413 


Charge It! 
VISA & Mastercard Welcome 


@ 800-228-0958 
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SOUTHLAND DISTRIBUTING 


1611 Castle Hayne Rd., Bldg. B * Wilmington, North Carolina 28401 


(919) 343-8200 ¢ Toll Free: 1-800-659-1999 
OR FAX US AT: 919-343-0084 


PIONEER LASER JUKEBOX | goagp repairs 


Distributor for North Carolina, South Carolina, and Virginia CALL US NOW! 


VIDEOS: PINBALLS: MUSIC: 


Arch Rivals 

Arkanoid 

Atari —- 720° 

Buster Bros 

Continental Circuit 

Desert Assault 

Double Dragon 

Final Flight Road King 
Gain Ground Space Shuttle 
Gauntlet II Space Station 


High Impact Rowe R-91 Combo 
Ninja Gaiden R R99 Comb 
Operation Wolf oa CD.100 : 
Paper Boy | KITS AND Good Selection 


eee | DEDICATED GAMES: IN STOCK NOW! 
ole Position 
MISCELLANEOUS: 


Digital Bowlers 
Road Blaster Eldorado Pushers All Kinds 


Robo Cop A ARE WE We Kramer High Speed 
Shinobi W-4, W-6, W-7, W-8 Grayhound 5-in-1 


Simpsons F-5, Lucky Star, Bingo 
Street Fighter Cherry Bonus II 
Super Hang On 

Super Off Road 


Cherry Master 


Used W4-W6-W7-W8 
Cherries & Eldorado 


Thunderblade (U/R) CRANES: USED POOL TABLES: 


WWF Superstar Clean Sweep 
: VALLEY - DYNAMO - UNITED 
WrestleFest Betson Big Choice. . .$2395. 7'and 8"... . Call for prices. 


CABINET STYLES CABINETS - KIT READY $695} WE ARE NOW BUYING 


¢ 19” UPRIGHTS INCLUDES: Monitor, Power Supply, Jukeboxes, Pool Tables, 
¢ 9” COUNTERTOPS Coin Mechs, Formica Cabinets (not Pinballs, Videos 
¢ 13” MINIU/R ¢ SITDOWNS Daper) »* BLONDE OR BROWN WOODGRAIN and Pushers 





TRADE-INS ARE WELCOME! 
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Wurilsztzer 


Juke Box § INSTANT CASH § 


Street Fighter I 
PC Board and Marquee 


Also Wanted: 
Carrier Air Wing 
Dynasty War 
Final Fight 
Ghouls' Ghosts 
Mercs 





LOW COST 





~ Magic Sword 

= oe ee HIGH RETURN Strider 

(100 Compact Discs) DESK TOP Willow 

> ect * COIN PHONES Cap. Commando 

(50 Compact Discs) The King of Dragon 
* New Orleans * G Ree # Knight of the Round 

(50 Compact Discs) E &. : 

ENTERPRISES INCORPORATED 

. eae om 17423 Shatnerwood Drive We Pay More For 

(100 Selection 45 HEM) Houston, Texas 77095 Your Used Boards. 
Voice 713 756 3723 
VY Fax 713 550-1028 roni 
DREW 120 Southwest Dr. C & G Elect One Corp 


Spartanburg, SC 29301 ae (3 (5) 854-0019 


(803) 574-0162 + Fax (803) 574-7680 








PHOENIX SYSTEMS 
THE ULTIMATE ROUTE MANAGER 


FEATURES: 


e Pull down menus e Complete usage tracking 
e Easy window functions e Handles repair orders 

e Advanced route sheets e Tax form information 

e Stops employee theft e Inventory control 











TRY OUR PROGRAM FOR 90 DAYS AT $100 WITHA [ 5 es ES | 


COMPLETE MONEY-BACK GUARANTEE. IF YOU LIKE 
THE PROGRAM, SIMPLY PAY THE BALANCE OF $299. 





WRITTEN BY VENDORS 
*% AMUSEMENTS FOR VENDORS... 
* FULL SERVICE VENDING 
* 0.0.8. EVEN YOU CAN RUN 


> PR ] 
ALL UPDATES FREE WITH PURCHASE ms enna 


602) 278-3508 All Software Comes With 
A Lifetime Guarantee! 
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@ 


RAINGOW 


AMUSEMENT RIDES, INC. 
TOP QUALITY NEW KIDDIE RIDES AT LESS THAN 
THE PRICE OF RE-FURBISHED 
FEATURES 


e Up &Down and 
Back & Forth Movement 


e Maintenance Free Electronic Sound 
P-102 JUMBO e Fully Interchangeable Bodies P-112 SEA DOG 


e Shear Pin Protection on 
Shaft and Motor 


e Sturdy Construction for Street Use 

e Full 90-day Warranty on Moving Parts 
e Fully Stocked Domestic Parts Dept. 

e Proven Customer Service Record 


1 or 2 units $1595.00 Ea. 

3 to 9 units 1495.00 Ea. 

10 or more units $1395.00 Ea. 
All prices F.O.B. Paterson, New Jersey 


SPECIAL SAMPLE OFFER 
ANY UNIT IN THIS AD 
ONLY $1395 


RAINBOW AMUSEMENT RIDES, INC. 
P-131 CARTOON HORSE 114 Roseville Road, Westport, Connecticut 06880 R56 RACE BOAT 
203-454-2179 FAX 203-454-2584 


STREET FIGHTER II Champion Edition boards 
and other parallels available from Europe. 


Ask about our regular fax mailing. 


ee Ls Goran 


Just FAX your number to: 


49-40-60 60 2-15 


or ask for REYMOND 


49-40-60 60 2-0 
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CRANES PINBALLS BINGOS POOL TABLES JUKEBOXES 


AUCTION 


SAT., JUNE 20, 1992 at 10:00 AM 
NASHVILLE, TN -- STATE FAIRGROUNDS--AGRICULTURAL BLDG. 
PHONE AT AUCTION 615-256-9417 


@ OVER 500 GAMES!! e~ -- Export Buyers Welcome -- 


Terms: Full payment day of auction -- Cash, Cashier's Check, or Company Check 
with current Bank Letter of Credit. NO EXCEPTIONS!! 


W quininend analy hie ehbelKed in ¢Give us a call to be 
Friday -- Noon until 10:00 PM added to our mailing 


Saturday -- 8:00 AM until 10:00 AM list. 


RICK PARSONS - Owner/Auctioneer 
License No. 1623 


AUCTION GAME SALES 1-800-551-0660 


YOUR USED 
GAME SOURCE [tste 


COIN-OP 


On Location Throughout the United States © Immediate Availability While Quantities Last 
JUNE Special. . .Pit Fighter - $995 


Call Toll Free (800) 424-5050 To Find The Game Nearest You 


DEDICATED/COMPLETE GAMES 


Chase HQ $1295 Night Striker $1195 Street Fighter $ 400 Twin Eagle 
Continental Circuit $ 795 Ninja Turtles II » 995 Street Smart $525 ~~ V-Ball 

Gun Force $ 695 Pigskin $ 595 Stun Runner $1495 Vendetta 

Hit the Ice $ 995 Playchoice 10 % 300 Sunset Riders $1295 Vindicator 
Laser Ghost $4595 Rampart $1295 Super Off Road $ 795 Wrestlefest 
Mercs $ 995 Rolling Thunder $ 250 The Simpsons $1195 WWE Superstars 
Midnight Resistance $ 695 Space Gun $1795 Thunder Blade $1195 

Narc $ 595 Steel Gunner $3195 Touchdown Fever $ 295 


BOARDS ONLY 


1943 $ Fire Trap $ 25 Karate Champ Mutant Fighter 
Bottom of the Ninth Gaunlet § 25 Karnov Narc 

Cabal $ Golden Axe $195 Legend of Kage Ninja Gaiden 
Commando Growl $195 Legendary Wings P-4 

Crime City Gun Smoke - C Legion Pit Fighter 
Dangar Gyruss Mania Challenge Rough Ranger 
Devastator $ Ikari III Mat Mania - C Sinistar 

Double Dribble Ikari Warriors Mega Force Time Pilot 

Final Round » 25 Kageki Mercs WWE Superstar 


Many Others Available! 
A FREE call is all it takes to SAVE money! Prices do not include shipping and handling. 


Toll Free 1-800-424-5050 or FAX: (808) 682-4789 
91-246 Oihana St., Ewa Beach, HI 96707 


Consignments Limited - For Info CALL: 
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Local & Long Distance Models Available 
Starting at $299 


Line Powered—No AC 
Desktop or Wall Mount 

Free Calls: 911, 800 Toll Free 
Restrict Calls: 976, 900, 700 
Time Limit for local calls 

FCC Approved 

One Year Warranty 


Pay Phone Industries 
2415 West Amherst Road. Bloomington, IN 47404 


812-333-9939 


FAX 812-333-8951 


ok kk q > kok kk 
Top Mall | Introducing New 
Quality Rides Models Next Month 


American Made Small 2 horse Carousel ¢ Fire Engine 


e Many coin box configurations x* kK & 
e Custom manufacturing 
e 1 year warranty 
e Safety Engineered 


DAEMCO - FunRiders™ 
P.O. Box 596 ¢ Grapevine, TX 76051 


1-800-583-6066 


Brian Swanson ¢ Mark Swanson 
Remember, small spaces can make ‘‘Big Bucks’’ 
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JENNINGS SLOT 


MACHINE BOARD NEW AMUTEC KIDDIE RIDES 
REPAIR 


You've tried the rest, now try the BEST 
A&B AMUSEMENT a 
RT. 2 BOX 285 Finest Quality Kiddie Rides Made 
SO. RANGE, WI 54874 


27 models to choose from—All colors available 
715-398-3677 All rides designed with safety and enjoyment 
of children as top priority. 
e Also in stock, a large selection of rebuilt-used rides ¢ 


TRADES ACCEPTED 
*RAM STAR* 


Call for spring specials. 
says, "Thank you. 
We appreciate your 


ppreciate: STANDARD 
Call “= dae Penn KENO, KIDDIE 


8 LINES & PULLTAB. 


2Z4hr. SERVICE ON OMEGA RIDES 


BOARDS (in most cases) 


f'300-228-0958m@ 834 Frankstown Avenue 
FAX 303-737-2443 


Pittsburgh, PA 15221 
1-800-874-3371 


jo \Sesbe 
ay) is a 


From THUNDERBIRD RACKS 
1012 Clinton Ave. 
Washington C.H., OH 43160 
(614) 335-4763 


@ Hassle-Free Mounting 


@ Rugged - Takes Years of Abuse 


@ Eliminates Common Rack Problems 
@ Economical and Attractive 


@ Field-Tested for Six Years 
Rack Pricing: 


Holds 6 sticks & bridge 
Holds 8 sticks & bridge 
Holds 12 sticks & bridge 





.. . $24.95 
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VIDEO CONNECTIONS 


COINS or BILLS 
Count/Sort/Wrap 


~ PARTS—REPAI RS 


ABC COIN (214) 596- ee 
2839 Biscayne — Plano, TX 7507 





BC-9 Conversion Kit 
SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 
¢ 55 Acceptance 


1800 44-HOT-KITS 
1 800 444-6854 





To Order Call: 
616-245-8235 





Tired Of Slow Board Service? 
Then Cal! BOARDWORKS.. . 


A STATE-OF-THE-ART SERVICE CENTER DEDICATED ONLY 
to the SERVICE OF COIN-OP VIDEO GAMES AND PINBALLS 
Because SERVICE is all we do, we can offer 

24-hour turnaround in most cases! 


JOHN WILLIAMS ¢ DOUG CLEVENGER 


“BoarD/WOrKS 


ELECTRONIC EXPERTS 
7006 STAPOINT COURT, SUITE A * WINTER PARK, FL 32792 


Phone (407) 679-8007 ¢ 1-800-942-9425 © FAX: 407-679-0755 


COMPLETE STOCK OF EPROMS FOR PINBALLS AND VIDEOS 


PLAY METER 
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New Fun Center chain seeks 
experienced person for 
evaluation and acquisition 
of sites in the U.S. and overseas. 


The Newest and Best Bar 
We Have Ever Made! 


$2 4 O§8 each (5 or more) style 


(1 to 4 - $25.50) S-35 


8 Pounds of High Security! We challenge 
ANYBODY to get through this bar. Designed 

by Stan Pearson to use with all kinds of padlocks. 
Nothing on the market will match this one! 


A-1 PRODUCTS JX 


CJ 


Phone Toll Free: 1-800-STAN'S A-1 or 1-800-782-6721 ari 
Phone or FAX 1-919-728-5311 SERVICE! 
Rt. 1, Box 654A, Hwy. 101, Beaufort, NC 28516 


| | LOW PRICES 
We have Stan standing by, ready to take your order right now. NO MINIMUM 


gret X-Terminator 


Growth opportunity for the 
right individual. 


Reply to: 


Fax (718) 961-5158 


papnyppuy aiempiey 
ONIGNAd LNALVd 


Mars 
Electronics 


— Large Inventory — 


LUCKY EGGS = GOOD MONEY! 
e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 


— Like New! 
e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


Ctl) INNOVATIVE 


INDUSTRIES, 
800-344-7467 INCORPORATED 


FAX (417)358-1849 2605 Grand Ave ® Carthage, MO 64836 


VFM2 * VFM3 * VFM4 
VFM5 * GL-5 












End Ball Juggling Forever! 
“The Original Lane Retainer” 


Keeps the balls 
where they belong. 


VIRTUALLY ELIMINATES 


¢ Balls crossing into other lanes. 

¢ Left-hand players rolling balls into 
right-hand lanes. 

¢ Players taking tickets from the 
wrong dispenser. 


INCREASE REVENUE AND. . - 
Decrease expenses by reducing downtime 


Space age material... Virtually 
indestructible! 


LIFETIME REPLACEMENT 


















— Stackers — 
200, 400, 600, & 1000 Bills 


DREW 









GUARANTEE Professionally 
ein Made at 
120 Southwest Drive PLASTITECH PRODUCTS, INC. | eae ” 
Spartanburg, SC 29301 P.O. Box 2387 * Longview, TX 75606 Lie j | O-1 Seach 
803-574-0162 « Fax 803-574-7680 CALL TODAY: 1-800-933-0145 — ae Pp 
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Classifieds 


Bring 


Results! 


CONTACT 
CAROL LEA 


(504)488-7003 
FAX (504)488-7083 








LIGHTING SPECIALISTS: 
Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 
Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 
light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 


WANTED 


Valley Quick Poke 


Will Pay 
Premium Price 


Contact Mike at: 


Camden Amusement & 


Vending 
519 F Ave. NW 
Cedar Rapids, IA 52405 


319-365-1558 












Get agrip on 
new profits 
Ie 
a 
k 
Seed 





#1 ie 

Maker! ce 
This timeless coin-op novelty machine will 
never go out of style. If could be the most 


profitable sq. foot of space in your place. 
Quality built and low priced. 


CALL MR. VEND (818) 718-6061 








fff 


* USED KITS * 


100 Clams or Less! 


$004 


Gamemasters 


(504) 924-6111 





PLAY METER 


MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical nelp 
with your monitor problems. All kits 
come with instructions and are easy 
to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19' color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13' color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 

Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 

Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 

Kit #301: For Nintendo Sanyo 19" 
color monitor. 15 parts. $6.95 ea. 
Wico #36-0245 

Kit #401: For Atari Disco 19' color 
raonitor. 17 parts. $6.95 ea. 

Kit #601: For Korean Telcom AK901 
color monitor. 21 parts. $9.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabi- 
nets with non-Nintendo game boards. 
17 parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


Power Supply Repair Kits 
Kit-A (Capacitor) $24.95 
Kit-B (Semiconductor) $24.95 
Kit-A & Kit-B (1/2 each) $24.95 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 





guarantee. We pay S&H. 


Electrohome Flyback #A29951-B 


2SC1106 
2SC3039 
2SD870 


ZANEN ELECTRONICS 
806-793-6337 


We buy JAMMA Boards 
CALL FOR PRICES 
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Voice of the... 


Coin-Operated Amusement, Music & Vending Industry 


Exnreda. 


Amusement & Music Operators Association 


Providing Industry Leadership with... 
e Effective Government Relations * Targeted Industry Promotion 


Continuing Education ¢ Timely Communications ¢ Industry's Largest Trade Show 


UU 


(And don’t forget AMOA’s 1992 Government Affairs Conference, 
June 7-9 in Washington, D.C., and Expo ’92, October 1-3 in Nashville) 


LLL 


For more information contact: 


Amusement & Music Operators Association 


Cherry Master Boards 
(1) $245 (3) $195 (5) $175 
Complete Kits $295 


New 8-Line Machines 
19" wr $1-$20 DBV $1495 
13" c/r $1-$20 DBV $1395 


New Leisure Bill Validators 
(1) $295 (3) $275 (5) $255 


Brand New Bill Changers 
1600 Coin Cap., stacker holds 
400 bills, wall mount or stand 

$1 only... $995/$1 & $5... $1095 
also $1, $5, $10, $20 ... $1295 


A.S.K. DISTRIBUTORS, INC. 
813-962-3909 fAX 813-962-7385 


We Export All Types of Machines 


GOOD ROUTE 
4-Sale 


1-618-654-9674 
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401 N. Michigan Avenue 
Chicago, IL 60611 
Direct Line: 312/245-1021 


BELITAII 


PORTABLE 
COIN COUNTER 





Electric or 
Manual 220 VG 
or110V 








e Automatic stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

e Bagholder included 

e Very useful—very convenient in 

all locations 







R.H. BELAM CO. INC. 
1 Fulton Ave. e Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 














Write or Fax For Prices, 
Details and Catalog 





Kiddie Ride Electronics 
Music...Sound Effects 
Lamp LED Visuals 
Timers use 17 Volt Meters 
25¢ or 50¢ ...New 2 Eprom 
w/Button Select...New Horse 
w/Whiney...New Boat/Horn 
Customer Needs Welcomed 


314-392-5165 
Fax 314-392-5743 


Cash Reward 
for 
Street Fighter Il 


Used Boards or Kits 


503-726-1813 
FAX 504-726-9664 





Nationally renown operating company 
seeks well-seasoned industry professional 
to direct the efforts of a highly trained, successful management team. This 
position requires strength of character, the ability to deal effectively with 
multiple priorities, outstanding communication skills, and a desire to promote 
the continued success of our organization. The successful candidate must have 


demonstrated expertise in sales, administrative procedures and operations, 
coupled with the ability to mold and lead our sophisticated and dynamic 
organization. The opportunities are extensive for an ambitious professional. 
Send resume and _ a to: 
x PM6, Play Meter Magazine 
Fax (504) 488- 7083 or P.O. Box 24970, N.O., La 70184 





- SEEBURG 3W1 
WALLBOXES 


(alias 160s & 200s) 
213-585-3269 














ATTENTION: 


-Redemption Centers- 


or LLECTRONICS & TOYS 


Your Factory DIRECT source for lowest Prices is: 
CHULANI INTERNATIONAL 


35 N. Middaugh St. Sommerville, NJ 08876 


FREE Gift to all NEW Accounts 
Call for FREE Catalog: 1-800-248-5264 





Get a grip on 
new profits 













Kena 
SE 


# | Money 
Maker! RE) 


This timeless coin-op novelty machine will 
OCTOBER 1-3, OPRYLAND HOTEL 


The Amusement & Music Operators Association 
International Exhibition & Educational Seminar for the 
Coin-Operated Amusement, Music & Vending Industry 





W-7 Skill Chance * W-8 Bonus Chance 
W-10 Lucky Gold) * W-11 Lucky Star 


W-15 Lucky Bell »* Lucky Girl * Lucky Bingo 
Lucky 75 »* Bingo Quartet »* Royal Bingo 


LDREV 120 Southwest Drive « Spartanburg, SC 29301 


Phone (803) 574-0162 « Fax (803) 574-7680 





never go ouf of style. It could be the most 
profitable sq. foot of space in your place. 
Quality built and low priced. 


CALL MR. VEND (818) 718-6061 


‘ 
PHOSOCOOOO 
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FOR SALE 


Family Amusement 
Super Arcade 


(Mall Location) 


Phoenix, Arizona 
Metro Area 


Principals Only 


602-973-9477 


* USED KITS * 


100 Clams or Less! 


$004 
Gramemasters 


(004) 924-6111 


RAM STAR 


CUSTOM HARNESSES 












SUPPLY SAMPLE OR 
SPECS FOR 
QUOTE 
FAX 303-737-2443 
# 800-228-0958 











EQUIPMENT 
FOR SALE 


Final Lap 
Final Lap Il 


UBQB 
Skeeball 13' 


Wacky Gator 


Hoop Shot 
call Kyle @ 
7-800-WM STONE 











MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES | 


Ask FOR THE PUCK STOPS HERE sy NAME 


The Original Air Hockey Safety Shield 
e PRACTICALLY ELIMINATES TABLE- : 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY | THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE AND AUSTRALIA 
e ARCADE TESTED 
e DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


CURRENTLY IN USE AT: 
¢ PUTT-PUTT® GOLF “N GAMES 
e MALIBU CASTLE © GREAT AMERICA 
e FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE »*« DYNAMO x _ U.S. BILLIARDS 


¢ Ask your distributor for ‘“THE PUCK STOPS 
HERE”’ by name! 
¢ Insist on the orginal or call direct and save the 
sales tax! 


¢ Increased player appeal! 

¢ Demand the 9-inch shields with the angle! 

¢ Made from virtually indestructible space age 
material! 

e Increase Revenue ... Decrease lost pucks and 


expense from downtime! are at stake... specify the quality product! 





Increase Your PROFITS 


URE MU MUP UIUC 


SHEART Rare: 


-PRODL IC 
I! 


Mr.@end. 


CALL FOR FREE CATALOG 800-877-8363 


e¢ When your customers’ safety and your liability | 


RAPIDO, RAPIDISIMO, Y BARATO.. 


Estos adjetivos describen maravillosa- 
mente nuestra seccion de "classified" 
(anuncios) en sobre la cual Ud. puede 
ganar la atencion de nuestros suscri- 
bientes y leyedores con su mensgje. 


Rapido-Mande por correo, telefono o fax 
Rapidsimo-Ponemos su anuncio en el 
proximo tomo de la revista 
Barato-Hay anuncio tan bajos como de 
$30 U.S. 
Llamen a Carol Lea (se pronuncia"Li") 


Play Meter Magazine 


(504)483-7003 
fax (504)488-7083 


P. O. Box 24970, New Orleans, LA 70184 
Un servicio especial - Play Meter le traducira 
Su copia de espanol a ingles y viceversa 








e HINGED CONTROL PANEL 


MODEL 22 


e Pac-Man, Ms. Pac 
e Super Pac-Man 







MULTI PLAYER CONTROL PANEL: 
CONVERTS CABINETS TO 3 OR 4 PLAYER! 








e EASY INSTALLATION. . .FITS MOST 1 OR 2 PLAYER CABINETS 








e Double Dragon e Centipede 

e Galaxian e Xevious 

e Galaga e Track 'N Field 

e Tron e Champ Baseball 

e Berserk g 00 ° Dig Dug 

e Scramble AND MORE! 

e Super Cobra ONLY 169 , MODEL 24 | 

e Jungle Hunt ea./5 or more! heaton 
AND MORE! e Williams 


SPECIALTY COIN MEG. 1-800-988-7396 


The Bottom Line 


Route control software for the 
operator who needs to know 






e where all the 
equipment is 


eam I getting all of 
my share of the 
income 







® how well is it doing 





@ how much am I 
making 






ewhere has it been 






Finally, every operator can have easy and rapid asccess to 
all the information needed to maximize profits with THE 
BOTTOM LINE.™ It is user-freindly and menu-driven. You 
don't need to waste valuable time learning a complex 
command language. Just a few simple entries and the 
computer does the rest. With the purchase of an advanced 
technology, high resolution color graphics compter system 
for only $1995, the software is included free. For just the 
software alone, the price is $695. A monochrome version 
is also available for $1695. It will run on any IBM or IBM- 
compatible personal computer with at least 512K memory 
and a hard disk drive. 

Call or write for more information. A demo disk is available 
for $25. Give it a try and let us improve THE BOTTOM 
LINE ™ for you. 



















Fun and Games 
A division of D.P. Consulting Services 
186 East Nassau Street, Islip Terrace, New York 11752 


(516) 581-6501 












MODEL 23 


e Dynamo Cabinets 
e Data East Cabinets 
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Y J DEO COR RECTION 1150 INDUSTRIAL PL. #110, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


Street Fighter Il| Championship Edition ........ CALL Teenage Mutant Ninja Turtles (2 pl. or 4 pl.)...... $295 
Street Fighter Il (2 pl. - Excellent Top Earner)... .CALL Perfect Billiards (Pool Shark Special for u/r or Table)$295 
Strata Bowling (Top Bowling Pin Buster)...... Special Arkanoid (Complete with Paddle Controller)..... $295 
Golden Tee Golf Il (Ex. Bar or Tavern Piece). . . Special Play Choice 10 Hardware Pack (New Kit)........ $295 
NEO GEO (One Slot Hardware and Fatal Fury). . .CALL Midnight Resistance (2 pl. Ex. Combat Action). . .$295 
Super High Impact (Ultimate Football Masterpiece)$1 150 Aurail (2 pl. Space Armour Attack)............. $275 
Rockin’ B-Ball (2 pl. Hoop Shot Deluxe)........ $1095 Golden Axe (2 pl. Fantasy Adventure).......... $250 


Captain America (2-4 pl. Heroes Battle Evil Forces)$1050 Super Contra (2 pl. Commando Jungle Warfare) . $250 
Road Riot (Hot Racing with Steering Wheel)... .$1050 Super V-Ball (2 pl. Exciting Volley Ball Action) ... $195 


Wrestlefest (2-3-4 pl. Outrageous Wrestling)..... $795 Combatribes (2 or 3 pl. Brawling Street Punks) .. $195 
Carrier Air Wing (2 pl. Navy F-14 Tomcats!)...... $750 Heavy Barrel (2 pl. Vert. Rescue Nuclear Plant) .. $195 
Final Fight (2 pl. Excellent Top Earner)......... $750 Robo Cop (Futuristic Half Cop-Half Robot)...... $195 
Badlands (2 Steering Wheels/2 Gas Pedals)..... $695 Ikari Ill (2 pl. Rambo Rescues Hostages) ........ $195 
Mercs (2-3 pi. Vert. Combat Thriller)............ $650 Mission XX (F-14 Tomcats for u/r or tables) ..... $195 
Gal’s Panic (2 pl. Vert. ‘‘R’’ Rated Bar Piece)..... $595 Bio Ship Paladin (2 pl. Star Cruisers Deep Space) $195 
The Simpsons (2-4 pl. Bart & Homer Battle Evil). . $595 Pushman (R-rated Topless Blonde Maze) ....... $195 
Pit Fighter (2-3 pl. - Superb Digitized Graphics). . .$495 Guerilla War (2 pl. Jungle Rambo Hostage Rescue) $175 
Hot Shots Tennis (2 pl. Vert. Tennis Thrills). .... $495 Sly Spy (James Bond & Golden Gun Adventure) . $175 
Cave Man Ninja (2 pl. Battle of Dinosaurs)....... $495 M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’) . . $150 
Super Pool Ill (Ex. Pool Game for u/r or table). . . .$450 Double Dragon or DD II (2 pl. Karate Action) ..... $150 
WWF Superstars (2 pI. Hulkmania at It’s Best) . . . $450 Ninja Gaiden (2 pl. Fast Action Ninja Combat). . . .$150 
Bubble Bobble (2 pl. - Over 100 Mazes)......... $395 Thundercade (New Factory Kit-Gl’s on Harley’s) . . $95 
Super Buster Bros. (2 pl. New ‘‘Panic’’ Model!). . .$395 Pushman (G-rated Novelty Maze-New Kit) ....... $95 
Crime City (2 pl. Super Inner City Combat) ...... $395 Marble Madness or Indiana Jones .............. $95 
MVP (2 pl. Baseball’s Greatest) ............... $395 P.O.W. (2 pl. Breakout of the Prison Camp) ...... $95 
Rampart (2 pl. Medieval Fortress Strategy) ..... $375 Rampage (2-3 pl. King Kong Smashes Tokyo) .... $95 
Desert Assault (2-4 pl. Save the Kuwait Oil Fields)$375 Dead Angle (Al Capone Rules the City) .......... $95 
Quarterback (Vert. Super Bowl Football Action). .$350 Time Soldier (PC board marq. overlay & bezel only) $49 
Bottom of the Ninth (2 pl. Excellent Baseball Action)$350 Play Choice 10 Software .................. $25-$45 
Heavy Unit (Super Neon Graphics)............. $295 VS RBI Baseball or VS Super Mario Bros ....... $150 
Spinal Breakers (2 pl. Commando Action Adventure)$295 VS Unisystem Gun (Brand New Red) ........... $75 
DJ Boy (2 pl. Wolfman Jack’s Voice)........... $295 VS Golf or VS TKO Boxing or VS Freedom Force . . $49 


Buy 2 kits & get a free control panel button label sheet or 50 push buttons 
Buy 3 kits & get a free Gold Medalist Kit (a $95 value) or free Pushman (G-rated kit — a $95 value) 


or get a $100 Discount on purchase of Desert Assault 


CALL TOLL FREE 1-800-44HOT-KITS (1 ot oa 


We Ship Worldwide Buy, Sell or Trade 


CALL OR WRITE FOR FREE NEWSLETTER: 


916/678-5189 ‘The Conversion Kit Hit Parade-over 200 Kits Listed’ 91 6/678-1313 


FREE with order of any TWO Kits — Control Panel Button Label Sheet OR Freedom Force Software 
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June 7-9 

Joint AAMA/AMOA Government 
Affairs Conference, Hyatt Capitol 
Hill and the Washington Court on 
Capitol Hill, Washington, D.C. Con- 
tact either AAMA (703) 494-2758 or 
AMOA (312) 644-6610. 


June 19-21 

Illinois Coin Machine Operators 
Association (ICMOA) Annual 
Meeting, Continental Regency 
Hotel, Peoria, Ill. Contact ICMOA 
(708) 369-2406; FAX (708) 369-2488. 


June 30-July 6 

Dynamo Board Talk Shuffleboard 
Tournament, Holiday Inn, King of 
Prussia, Pa. Contact The Shuf- 
fleboard Federation (313) 380-9300 
or Dynamo Corp. (817) 284-0114. 


July 3-6 

Tornado National Championship 
of Foosball, Oklahoma City, Okla. 
Contact Tornado promotions (303) 
933-1170. 


July 17-19 

Amusement Operators of Texas 
(AMOTX) Annual Convention, 
Westin Paso Del Norte Hotel, El 
Paso, Texas. Contact Betty Ringo 
(817) 325-1005 or Vancie Todaro (409) 
776-8287. 


July 17-19 

Pennsylvania Amusement and 
Music Machine Association (PAM- 
MA) Annual Trade Show and Con- 
vention, Seven Springs Mountain 
Resort, Champion, Pa. Contact 
Janette Polly (717) 232-5322. 


July 22-23 

Latin American Amusement Music 
& Games Expo, Sheraton Maria 
Isabel, Mexico City, Mexico. Con- 
tact AAMA (703) 494-2758. 


July 23-25 

Ninth Annual Billiard Congress of 
America International Trade Expo, 
Kansas City Convention Center, 
Kansas City, Mo. Contact Frank 
Zdy (619) 278-3877; FAX (619) 
268-9372. 


July 26-28 

Nightclub, Bar, and Restaurant Ex- 
po, New Orleans Convention 
Center, Hilton Hotel, New Orleans. 
Call (800) 247-3881 for information. 


August 31-September 8 

Dynamo U.S. Shuffleboard Open, 
Howard Johnson South Plaza, 
Austin, Texas. Contact The Shuf- 
fleboard Federation (313) 380-9300 
or Dynamo Corp. (817) 284-0114. 
September 10-13 

North Carolina Amusement 
Machine Association (NCAMA) An- 
nual Convention, Stouffer Winston 
Plaza Hotel, Winston-Salem, N.C. 
Contact NCAMA (919) 584-4833; 
(919) 584-6669. 

September 2-7 

Tornado World Championship of 
Foosball, Dallas/Ft. Worth Airport 
Hilton, Dallas. Contact Tornado 
promotions (303) 933-1170. 
September 15-17 

Fun Expo, Second Annual Family 
Fun Center & Miniature Golf Show, 
Convention Center, New Orleans. 
Contact Bailey Beeken, Bellwether 
Expositions (914) 682-2027; FAX (914) 
682-2152. 

October 1-3 

Amusement and Music Operators 
Association (AMOA) Expo ‘92, 
Opryland Hotel and Convention 
Center, Nashville, Tenn. Contact 
AMOA (312) 245-1021. 

November 5-7 

National Automatic Merchandis- 
ing Association Trade Show and 
Education Sessions for Ven- 
ding/Foodservice Management, 
Washington Convention Center, 
Washington, D.C. Contact NAMA 
(312) 346-0370. 

November 9-15 

Dynamo North American Shuf- 
fleboard Championships, Sands 
Regency Hotel & Casino, Reno, 
Nev. Contact The Shuffleboard 
Federation (313) 380-9300 or 
Dynamo Corp. (817) 284-0114. 
November 18-21 

International Association of 
Amusement Parks and Attractions 
(IAAPA) 74th Annual Convention, 
Dallas Convention Center, Dallas. 
Contact Joe Ruble (703) 836-4800. 
1993 

March 11-13 

American Coin Machine Expo 
(ACME), co-sponsored by Play 
Meter and AAMA, Las Vegas 
Hilton Hotel and Sands Convention 
Center, Las Vegas, Nev. Contact 
W. T. Glasgow Inc. (708) 333-9292. 
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istening to butchered English 

and tired cliches is, to my 
ears, akin to hearing the screech 
of fingernails on a chalkboard. 
America has become quite 
tolerant of poor grammar, but 
when you consider our curious ap- 
preciation of Madonna and fast 
food, it’s hardly surprising. 

Why, for example, has it become 
acceptable to replace “goes” for 
‘says’? To wit: “And then he goes, 
‘I thought I told you to shut up?’ 
Well, 1 shoot him a look and go, 
‘You ain’t the boss of me! I can talk 
when I want to!’ The nerve of the 
bum!” 

Another irritation is dotting 
one’s speech with “like.” I don't 
know who started it or when, but I 
wish it would, like, stop. The next 
time someone assaults you witha 
torrent of likes, reach for the 
heaviest Thesaurus you can find 
and crack the offender’s skull. He 
may thank you for your concern; if 
not, at least you'll feel better. 

Then there are the cliches: “You 
gotta give 110 percent” (how can 
you expend more than the total 
amount of potential energy?) or 
“It’s the thought that counts” (ut- 
tered when you receive a par- 
ticularly horrid gift, e.g., a three- 
armed porcelain monkey design- 
ed by a Dali disciple on drugs). But 
the one I hear with alarming fre- 
quency is this: ‘““That’s what it’s all 
about.”’ 

I may notice it because I watch 
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What’s it 
all about? 








so much sports on television. It’s a 
favorite among athletes, who use 
‘that’s what it’s all about” to drive 
their point home. Reds pitcher 
Rob Dibble, when asked how his 
ailing arm is responding to treat- 
ment, tells ESPN, “I’m really let- 
ting loose during batting practice. 
My arm feels better than it did six 
weeks ago. That’s what it’s all 
about.” Necessary? No. 

I flip the channel to NBC for the 

NBA Game of the Week. Marv 
Albert questions Isaiah Thomas of 
the Pistons about the team’s per- 
formance during the stretch run. 
Thomas says, ‘We're up one day, 
down the next. It’s been a strange 
season, but we're still going to the 
playoffs. That’s what it’s all 
about.” Is there no sanctuary from 
this cliche? 
_ Let’s try CNN. Fred Hickman 
asks “Neon” Deion Sanders about 
splitting time between the Atlanta 
Braves and the Atlanta Falcons. 
Can he continue to play both 
sports? “I don’t know,” Sanders 
says, but the key is to just have 
fun. (NO! NO) That’s what it’s all 
about.’ (Translation: “I need both 
paychecks to afford all these gold 
chains around my neck.”) 

I shouldn’t pick on the jocks; 
rock stars are no better. Excuse 
me, Mr. No Talent Headbanger, 
doesn't the fact that you can't sing, 
write lyrics, or play an instrument 
bother you? ““Who cares about 
that? The kids are buying my 





records. That's what it’s all 
about.’ You, over there, the 
critical darling of the rock press, 
how does it feel to sell only 1,000 
copies of your latest release? “It 
doesn’t bother me in the slightest. 
I have the same philosophy as 
Sinead O’Connor and U2: my 
music is designed to educate the 
public about acid rain, AIDS, 
teenage pregnancy, '80s greed, 
world peace, Satan, and love. 
That's what it’s all about.” 

What's the coin-op amusement 
industry all about? The bottom- 
liners would argue that selling 
games and emptying full cash- 
boxes is it, end of discussion. Some 
may cite specific equipment: “It’s 
all about video games” or “Juke- 
boxes—that’s what the coin ma- 
chine industry has always been 
about.” Those of a more philoso- 
phical bent might say the industry 
is all about fun, about providing 
families with clean, inexpensive 
entertainment. 

Who could argue with any of 
these answers? Then again, why 
argue at all? Just, like, enjoy it, you 
know what I’m going—I mean, 
saying? [| 


Chuistrypte, Cacia 


Christopher Caire 
News Editor 


| 
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Now! The 1993 LaserStar America’ CD-100 C 


Visit your authorized Rowe distributor now. 


SROWE\\ii @ 


75 Troy Hills Road Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 
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